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PART | — FINANCIAL INFORMATION
ltem 1. Financial Statements
TRULIA, INC.

Condensed Balance Sheets
(In thousands, except share and per share data)

(Unaudited)
March 31, December 31
2013 2012
ASSETS
CURRENT ASSETS
Cash and cash equivalel $ 214,33t $ 100,01
Accounts receivable, net of allowance for doub#ittounts of $163 and $142 as of March 31, 2013
and December 31, 2012, respectiv 7,45( 6,09t
Prepaid expenses and other current a: 1,58¢ 1,418
Total current asse 223,37 107,52!
Restricted cas 38t 38t
Property and equipment, r 8,29¢ 7,06¢
Goodwill 2,15¢ 2,15t
Other asset 1,52( 1,83(
TOTAL ASSETS $ 235,72¢ $ 118,96:
LIABILITIES AND STOCKHOLDERS ' EQUITY
CURRENT LIABILITIES:
Accounts payabl $ 54z $ 52t
Accrued liabilities 4,311 2,91¢
Accrued compensation and bene 4,57¢ 4,50(
Deferred revenue, current porti 14,71 13,29¢
Deferred rent, current portic 51z 444
Capital lease liability, current portic 14¢€ 217
Long-term debt, current portic 3,64¢ 2,66
Other current liabilitie: 33C 33C
Total current liabilities 28,77¢ 24,89:
Deferred revenue, net of current port 101 —
Deferred rent, net of current porti 357 407
Capital lease liability, net of current porti — 16
Long-term debt, net of current portic 6,14¢ 7,09/
Other lon¢-term liabilities 20 20
Total liabilities 35,40¢ 32,43(
Commitments and contingencies (NOTE
STOCKHOLDERY EQUITY:
Preferred stock, par value of $0.00001 per shacé Bkarch 31, 2013, 20,000,000 shares authorizeaf as
March 31, 2013 and December 31, 2012; no sharesdss outstanding as of March 31, 2013 and
December 31, 201 — —
Common stock, par value of $0.00001 as of March2813 and December 31, 2012: 1,000,000,000 shares
authorized as of March 31, 2013 and December 3112;282,084,152 and 27,552,818 shares issued and
outstanding as of March 31, 2013 and December@12,2espectivel — —
Additional paic-in capital 249,42 133,65¢
Accumulated defici (49,107 (47,125
Total stockholder equity 200,32( 86,53¢
TOTAL LIABILITIES AND STOCKHOLDERS' EQUITY $ 235,72¢ $ 118,96:

See accompanying notes to financial statements.
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TRULIA, INC.
Condensed Statements of Operations
(In thousands, except share and per share data)

(Unaudited)
Three Months Ended March 31,
2013 2012
Revenue $ 24,00: $ 12,16:
Cost and operating expens
Cost of revenue (exclusive of amortization of pretcilevelopment cos 3,181 2,20
Technology and developme 4,89 4,64¢
Sales and marketir 12,29: 6,07t
General and administrati 5,172 2,971
Total cost and operating expen: 25,54 15,891
Loss from operation (1,54 (3,739
Interest incom 26 3
Interest expens (23€) (252)
Change in fair value of warrant liabili — (21€)
Loss before provision for income tax (1,757 (4,200
Provision for income taxe (231) —
Net loss attributable to common stockholc $ (1,987) $ (4,200
Net loss per share attributable to common stocldrs|dasic and dilute $ (0.07) $ (0.67)
Weighted average shares used in computing nepkrsshare attributable to common stockholders,
basic and dilute 28,427,02 6,882,06!

See accompanying notes to financial statements.
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TRULIA, INC.
Condensed Statements of Cash Flows
(In thousands)
(Unaudited)

CASH FLOWS FROM OPERATING ACTIVITIES
Net loss
Adjustments to reconcile net loss to net cash plexviby operating activitie
Depreciation and amortizatic
Stoclk-based compensatic
Provision for doubtful accoun
Change in fair value of warrant liabili
Amortization of debt discour
Amortization of debt issue co
Changes in operating assets and liabilit
Accounts receivabl
Prepaid expenses and other current a:
Other asset
Accounts payabl
Accrued liabilities
Accrued compensation and bene
Deferred ren
Deferred revenu
Other lon¢-term liabilities
Net cash provided by operating activit
CASH FLOWS FROM INVESTING ACTIVITIES
Decrease in restricted cash and dept
Maturities of sho-term investment
Purchases of property and equipir
Net cash provided by (used in) investing activi
CASH FLOWS FROM FINANCING ACTIVITIES
Proceeds from the follc-on public offering, net of underwriting discoul
Payments of costs related to the fol-on public offering
Repayments on capital lease liabi
Proceeds from exercise of stock opti

Net cash provided by financing activiti

NET INCREASE IN CASH AND CASH EQUIVALENT¢
CASH AND CASH EQUIVALENTS—Beginning of perioc

CASH AND CASH EQUIVALENTS—ENd of perioc

SUPPLEMENTAL DISCLOSURES OF CASH FLOW INFORMATIOI
Cash paid for intere:

Cash paid for income tax

NON-CASH INVESTING AND FINANCING ACTIVITIES:
Unpaid deferred IPO/follo-on public offering cost

Stoclk-based compensation capitalized in product developowsts

Purchase of equipment under capital le:

Net change related to purchase of equipment inuatsgayable and accrued liabilit
Number of common warrants exercised in a net sege transactio

See accompanying notes to financial statements.
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Three Months Ended

March 31,
2013 2012
$ (1,98)  $(4,200
1,36( 797
1,392 46E
22 21
— 21€
35 45
7 8
(2,377 (92
(179 8
— 42
42 442
354 664
78 50C
18 (12)
1,51¢ 2,191
— 13
1,29¢ 1,11(
24¢ —
— 2,20(
(2,429 (1,10€)
(2,175 1,09:
114,05t —
(65) —
(87) (73
1,29¢ 252
115,20( 18C
114,31¢ 2,38:
100,01 7,041
214,33t 9,42:
$ 191 $ 197
$ 231 $ —
$ 1,02« $ 64
$ 1132 $ 8
$ = $ 11¢
$ @ $ (379
56,05/ $ —
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TRULIA, INC.
Notes to Condensed Financial Statements

1. Organization and Description of Business

Trulia, Inc. (“Trulia” or the “Company”) was incogpated on June 1, 2005 in the state of DelawaReadvide, Inc. On September 22,
2005, the Company changed its name to Trulia, Tnglia’s online marketplace and mobile applicatitvedp consumers research homes and
neighborhoods and help real estate professionalsetntniemselves and their listings. The Companytsssription products also provide real
estate professionals with access to transactiatyreansumers and help them enhance their onlireepoe.

Follow-on Public Offering

In March 2013, the Company completed its followpalic offering in which the Company sold an agagtegof 4,025,000 shares of its
common stock, which included 525,000 shares soldyaunt to the exercise by the underwriters of @mogo purchase additional shares, at a
public offering price of $29.75 per share. In aibdif another 3,117,311 shares were sold by cestliimg stockholders, which included
406,606 shares sold pursuant to the exercise byritierwriters of an option to purchase additiohalrss. The Company received aggregat
proceeds of $113.0 million, after deducting undémg discounts and commissions and offering expsmayable by the Company, from sales
of its shares in the offering. The Company didnegtive any of the proceeds from the sales of share¢he selling stockholders.

Certain Significant Risks and Uncertainties

The Company operates in a dynamic industry andyrdawgly, can be affected by a variety of factétsr example, management of the
Company believes that changes in any of the folgvéreas could have a significant negative effadhe Company in terms of its future
financial position, results of operations, or céelws: ability to obtain additional financing; adwees and trends in new technologies and
industry standards; changes in certain stratetatioaships or customer relationships; market atzoege of the Company’s products;
development of sales channels; loss of significastomers; litigation or other claims against ttenPany; the hiring, training, and retentior
key employees; and new product introductions bypetitors.

2. Summary of Significant Accounting Policies
Basis of Presentation

The Company’s condensed financial statements haee prepared in conformity with accounting prinegpgenerally accepted in the
United States of America (“GAAP”) and applicabléesiand regulations of the Securities and Exch&@uagemission (“SEC”yegarding interin
financial reporting. Certain information and notealbsures normally included in the financial staémts prepared in accordance with GAAP
have been condensed or omitted pursuant to sues anid regulations. Accordingly, these interim eorsed financial statements should be
read in conjunction with the audited financial staénts and accompanying notes as of and for threeyeled December 31, 2012 included in
the Company’s Annual Report on Form KQwhich was filed with the SEC on March 4, 2018elcondensed balance sheet as of Decemk
2012, included herein, was derived from the auditezhcial statements as of that date.

The unaudited condensed interim financial statemleatve been prepared on the same basis as thd &inaneial statements and, in the
opinion of management, reflect all adjustmentssigimg only of normal recurring adjustments, nseeg to present fairly our financial
position as of March 31, 2013, our results of opens for the three months ended March 31, 2013281@, and our cash flows for the three
months ended March 31, 2013 and 2012. The resulledhree month period ended March 31, 2013 ata@acessarily indicative of the rest
to be expected for the year ended December 31, 2018r any other interim period, or for any otlieture year.

Use of Estimates

The preparation of the accompanying financial statgs in conformity with GAAP requires managemernake estimates and
assumptions about future events that affect theuatsmf assets and liabilities reported, disclosatsout contingent assets and liabilities, and
reported amounts of revenues and expenses. Samifiems subject to such estimates include: reveacognition; allowance for doubtful
accounts; useful lives of property and equipmestopverability of long-lived assets; determinatidriaar value of the Company’s common
stock, stock options and preferred and common st@zkants; income tax uncertainties, including lu&aon allowance for deferred tax assets
and contingencies. The Company bases these edioratgstorical and anticipated results, trends\erbus other assumptions that the
Company believes are reasonable under the circagegaincluding assumptions as to future eventssélestimates form the basis for making
judgments about the carrying values of assetsiahilities and recorded revenue and expenses thata readily apparent from other sourc
Actual results could differ from those estimates.
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Significant Accounting Policies

There have been no changes to the significant aticoupolicies described in the Company’s Annugb&eon Form 10-K for the fiscal
year ended December 31, 2012 filed on March 4, 2

Comprehensive Loss

During the three months ended March 31, 2013 ai@,26e Company did not have any other compreherisasome and, therefore, the
net loss and comprehensive loss were the samd fmraods presented.

Fair Value of Financial Instruments

The carrying values of the Company’s financialrastents, including cash equivalents, accounts vabés and accounts payable,
approximate their fair values due to the shortqabdf time to maturity or repayment. The carryiredue of the restricted cash approximates its
fair value due to the short period of time to miyuof the underlying certificates of deposit. Letegm debt is stated at the carrying value a:
stated interest rate approximates market ratesmilyravailable to the Company. As of March 31,2@8ie Company was holding preferred
stock warrants for which their carrying amount esggnted their fair value. Fair value is definethasexchange price that would be receivel
an asset or an exit price paid to transfer a lighih the principal or most advantageous marketlie asset or the liability in an orderly
transaction between market participants on the oreasent date. Valuation techniques used to medainrealue must maximize the use of
observable inputs and minimize the use of unobsérvaputs. The current accounting guidance farvalue measurements defines a three-
level valuation hierarchy for disclosures as fokow

Level —Unadjusted quoted prices in active marketsdentical assets or liabilities;

Level ll—Inputs other than quoted prices includeathim Level | that are observable, unadjusted qdigiéces in markets that are not
active, or other inputs that are observable orbeanorroborated by observable market data; and

Level lll—Unobservable inputs that are supporteditthe or no market activity, which requires thei@pany to develop its own
assumptions.

The categorization of a financial instrument witttie valuation hierarchy is based upon the loweastllof input that is significant to the
fair value measurement. As of March 31, 2013 andeD®er 31, 2012 the Company’s financial instrumeatssisted of Level | assets and
liabilities. Level | assets include highly liquidomey market funds that are classified as cash asid equivalents, and certificates of deposil
are included in restricted cash. Level | liabiktieonsist of long-term debt. As of March 31, 2012 €ompany carried a Level IlI liability
related to the preferred stock warrants then oodétg. The fair value of the outstanding prefersemtk warrants was measured upon issuanc
and at each subsequent period end using a Monte @adel until the Company’s IPO in September 20d20nnection with which this
liability was remeasured to fair value in Augusi2@nd the remaining value was reclassified agiaddi paid-in capital. Inputs used to
determine the estimated fair value of the warritility in the first quarter of 2012 included tkstimated fair value of the underlying stock at
the valuation date, the estimated term of the wasraisk-free interest rates, expected divideadd, the expected volatility of the underlying
stock.

Recently Issued Accounting Pronouncements

Under the Jumpstart Our Business Startups Act (‘S@Bt"), the Company meets the definition of an egireg growth company. The
Company has irrevocably elected to opt out of tttereded transition period for complying with newrevised accounting standards pursuant
to Section 107(b) of the JOBS Act.

In February 2013, the Financial Accounting Standd@dard (“FASB”) issued an Accounting Standards &ipd“ASU”) No. 2013-12
requiring entities to report the effect of signéit reclassifications out of accumulated other aain@nsive income on the respective line items
in net income if the amount being reclassifieceiguired under GAAP to be reclassified in its etyite net income. For other amounts that are
not required under GAAP to be reclassified in tlegitirety from accumulated other comprehensivermeto net income in the same reporting
period, an entity is required to cross-referenteotlisclosures required under GAAP that providditamhal detail about those amounts. This
pronouncement is effective for fiscal years begigrafter December 15, 2012. The Company adoptedstandard on January 1, 2013. During
the three months ended March 31, 2013 the Compianyod have any other comprehensive income andeftie, the net loss and
comprehensive loss was the same for all periodsepted.
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3. Fair Value Measurements

As of March 31, 2013 and December 31, 2012 the Goypmeasured and reported its cash equivalentseatritted cash at fair value on
a recurring basis. The Compasyash equivalents are invested in money markeisfuthe restricted cash consists of certificatedepbsit. Thi
following table sets forth the fair value of ther@pany’s financial assets and liabilities remeaswred recurring basis, by level within the fair
value hierarchy (in thousands):

As of March 31, 2012

Level | Level Il Level llI Total
Financial Assets:
Money market fund $6,68:2 $ — $ — $6,68-
Restricted cas 38t — — 38t
Total financial assel $7,067 $ — $ — $7,06%

As of December 31, 201

Level | Level Il Level llI Total
Financial Assets:
Money market fund $6,681 $ — $ — $6,681
Restricted cas 38t — — 38t
Total financial assel $7,06¢ $ — $ —  $7,06¢

The Company'’s cash equivalents include all crealitl@nd debit card transactions that process withinbusiness day. The amounts due
from third party merchant processors for thesestations that are included in the cash equivaltetdsed $467,000 and $135,000 as of
March 31, 2013 and December 31, 2012, respectively.

As of March 31, 2012 the Company carried a pretesteck warrant liability in which the fair valueaw measured using a Monte Carlo
model, and classified it as a Level Il liabilitystrument. As discussed in Note 2, the underlyiedepred stock warrants converted into
common stock warrant in the Company’s IPO and tkeéepred stock warrant liability was reclassifiedaalditional paidna capital. The warran
were net exercised in February 2013 and were mgelooutstanding as of March 31, 2013. The followtsdgje sets forth a summary of the
changes in the fair value of the Company’s Levidimiancial liabilities for the three months endddrch 31, 2013 and 2012 (in thousands):

Three Months Ended March 31,

2013 2012

Fair value—beginning of period $ — $ 297
Issuance of preferred stock warra — —
Change in fair value of Level Il financial liaktikes — 21€
Reclassification of warrant liability to stockhotd’ equity — —

Fair valu—end of perioc $ = $ 51¢

The Company determined the fair value of the ontlitey convertible preferred stock warrants as ofd&81, 2012 using the following
assumptions:

As of
March 31,
2012
Estimated term (in years) 0.8
Risk-free interest rat 0.2%
Expected volatility 70%
Expected dividend yiel 0%
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The gains and losses from remeasurement of Leiviahdincial liabilities were recorded through theaage in fair value of the warrant
liability in the statements of operations.

4. Balance Sheet Component
Property and Equipment
Property and equipment consisted of the followinglousands):

As of March As of Decembet

31, 31,

2013 2012
Computer equipment $ 6,28( $ 6,07¢
Capitalized product development ca 4,02¢ 3,23(
Furniture and fixture 1,06z 974
Leasehold improvemen 2,562 2,31«
Software 11 11
Assets not yet in servic 1,80¢ 614
Total property and equipment, gr¢ 15,75( 13,221
Less: accumulated depreciation and amortize (7,456 (6,157)
Total property and equipment, r $ 8,29¢ $ 7,06¢

As of March 31, 2013 and December 31, 2012, prgmertl equipment under capital lease, included withé computer equipment
balance above, amounted to $865,000 for each yeaepted, with accumulated depreciation of $557:20@D$492,000, respectively.
Depreciation and amortization expense relatedegtbperty under capital lease for the three moatioed March 31, 2013 and 2012 was
$65,000 and $58,000, respectively.

The Company capitalized costs associated with mtodlevelopment of $1.6 million and $315,000 dutting three months ended
March 31, 2013 and 2012, respectively. Amortizagapense for product development costs includelderiechnology and development
expenses was $199,000 and $274,000, respectiveipgdhe three months ended March 31, 2013 an@.201

Accrued Liabilities
Accrued liabilities consisted of the following (inousands):

As of March As of Decembet

31, 31,

2013 2012
Legal and professional fees $ 1,741 $ 767
Marketing expense 39¢ 304
Interest 10z 10z
Sales taxe 531 44¢
Payroll taxes 14¢ 234
Other 1,39( 1,06
Total accrued liabilitie: $ 4,311 $ 2,91¢

Accrued Compensation and Benefits
Accrued compensation and benefits consisted ofofl@ving (in thousands):

As of March As of Decembet

31, 31,

2013 2012
Bonus $ 457 $ 34¢
Payroll and related expens 1,81¢ 1,97¢
Commissions 1,28( 1,28:
Vacation 1,022 891
Total accrued compensation and bent $ 4,57¢ $ 4,50(
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5. Debt

In September 2011, the Company entered into a $80li6n loan and security agreement which provide@da secured term loan facility
(“Credit Facility”), issuable in tranches, with iadncial institution. Under the Credit Facility gtitwo tranches of $5.0 million each were drawn
down in full in September 2011, the first of whislas used to pay down the Company’s debt from #sipus credit facility. On December 31,
2012, the drawdown period for the remaining $10illan expired. As of March 31, 2013 there was mused credit amounts under this Credi
Facility.

The Credit Facility carries an interest rate eqodhe greater of the prime rate plus 2.75%, or f8#the first tranche, and a rate equal to
the greater of the prime rate plus 5.5%, or 8.7#tthe second tranche. The loan facility was stitfje interest-only payments through March
2013, and is then repayable in 30 equal monthhaiimsents of principal and interest, and has a nitgtdate of September 2015.

The Company was in compliance with all covenantdeuiits loan facility agreement as of March 31,2@hd December 31, 2012.
6. Commitments and Contingencies

Operating Leases

The Company leases its corporate offices underaraetable operating leases. Rent expense fronadi#yf leases is recognized on a
straight-line basis over the lease term and wa3 $0P and $246,000 for the three months ended MatcB013 and 2012, respectively.

As of March 31, 2013, the Company’s minimum payraemtder the noncancelable operating leases wéadi@ass (in thousands):

Year Ending December 31. Operating Leas¢
2013 (remaining nine months) $ 2,281
2014 2,46(
2015 1,24(

Total minimum lease paymer $ 5,981

Capital Leases
The Company entered into various capital leaseemgeats for certain hardware and equipment for ygadCompany and its
employees. The lease terms range from 24 to 36hmont

The following is a schedule of future minimum le@sgments, including interest, due under the chlgitse obligations as of March 31,
2013 (in thousands):

Year Ending December 31 Capital Lease
2013 (remaining nine months) $ 134
2014 16
Total minimum lease paymer 15C
Less: amount representing inter 4
Present value of minimum lease payme 14¢€
Less: current portio 14¢€
Capital lease liability, net of current porti $ =

10
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Contingencies

In September 2012, Zillow, Inc. (“Zillow”) filed Ewsuit against the Company alleging patent ineimgnt. Zillow is seeking a
permanent injunction against the alleged infringetneompensatory damages, and attorneys’ feesCohgany believes it has meritorious
defenses and intends to vigorously defend the elaigainst the Company. This litigation is stilitshearly stages and the final outcome,
including any estimated liability, if any, with f@sct to these claims, is uncertain. The Companydidiccrue any amounts related to this
litigation because a reasonably possible rangesd, lif any, that may result from this matter cauddl be estimated as of March 31, 2013 and
December 31, 2012.

From time to time, we are subject to legal procegsliand claims in the ordinary course of businé&shave received, and may in the
future continue to receive, claims from third pastasserting, among other things, infringemenheif intellectual property rights.

Although the results of litigation and claims cahhbe predicted with certainty, the Company beliedesfinal outcome of the matters
discussed above will not have a material and advefifect on the Company’s business, financial posiresults of operations, or cash flows.
The Company will, however, accrue for losses for lamown contingent liabilities when future payménprobable and the amount is
reasonably estimable.

Indemnifications

In the ordinary course of business, the Compangrsiinto contractual arrangements under whichriéegyto provide indemnification of
varying scope and terms to business partners dred parties with respect to certain matters, indgdbut not limited to, losses arising out of
the breach of such agreements and out of inteliéproperty infringement claims made by third pstiln these circumstances, payment may
be conditional on the other party making a claimspant to the procedures specified in the partiatdatract. Further, the Company’s
obligations under these agreements may be limitéerims of time and/or amount, and in some inssrtbe Company may have recourse
against third parties for certain payments. In &oldj the Company has indemnification agreementis egrtain of its directors and executive
officers that require the Company, among othergino indemnify them against certain liabilitieat may arise by reason of their status or
service as directors or officers. The terms of salgligations may vary. No such obligations exisascf March 31, 2013 and December 31,
2012.

7. Stockholders Equity
Common Stock
As of March 31, 2013 and December 31, 2012, the fizmy had reserved shares of common stock for issuas follows:

As of March As of Decembet
31, 31,
2013 2012
Stock options and awards issued and outstanding 3,969,76! 3,608,32!
Stock options and awards available for grant u28ae Plar 2,506,02. 2,127,27
Common stock warran — 56,05
Total 6,475,78. 5,791,65!

The common stock warrants were net exercised inuaeyp 2013 at an exercise price of $8.47 per stoaran aggregate of 39,025 shares
of common stock issued in the transaction.

Preferred Stock
As of March 31, 2013 and December 31, 2012 no shafrpreferred stock were issued or outstanding.

8. Stock-Based Compensation
2005 Stock Plan

The Company granted options under its 2005 Stocéntive Plan (the “2005 Plan”) until September 2@4#n the 2005 Plan was
terminated. Since the date of the plan terminatimnmore stock options or awards were issued uhégplan, however the stock options issue
prior to the plan termination continue to be outdtag. Under the terms of the 2005 Plan, the Combad the ability to grant incentive
(“1SO”) and nonstatutory (“NSQ”) stock options, tésted stock awards (“RSA”) and restricted stoclktsi (“RSU”). The options were granted
at a price per share not less than 100% of therfarket value per share at the grant date. Optjoansted under the 2005 Plan generally vest a
a rate of 25% after the first year and then at df3ie remaining shares each month thereafteeaple 10 years from the grant date. Certain
options vest monthly over two to four years.

11
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2012 Equity Incentive Plan

Effective September 19, 2012, the Company'’s bo#directors adopted, and the Company’s stockholdppsoved, a 2012 Equity
Incentive Plan (the “2012 Plan”). The 2012 Plarvides for the grant of ISOs, NSOs, restricted stoektricted stock units, stock appreciation
rights, performance units, and performance sharesiployees, directors, and consultants of the GompJUnder the 2012 Plan, a total of
2,370,000 shares of common stock have been restawesguance plus up to 1,000,000 shares fronexipgation or termination of awards
under the 2005 Plan. The shares available aredsedeat the beginning of each fiscal year by thstlef (i) 2,100,000 shares, (ii) 4% of
outstanding common stock on the last day of theeadhately preceding fiscal year, or (iii) such numbetermined by the Company’s board of
directors. On January 1, 2013 the shares avaifablgrant under the 2012 Plan were automaticaltyeased by 1,102,112 shares. Under the
2012 Plan, both the ISOs and NSOs are grantegrteaper share not less than 100% of the fair etarllue per share of the underlying stock
at the grant date. The board of directors detersiine vesting period for each option award on thatydate, and the options generally expire
10 years from the grant date or such shorter tarmay be determined by the board of directors.rékgicted stock units are granted for zero
purchase price.

Total shares of common stock available for gramteur2012 Plan were 2,506,022 and 2,127,279 as ofhiv&il, 2013 and December 31,
2012, respectively.

Stock Options Activity
The stock options activity under the 2005 Plan 20 Plan during the three months ended March @13 #vas as follows:
Weighted
Average
Remaining
Stock Weighted Contractual Aggregate
Options Average Intrinsic
Outstanding Exercise Pric¢ Life (Years) Value
(In thousands’
Balanc—December 31, 201 3,5670,56! $ 6.45 7.5¢ $ 3541t
Grantec 360,93t 26.9¢
Cancelec (46,627) 9.37
Exercisec (467,129 2.71
Balanc—March 31, 201: 3,417,75; $ 9.07 79 $ 76,96¢
Options exercisab—March 31, 201 1,447,63 $ 3.917 6.5¢ $ 39,98t
Options vested and expected to —March 31, 201: 3,264,52 $ 8.81 781 $ 74,37¢

The options exercisable as of March 31, 2013 ireducbtions that were exercisable prior to vesfirige weighted average grant date fair
value of options granted during the three monttiedrMarch 31, 2013 and 2012 was $12.63 and $le&pectively.

Aggregate intrinsic value represents the differdmetsveen the estimated fair value of the underlgioigimon stock and the exercise price
of outstanding, in-theaoney options. The aggregate intrinsic value ofomstexercised was $11.4 million and $1.2 millifor,the three montt
ended March 31, 2013 and 2012, respectively. Tta ¢stimated grant date fair value of employeéoogtvested during the three months
ended March 31, 2013 and 2012 was $756,000 and (B4espectively. Total cash received from exserof stock options during the three
months ended March 31, 2013 and 2012 was $1.3omilnd $253,000, respectively. As of March 31, 204t&l unrecognized compensation
cost related to non-vested stock options grantediployees was $10.2 million, net of estimatedeitufes of $1.1 million. These costs will be
amortized on a straight-line basis over a weigltestage vesting period of 2.76 years.
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Restricted Stock Units Activit

Weighted
Average
Grant Date
RSUs
Qutstanding fair Value
Unveste—December 31, 201 37,76( 16.41
Grantec 521,70( 27.0¢
Cancelec (7,452
Release( —
Unveste—March 31, 201 552,00¢ 26.3¢
Restricted stock units expected to —March 31, 201! 490,01!

Weighted
Average
Remaining
Contractual Aggregate
Intrinsic
Life (Years) Value
(in thousands’
2.1¢€ $ 613
2.0z $ 17,43¢
1.94 $ 1547¢

As of March 31, 2013, total unrecognized compensatbst related to the unvested RSUs granted tdogegs was $12.3 million, net of
estimated forfeitures of $1.6 million. This costlie amortized on a straight-line basis over agletd average vesting period of 3.86 years.

No RSUs were granted during the three months entéedh 31, 2012

Summary of Assumptions

The fair value of each employee stock option awaras estimated at the date of grant using a Blaticl®s option-pricing model with

the following weighted average assumptions:

Three Months Ended March 31,

2013
Expected term (in years) 5.4
Expected volatility 52%
Risk-free interest rat 0.€%
Dividend rate 0%

Options granted to non-employees

2012
5.8
53%
1.2%
0%

During the three months ended March 31, 2013 ad@ 2@ stock options were granted to non-employasno stock-based
compensation expense was recorded during thesterpifor any non-employee options granted in ahgmoperiod.

Stock-Based Compensation Expense

The Company recorded compensation expense fotdbk-based awards granted to employees as follmthdusands):

Three Months Ended March 31,

2013
Cost of revenue $ 41
Technology and developme 411
Sales and marketir 337
General and administrati 603

Total stoclbased compensation expel $ 1,392

2012
$ 5
192
55
21°
$  46°

The Company capitalized stock-based compensati®éd 13,000 and $8,000 in product development casisglthe three months ended

March 31, 2013 and 2012, respectively.
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9. Net Loss per Share Attributable to Common Stockholdrs

The following table sets forth the computationtod Company'’s basic and diluted net loss per shtibwable to common stockholders
during the three months ended March 31, 2013 ad@ g6 thousands, except share and per share data):

Three Months Ended March 31,

2013 2012
Net loss attributable to common stockholc $ (1,989 $ (4,200
Shares used in computing net loss per share dthlmto common stockholders, basic and
diluted 28,427,02 6,882,06!
Net loss per share attributable to common stocldrs|dasic and dilute $ (0.07) $ (0.67)

The following outstanding shares of common stodkivajents were excluded from the computation ofdiheted net loss per share
attributable to common stockholders for the peripgssented because including them would have hetgdilative:

Three Months Ended March 31,

2013 2012
Convertible preferred stock — 14,161,444
Stock options to purchase common st 3,417,75. 3,350,42!
Restricted stock unit 552,00¢ —

Heldback shares in connection with Movity acquisit 30,52« 125,46:
Preferred stock warran — 56,05¢
Common stock warran — 44 ,64¢

10. Income Taxes

The Company accounts for income taxes in accordaitbeauthoritative guidance, which requires us¢hefasset and liability method.
Under this method, deferred income tax assetsiahilities are determined based upon the differdrete/een the financial statements carrying
amounts and the tax basis of assets and liabilitielsare measured using the enacted tax rate exipecapply to taxable income in the years ir
which the differences are expected to be reversed.

11. Employee Benefit Plan

The Company has a defined contribution 401(k) eetent plan covering all employees who have meaicediigibility requirements.
Eligible employees may contribute pretax compensgatip to the maximum amount allowable under InteRevenue Service limitations.
Employee contributions and earnings thereon vestddiately. The Company matches up to 4% of the eyepls contributions. The
Company'’s expense related to its benefit plan duttve three months ended March 31, 2013 and 20%2264,000 and $157,000,
respectively.

12. Subsequent Event:

On April 8, 2013, the Board of Directors approvedracrease in the number of shares reserved fardlissuance under the 2012 Plan by
two million shares, subject to approval by the Camps stockholders at the Company’s 2013 annuatingeef stockholders.

On May 7, 2013 the Company entered into an Agreémsh Plan of Merger (the “Merger Agreement”) willarket Leader, Inc.
(“Market Leader”), a Washington corporation, andriar Acquisition Corp., a Washington corporatioda wholly owned subsidiary of the
Company (“Merger Sub”). Market Leader is a providéSoftware as a Service (SaaS)-based custonatioredhip management software for
the real estate sector. Under the terms and conditf the Merger Agreement, at the closing ofpftugosed transaction Merger Sub will be
merged with and into Market Leader (the “Mergedhd Market Leader will continue as the survivingpaoation of the Merger and as a
wholly owned subsidiary of the Company. At the efifee time of the Merger, each outstanding shaf@ardket Leader common stock will be
converted into the right to receive (a) $6.00 istgavithout interest, and subject to applicablénlhdiding tax, and (b) 0.1553 of a share of the
Company’s common stock, for a total purchase cenatébn of $355 million.

* %k k k * %
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Iltem 2.
MANAGEMENT’S DISCUSSION AND ANALYSIS OF FINANCIAL C ONDITIONS AND RESULTS OF OPERATION

The following discussion and analysis of our finahcondition and results of operations should kad in conjunction with our financial
statements and related notes appearing elsewhetasQuarterly Report on Form 10-Q. In additionhistorical financial information, the
following discussion contains forwelooking statements that reflect our plans, esteésand beliefs. Statements containing words such as
“may,” “believe,” “anticipate,” “expect,” “intend,” “plan,” “project,” “projections,” “business outlook,” “estimate,” or similar expressions
constitute forward-looking statements. Our actwedults could differ materially from those containedr implied by any forward-looking
statements. Factors that could cause or contribotihese differences include those discussed batoelsewhere in this Quarterly Report on
Form 1(-Q.

Overview

Trulia is redefining the home search experienceémsumers and changing the way that real estafegsionals build their businesses.
Our marketplace, delivered through the web and leatgplications, gives consumers powerful toolesearch homes and neighborhoods an
enables real estate professionals to efficientlyketaheir listings and attract new clients. Weidet we deliver the best home search
experience by combining our superior user interfaite our comprehensive database of real estafgepties, local insights, and usgenerate:
content. We offer products that provide real egpatdessionals with access to transaction-readgumers and help them enhance their online
presence.

Key elements of our marketplace are extensive goasueach, an engaged base of real estate profatsand a comprehensive datat
of real estate information and local insights.Ha three months ended March 31, 2013, we had rhare31.3 million monthly unique visitors,
and as of March 31, 2013, we had more than 38%060e real estate professionals, 27,900 of whiehevpaying subscribers in our
marketplace. Our large, continually refreshed, searchable database contains more than 147 myltmperties, including 4.4 million homes
for sale and rent. We supplement listings data leithl information on schools, crime and neighbadhamenities to provide unique insights
into each community. In addition, we harness riakightful user-generated content from our actieemunity of contributors, including
consumers, local enthusiasts, and real estategsiofeals. With more than 8 million unique user dbations, we believe we have the largest
collection of user-generated content on homes hieidioods, and real estate professionals. We dehisinformation on mobile devices
through our iPhone, iPad, Android Phone, Androlile Kindle, and Windows 8 applications and alsavjie tailored mobile experiences,
such as GPS-based search.

We offer our products free to consumers. We deliker‘inside scoop” on homes, neighborhoods, aatlastate professionals in an
intuitive and engaging way, helping consumers mmakee informed housing decisions. For real estaiéepsionals, we offer a suite of free anc
subscription products to promote themselves and lteéngs online, and to connect with consumezarshing for homes. Our free products
attract users to our marketplace and the qualityuofproducts drives the growth of our audience mnodnotes deep engagement by our users.
We believe this leads real estate professionatewert to paying subscribers and brand advertisgosirchase our advertising products.

We generate revenue primarily from sales of supson marketing products that we offer to real tsstaofessionals. Odrrulia Pro
product allows real estate professionals to receieeninent placement of their listings in our séamesults. With outlrulia Local Adsand
Trulia Mobile Adsproducts, real estate professionals can purchaaéddvertising on our website and mobile applaej respectively, by
locale and by share of a given market. We alsoggmeevenue from display advertising we sell tallag real estate advertisers and consume
brands seeking to reach our attractive audiendeinBrfor our display advertisements is based oregtsement size and position on our web
page, and fees are based on a per-impressionapenclick basis.
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To date, we have focused our efforts and investsn@mideveloping and delivering superior products@ser experiences, attracting
consumers and real estate professionals to ouratmdake, and growing our revenue. We have invastedily to build our robust data and
analytics platform, and continue to spend signifitaon technology and engineering.

We believe that the growth of our business andature success are dependent upon many factorgding our ability to increase our
audience size and user engagement, grow the nwhbabscribers in our marketplace, increase theevaf our advertising products, and
successfully invest in our growth. While each afgh areas presents significant opportunities fothey also pose important challenges tha
must successfully address in order to sustain it of our business and improve our operatingltes

Follow-on Public Offering

In March 2013, we completed our folloawt public offering in which we sold an aggregaté @25,000 shares of its common stock, w
included 525,000 shares sold pursuant to the eseeligi the underwriters of an option to purchasétiaddl shares, at a public offering price of
$29.75 per share. In addition, another 3,117,3&teshwere sold by certain selling stockholderscivinicludes 406,606 shares sold pursua
the exercise by the underwriters of an option twpase additional shares. We received aggregajmoeteds of $113.0 million, after
deducting underwriting discounts and commissiorsafering expenses payable us, from sales of loares in the offering. We did not
receive any of the proceeds from the sales of sHaréhe selling stockholders.

Proposed Acquisition Transaction

On May 7, 2013, we entered into an Agreement aad 81 Merger, or the Merger Agreement, with Markeader, Inc., or Market
Leader, and Mariner Acquisition Corp, our whollymed subsidiary. Pursuant to the terms, and sutgjebe conditions, of the Merger
Agreement, at the closing of the proposed transasttontemplated by the Merger Agreement, Marineguisition Corp. will be merged with
and into Market Leader, and Market Leader will @oume as the surviving corporation of the Merger aaane of our wholly owned
subsidiaries. At the effective time of the Mergeach outstanding share of Market Leader commork ¢taher than shares with respect to
which dissenter’s rights are properly exercisedha@res owned by us, any of our subsidiaries or dtdrkader) will be converted into the right
to receive (i) 0.1553 of a share of our commonistoc the Stock Consideration plus (ii) $6.00 isltawithout interest, and in each case sul
to applicable withholding tax, or the Cash Consatien and, together with the Stock Consideratiba,Merger Consideration. In connection
with the Merger, Market Leader stock options, stapkreciation rights and restricted stock unit$ el assumed and converted into a
corresponding equity award to purchase or acqhizees of our common stock.

The consummation of the Merger is subject to cuatgrolosing conditions, including, among othergpftaining the approval of the
shareholders holding a majority of the outstandinares of Market Leader common stock, (ii) theatifeness under the Securities Act of
1933, as amended, of the Registration StatemeRbom S-4 relating to the issuance of the sharemipEommon stock in the Merger,

(iii) approval of the listing on the New York Sto&kchange of the shares of our common stock teseed in the Merger, (iv) expiration or
termination of the applicable waiting period unther Hart-Scott-Rodino Antitrust Improvements Actl®&f76, as amended, and (v) absence of
any law, regulation or order that has the effeanaking the Merger illegal or otherwise preventihg consummation of the Merger.

The Merger Agreement contains certain terminatights for both us and Market Leader, includingtfoe failure to consummate the
Merger by October 31, 2013, the enactment, prontioligar issuance of any law, regulation or judi@ader prohibiting consummation of the
Merger, failure of Market Leader’s shareholderapprove the Merger Agreement, or breaches of reptatons, warranties or covenants by a
party that result in the failure of certain conalits to closing being satisfied. In addition, wedthe right to terminate the Merger Agreemet
the event that the Market Leader Board of Directbi@nges its recommendation in favor of the MeAgreement, Market Leader breaches its
non-solicitation and related covenants, and undeain similar circumstances. The Merger Agreenpeovides that in connection with the
termination of the Merger Agreement under certpiecfied circumstances, Market Leader would beireguo pay us a termination fee of
$15.0 million. In addition, under certain specifi@ctcumstances Market Leader would be require@immburse our transaction expenses
(subject to a cap of $1.0 million).

Key Business Metric

To analyze our business performance, determinadinbforecasts, and help develop long-term stiatgigns, we review the following
key business metrics:

* Monthly Unique Visitor. We count a unique visitor the first time a congouir mobile device with a unique IP address aesesal
website or our mobile applications during a calendanth. If an individual accesses our website obite applications using
different IP addresses within a given month, th&t faccess by each such IP address is countesegmeate unique visitor. Our
number of monthly unique visitors includes mobilenthly unique visitors. We calculate our monthlyqure visitors based on the
monthly average over the applicable period. We visonthly unique visitors as a key indicator of grewth in our business and
audience reach, the quality of our products, ardsthength of our brand awareness. In the threehm@nded March 31, 2013, the
number of monthly unique visitors increased to 3tifion from 20.6 million in the three months endlarch 31, 2012, a 52%
increase. We attribute the growth in our monthligue visitors principally to our increasing brangagieness, the popularity of our
mobile products and the overall industry trend ofenconsumers using the web and mobile applicatmnssearch housing
decisions

* Mobile Monthly Unique Visitor. We count a uniqgue mobile visitor the first timenabile device with a unique IP address accesse
our website or our mobile applications during aendar month. We calculate our mobile monthly uniggéors based on the
monthly average over the applicable period. Theskile monthly unique visitors are included in thenthly unique visitors metri



We view mobile monthly unique visitors as a keyidgadior of the growth in our business and audieeeeh, and believe that having
more unique visitors using our mobile applicatianls drive faster growth in our revenue. We plaretgpand our mobile products
support our rapidly growing mobile user base. infitst quarter of 2013 we reclassified our mokikgtor data for the current and
all historical quarters to include visitors_to wwvtrilia.comon tablets or other mobile devices. Previouslysé¢hésitors were
classified as web-based visitors. There is no changverall visitor traffic as a result of thiclassification. In the three months
ended March 31, 2013, the number of mobile montihigue visitors, as restated, increased to 11.Homifrom 5.1 million in the
three months ended March 31, 2012, a 122% incr¥dsattribute this growth to the overall adoptidrsmartphones and the
growth of mobile applications and mobile web usebgsumers. We also attribute the growth in ourifeaghonthly unique visitor
to our increased efforts in developing a mobile siieband mobile applications. Due to the signifiognowth rate of usage of our
mobile products and solutions, our mobile monthijque visitors has grown as a percentage of outtimhoanique visitors over
recent periods and we expect this trend to conti

New Contributions to Us-Generated ContentWe define user-generated content as any contertrtilcuted by a user through our
website or mobile applications, such as Q&A dismuss blogs, blog comments, user votes, recommantatand neighborhood
ratings and reviews. We view the changes in thamel of new contributions to usgenerated content as a key indicator of our
engagement and the strength of our community.drtiree months ended March 31, 2013, new contabsitio user-generated
content increased by 1.1 million contributions, arelnow have over 8 million cumulative contributsoon our marketplace. We
expect new contributions to usgenerated content to continue to grow as our mgnthique visitors and total subscribers grow
as we introduce new features to our marketplacelétie absolute number of new contributions targgenerated content may
continue to grow period-overeriod, the rate of growth has slowed and we exjmttthe rate of growth may continue to slow &
aggregate size of our user-generated content ipeseslVe believe the slowing growth rate of new riontions to user-generated
content is a function of the large historical numbienew contributions to user-generated contentwmmarketplace, which makes
achievement of increasing rates of growth morelehging. We continue to focus on promoting new gbations to usegenerates
content to increase the engagement of our usehnsowit marketplace
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» Total SubscribersWe define a subscriber as a real estate professigth a paid subscription at the end of a peritatal
subscribers has been, and we expect will continlxet a key driver of revenue growth. It is alsaraticator of our market
penetration, the value of our products, and thraetiveness of our consumer audience to real gstafessionals. As of March 31,
2013, we had 27,920 total subscribers, a 41% iserbam 19,639 total subscribers as of March 3122We attribute this growth
to our increasing sales and marketing efforts,qipadly from the launch and growth of our insidéesateam, as well as growth in
monthly unique visitors. Although our total subbetis are growing period-oveeriod and we expect total subscribers to contin
grow, the rate of growth may slow as we increagartsfto sell more products to existing subscriberaddition, subscribers often
purchase subscriptions for limited periods as alted seasonality, as part of their advertisinghpaigns, and other facto

» Average Monthly Revenue per Subscr. We calculate our average monthly revenue percsilles by dividing the revenue
generated from subscriptions in a period by theageenumber of subscribers in the period, dividgairaby the number of months
in the period. Our average number of subscribecalisulated by taking the average of the beginaimg) ending number of
subscribers for the period. Our average monthlgmere per subscriber is a key indicator of our ghiti monetize our marketplace,
and we monitor changes in this metric to measwretfectiveness of our marketplace monetizaticatsgy. In the three months
ended March 31, 2013, our average monthly reverusybscriber increased to $187 from $128 in tlae gaded March 31, 2012
46% increase. We have been able to increase otagerenonthly revenue per subscriber by launching preducts to sell to
existing customers, redesigning existing produzexpand inventory in high demand zip codes, rgipitices in certain geographic
markets, and selling to existing subscribers thditiahal advertising inventory created by traffiogth to our marketplace. In
addition, in geographic markets that show strongatel for our subscription products—those whereritory is sold out and wait
lists to purchase our products exist—average mpmévenue per subscriber is higher than in mankétsless demand for our
products. While the average monthly revenue pes@ilter has increased and may continue to inclieasesolute dollars period-
over-period, the rate of increase has slowed andxpect that the rate of increase may continuéote as the average monthly
revenue per subscriber increases. We believehtbalowing growth rate of our average monthly rexeper subscriber is the result
of our larger subscriber base and the resultingjesige associated with achieving higher growthgaespite this slowing growth
rate, we believe we have significant opportunit@sontinue to increase average monthly revenusuydescriber by further
penetrating markets and by offering new producesxisting subscriber:

Our key business metrics are as follows:

Three Months Ended March 31,

2013 2012
Monthly unique visitors (in thousands) 31,35¢ 20,58¢
Mobile monthly unique visitors (in thousanc 11,37( 5,12(
New contributions to us-generated content (in thousan 1,06¢ 62¢
Total subscribers (at period er 27,92( 19,63¢
Average monthly revenue per subscriber 187 12¢

Components of Statements of Operations
Revenue
Our revenue is comprised of marketplace revenuaraadia revenue.

Marketplace Revenu#larketplace revenue primarily consists of our fifed subscription products. We currently provide sets of
products to real estate professionals on a sultigeripasis. The first set of products, which in@ddulia Local AdsandTrulia Mobile Ads,
enables real estate professionals to promote theessen our search results pages and propertylslptages for a local market area. Real e
professionals purchase subscriptions to these ptedbased upon their specified market share fitlyaczip code, at a fixed monthly price, -
periods ranging from one month to one year, withipg depending on the location and the percentdgearket share purchased. We price
Trulia Local AdsandTrulia Mobile Adssubscriptions similarly based on geography, theesbha market, and demand. Our second set of
products allows real estate professionals to regeieminent placement of their listings in our sbaesults. Real estate professionals sign up
for subscriptions to this service at a fixed mopthlice for periods that generally range from thmeanths to 12 months. We recognize our
subscription revenue ratably over the term of thessription.

Media RevenuaVe derive media revenue from sales of display dtbesnents to real estate advertisers, such as hoprevement
companies and mortgage lenders. We also deriveammedénue from sales of display advertisementsadihg
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consumer brands, such as home furnishings, caideagomotive companies. Our media products erableustomers to display
advertisements to promote their brand on our welasitt mobile websiten.trulia.com. Pricing is based on advertisement size and positn
our web page, and fees are billed monthly, basesl mer impressions or a per click basis. Impresséwa the number of times an advertisemet
is loaded on our web page, and prices are measuaradcost per thousand, or CPM, basis. Clicksterentimber of times users click on an
advertisement, and prices are measured on a aosligle or CPC, basis. CPC is based on the nurabémes a user clicks an advertisement.
This media revenue is recognized in the periodlibks or impressions are delivered. Our mediznere is generated primarily through
advertisements placed on our website, althoughogedierate some media revenue from display adivertisy our mobile website and our
mobile applications. We price display advertiseraem our mobile website and applications on a pgréssion basis. As our mobile web
pages offer less space on which to display aduagtia shift in user traffic from our website to bile products could decrease our advertising
inventory and negatively affect our media reveie.do not believe that we have experienced aishifser traffic from our website to our
mobile applications, as our monthly unique visitangl mobile monthly unique visitors each continteedrow at a rapid pace.

Cost and Operating Expenses

Cost of Revenu€ost of revenue consists primarily of expensededlto operating our website and mobile applicajamcluding those
associated with the operation of our data centestihg fees, customer service related headcoumresgs including salaries, bonuses, benefits
and stock-based compensation expense, licensedntpatedit card processing fees, third-party amtor fees, and allocated overhead.

Technology and Developmefiechnology and development expenses consist ptintdrheadcount related expenses including salaries
bonuses, benefits and stock-based compensatiomsxphird-party contractor fees, and allocatedtoead primarily associated with
developing new technologies. Technology and devatop also includes amortization expenses relatedpdalized costs from internal and
external development activities for our marketplade expect our technology and development expensesrease in absolute dollars as we
continue to invest in the development of our prasluc

Sales and Marketingsales and marketing expenses consist primarilyeatibount-related expenses including salaries, lesnus
commissions, benefits and stock-based compensatipense for sales, customer service, marketingpahlic relations employees and third-
party contractor fees. Sales and marketing expeaisesnclude other sales expenses related to pgronad and marketing activities, and
allocated overhead. We expect sales and marketipgnses to increase in absolute dollars as wealil#¢ional employees to expand our sales
force and to support our direct marketing initiagv

General and Administrativéseneral and administrative expenses consist piliynafrheadcount related expenses including salaries
bonuses, and benefits and stock-based compensapemse for executive, finance, accounting, ldgahan resources, recruiting, and
administrative support personnel. General and aidtrétive expenses also include legal, accounting,other third-party professional service
fees, bad debt, and allocated overhead. We expecfemeral and administrative expenses to incrieealesolute dollars as we expand our
financial, accounting, and legal personnel andusss to support our public reporting requirement.

Interest Income
Interest income consists primarily of interest edron our cash and cash equivalent and short-teresiment balances.

Interest Expense

Interest expense consists primarily of interesbonoutstanding long-term debt and capital leadigations. See Note 5 of our unaudited
financial statements included elsewhere in thisr€@ug Report on Form 10-Q for more information abour long-term debt and Note 6 for
more information about our capital lease obligation

Change in Fair Value of Warrant Liability

Change in fair value of the warrant liability indles charges from the remeasurement of our prefetoett warrant liability on a mark-to-
market basis as of each period end. These prefstoeld warrants became warrants to purchase consinok upon the completion of our IPO,
at which time the warrant liability was remeasutedhir value and the remaining liability was resddied as additional paid-in capital. See
Notes 2 and 3 of the unaudited financial statemiactaded elsewhere in this Quarterly Report omia@f-Q for more information about our
preferred stock warrants.
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Provision for Income Taxes
Our provision for income taxes has not been hisadii significant to our business as we have irediiosses to date.

Critical Accounting Policies and Estimates

Our financial statements are prepared in accordaitbegenerally accepted accounting principleshia tnited States, or GAAP.
Preparation of these financial statements requised® make estimates and assumptions that affecefiorted amounts of assets, liabilities,
revenue, costs and expenses, and related discdosMesbase our estimates on historical experiendea various other assumptions that we
believe to be reasonable. In many instances, wiel t@ve reasonably used different accounting estisyand in other instances changes in th
accounting estimates are reasonably likely to ofromn period-to-period. Actual results could difi@gnificantly from our estimates. To the
extent that there are material differences betviieese estimates and actual results, our futuradiahstatement presentation, financial
condition, results of operations and cash flows laél affected. We believe that the accounting pedicdiscussed in our Annual Report on Formr
10-K for the fiscal year ended December 31, 201f¢ckvinclude estimates for revenue recognitiorgvedince for doubtful accounts, goodwill,
impairment of long-lived assets, product developnoests, stock-based compensation, and income, tasesritical to understanding our
historical and future performance, as these pdioiate to the critical areas involving our judgrseand estimates, and as such, the
information included in this Quarterly Report onrirol0-Q should be read in conjunction with the finanstattements and accompanying n
included in our Annual Report on Form KO-There have been no material changes to the atiogupolicies described in our Annual Repor
Form 10-K for the fiscal year ended December 31220

Recently Issued and Adopted Accounting Pronounceisen

Under the Jumpstart Our Business Startups ActO&SJAct, we meet the definition of an “emergingwtio company.” We have
irrevocably elected to opt out of the extendedsdition period for complying with new or revised aaoting standards pursuant to Section 107
(b) of the JOBS Act.

In February 2013, the Financial Accounting Standd@dard (“FASB”) issued an Accounting Standards &ipd“ASU”) No. 2013-12,
Comprehensive Incomeequiring entities to report the effect of signéfit reclassifications out of accumulated other aamgnsive income on
the respective line items in net income if the amdaeing reclassified is required under GAAP taddassified in its entirety to net income.
For other amounts that are not required under G#AIRE reclassified in their entirety from accumethbther comprehensive income to net
income in the same reporting period, an entityired to crosseference other disclosures required under GAAPpavide additional dete
about those amounts. This pronouncement is effeébivfiscal years beginning after December 15220%e adopted this standard on January
1, 2013. During the three months ended March 31320hd 2012 we did not have any other compreheirsigene and, therefore, the net loss
and comprehensive loss was the same for all peprstented.

Results of Operations

The following tables set forth our results of opienas for the periods presented in dollars and pereentage of our total revenue:
Three Months Ended March 31,

2013 2012
(in thousands)

Statement of Operations Data:

Revenue $ 24,00: $ 12,16
Cost and operating expens: ()
Cost of revenu®@ 3,181 2,20t
Technology and developme 4,89 4,64¢
Sales and marketir 12,29: 6,07t
General and administrati 5,172 2,971
Total cost and operating expen: 25,54 15,89
Loss from operation (1,547 (3,739
Interest incomt 26 3
Interest expens (23¢€) (252)
Change in fair value of warrant liabili — (21€)
Loss before provision for income tax (1,75)) (4,200
Provision for income taxe (237) —
Net loss attributable to common stockholc $ (1,98 $ (4,200

19



Table of Contents

@ Stoclk-based compensation was allocated as follc
Three Months Ended March 31,

2013 2012
(in thousands)
Cost of revenu $ 41 $ 5
Technology and developme 411 19z
Sales and marketir 337 55
General and administrati 603 213
Total stocl-based compensatic $ 1,39: $ 46t
@ Amortization of product development costs weduded in technology and
development as follow $ 19¢ $ 274
Three Months Ended March 31,
2013 2012
Percentage of Revenue
Revenue 100C% 10C%
Cost and operating expens
Cost of revenu 13 18
Technology and developme 20 38
Sales and marketir 51 50
General and administrati 22 24
Total cost and operating expen: 10€ 131
Loss from operation (6) (31
Interest incomt * *
Interest expens (@D} 2
Change in fair value of warrant liabili — (2
Loss before provision for income tax @) (35
Provision for income taxe (1) —
Net loss attributable to common stockholc (8)% (35%

* Less than 0.5% of revent

Non-GAAP Financial Measures

Adjusted EBITDA is a financial measure that is oalculated in accordance with generally acceptedwatting principles in the United
States, or GAAP. We define Adjusted EBITDA as mstladjusted to exclude interest income, intergstrese, taxes, depreciation and
amortization, change in the fair value of our watiability, and stock-based compensation. Bela&,have provided a reconciliation of
Adjusted EBITDA to our net loss, the most direatbmparable financial measure calculated and predentaccordance with GAAP. Adjusted
EBITDA should not be considered as an alternativeet loss or any other measure of financial peréorce calculated and presented in
accordance with GAAP. Our Adjusted EBITDA may netdomparable to similarly titted measures of othrganizations because other
organizations may not calculate Adjusted EBITDAlR same manner as we calculate the measure.

We include Adjusted EBITDA in this Quarterly Report Form 10-Q because it is an important measure which our management
assesses our operating performance. We use Adia&HEMDA as a key performance measure because vievbet facilitates operating
performance comparisons from period to period ghueking potential differences primarily caused lyiations in capital structures, tax
positions, the impact of depreciation and amoritiraéxpense on our fixed assets, changes relathe fair value remeasurements of our
preferred stock warrant, and the impact of stbaked compensation expense. Because Adjusted EBfa@liates internal comparisons of
historical operating performance on a more considiasis, we also use Adjusted EBITDA for busin@asning purposes, to incentivize and
compensate our management personnel, and in engl@atguisition opportunities. In addition, we leek Adjusted EBITDA and similar
measures are widely used by investors, securitielysts, ratings agencies, and other parties iluating companies in our industry as a
measure of financial performance and debt-senapalilities.
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Our use of Adjusted EBITDA has limitations as aalgtical tool, and you should not consider it inl&tion or as a substitute for analysis
of our results as reported under GAAP. Some ofettiesitations are:

» Adjusted EBITDA does not reflect our cash expen@tufor capital equipment or other contractual caments;

» Although depreciation and amortization are non-adsdrges, the assets being depreciated and andgontiag have to be replaced in
the future, and Adjusted EBITDA does not reflegbital expenditure requirements for such replacesy

* Adjusted EBITDA does not reflect changes in, othcaesjuirements for, our working capital nee

» Adjusted EBITDA does not reflect the interest exgeear the cash requirements necessary to sert@esh or principal payments
on our indebtedness; a

» Other companies, including companies in our ingustray calculate Adjusted EBITDA measures diffelgnwhich reduces their
usefulness as a comparative meas

In evaluating Adjusted EBITDA, you should be awtrat in the future we will incur expenses similaithe adjustments in this
presentation. Our presentation of Adjusted EBITAdd not be construed as an inference that ourduesults will be unaffected by these
expenses or any unusual or non-recurring items.riélraluating our performance, you should considjusted EBITDA alongside other
financial performance measures, including our og$ bnd other GAAP results.

The following table presents a reconciliation ofjidgted EBITDA to our net loss, the most compar&@#eAP measure, for each of the
periods indicated:

Three Months Ended March 31,

2013 2012
(in thousands)
Net loss attributable to common stockholc $ (1,98 $ (4,200
Non-GAAP adjustments

Interest incom (26) 3
Interest expens 23€ 252
Depreciation and amortizatic 1,36( 797
Change in fair value of warrant liabili — 21€
Stoclk-based compensatic 1,392 465

Provision for income taxe 231 —
Adjusted EBITDA $ 1,217 $ (2,479

Comparison of the Three Months Ended March 31, 201and 2012
Revenue
Three Months Ended 2012 to 201
March 31,
2013 2012 % Change
(In thousands)

Revenue $24,00: $12,16: 97%

Revenue increased to $24.0 million in the threethmanded March 31, 2013 from $12.2 million in theee months ended March 31,
2012, an increase of $11.8 million, or 97%. Marlatp revenue and media revenue represented 7228&hgdrespectively, of the total revel
in the three months ended March 31, 2013, comparéd% and 29%, respectively, of the total reveinube three months ended March 31,
2012. The increase in the total revenue was at#iide to the significant growth of our subscribasé, visitor base, revenue per subscriber,
increased prices, as well as introduction of budia Mobile Adsproduct that was launched in May 2012 and refreghétiarch 2013 to
increase the number of placements of agent adesrénts.
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During the three months ended March 31, 2013 aid@ 20e recognized marketplace revenue and medinuevas follows:

Three Months Ended 2012 to 201
March 31,
2013 2012 % Change
(In thousands)
Marketplace revenu $17,35’ $ 8,68« 10C%
Media revenut $ 6,64¢ $ 3,47¢ 91%
Total revenu $24,00: $12,16: 97%

Marketplace revenue increased to $17.4 milliorhinthree months ended March 31, 2013 from $8.7amilh the three months ended
March 31, 2012, an increase of $8.7 million, or%0This was primarily attributable to the growthtfire number of subscribers, sales of our
mobile subscription productrulia Mobile Ads, as well as increased prices. The overall subschibse grew by 42% to 27,920 subscribers as
of the three months ended March 31, 2013 from ®g®scribers as of the three months ended MarcP@P. In May 2012, we launched
most significant mobile subscription product foeats, Trulia Mobile Ads, that resulted in a $3.5 million of marketplaceemue in the three
months ended March 31, 2013. The average monthgntee per subscriber increased from $128 in theethmonths ended March 31, 2012 to
$187 in the three months ended March 31, 2013jribiease was largely attributable to increaseessal ourTrulia Local Adsproduct as well
as sales of oufrulia Mobile Adsproduct in our high demand zip codes as a resw@tprbduct changes geared towards expanding existin
inventory, especially in markets where our web-daegentory was previously sold out.

Media revenue increased to $6.6 million in theehreonths ended March 31, 2013 from $3.5 milliothethree months ended March
2012, an increase of $3.1 million, or 91%. Thigéase was primarily attributable to the strong ymear year growth in our average monthly
unique visitors from 20.6 million in the three msitended March 31, 2012 to 31.3 million in the ¢hmeonths ended March 31, 2013, an
increase of 52%. We also experienced an incredsadhgeneration, advertising, and ad network negeturing the three months ended
March 31, 2013 as a result of new partnership gearents entered into in the last quarter of figear 2012.

Cost of Revenue

Three Months Ended 2012 to 201
March 31,
2013 2012 % Change
(In thousands)
Cost of revenu $3,181 $2,20¢ 44%

Cost of revenue increased to $3.1 million in the¢hmonths ended March 31, 2013 from $2.2 milllothe three months ended
March 31, 2012, an increase of $1.0 million, or 44%e increase in headcount in the three monthsdeMhrch 31, 2013 resulted in $0.2
million increase in personnel costs and benefitduiding stocksased compensation. Our facilities related costeased by $0.2 million due
the expansion of our office space and increaseddoest. Additionally, new partnership arrangememttered into in the last quarter of the
fiscal year 2012 resulted in a $0.4 million incee@sthe cost of sales in the three months endedtMz2il, 2013. Cost of revenue as a
percentage of the total revenue decreased to 13b& ithree months ended March 31, 2013 from 18#hdrthree months ended March 31,
2012, and stayed in line with the 13% recordedhénthree months ended December 31, 2012.
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Technology and Development Expenses

Three Months Ended 2012 to 201
March 31,
2013 2012 % Change
(In thousands)
Technology and developme $4,8917 $4,64¢ 5%

Technology and development expenses increasedar§ilion in the three months ended March 31, 268 $4.6 million in the three
months ended March 31, 2012, an increase of $0l@mior 5%. This increase was comprised of a $fillon increase in personnel costs anc
related benefits, including stoddased compensation, which resulted from headcogrgases and an increase in the fair value ofridenlyinc
common stock. The headcount increases also resolge80.4 million increase in facilities costs,islhwas partially offset by a $0.1 million
reduction in recruitment fees. Because we capédlimore product development costs in the three msamded March 31, 2013, our overall
technology and development expenses had a lowemoyes-year percentage increase compared to tee thonths ended March 31, 2012.
Technology and development expenses as a percesftégetotal revenue decreased to 20% in the tmeahs ended March 31, 2013 from
38% of revenue in the three months ended Marcl2@12, reflecting an increase in our revenue anid@ease in capitalized product
development costs.

Sales and Marketing Expenses

Three Months Ended 2012 to 201
March 31,
2013 2012 % Change
(In thousands)
Sales and marketir $12,29: $6,07¢ 102%

Sales and marketing expenses increased to $12i8miil the three months ended March 31, 2013 f&ri million in the three months
ended March 31, 2012, an increase of $6.2 milliwrl,02%. This increase was primarily the resuth 4.6 million increase in personnel costs
and related benefits associated with the incraaseri sales personnel headcount to support ounovevgrowth, a $0.3 million increase in
stock-based compensation, a $0.1 million increasedrketing and advertising expenses due to ineceasarketing activities related Toulia
Mobile Ads.a $0.8 million increase in the facilities costs du¢he expansion of our offices, and a $0.6 nrilliocrease in the software licens
costs driven by headcount increases. These ina&@ase offset by a $0.2 million decrease in thesidetconsultants’ fees. Sales and marketin
expenses as a percentage of the total revenuagsttd¢o 51% in the three months ended March 313 #66n 50% for the three months ended
March 31, 2012 due to substantial headcount groavdupport our revenue.

General and Administrative Expenses

Three Months Ended 2012 to 201
March 31,
2013 2012 % Change
(In thousands)
General and administratiy $5,172 $2,971 74%

General and administrative expenses increased.2orilion in the three months ended March 31, 2f6a&1 $3.0 million in the three
months ended March 31, 2012, an increase of $2l@mior 74%. This increase was primarily the desfia $0.6 million increase in personnel
costs and related benefits, a $0.4 million increastock-based compensation expenses, a $0.Dmificrease in outside professional service:
related to the preparation of our first annual repa Form 10-K and our follow-on public offeringind a $0.2 million increase in the facilities
costs due to the expansion of our offices. As agreage of the total revenue, general and admatiigrexpenses decreased to 22% of revent
in the three months ended March 31, 2013 from 24%e three months ended March 31, 2012 due tta#iter growth of our revenue
compared to our expenses, but increased from 13%eithree months ended December 31, 2012 due texienses associated with the
preparation of our first annual report on Form 1@ our follow-on public offering that was compglétin March 2013.
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Interest Expense

Three Months Ended 2012 to 201
March 31,
2013 2012 % Change
(In thousands)
Interest Expens $ 23¢ $ 252 6%

Interest expense decreased to $236,000 in the ttwaths ended March 31, 2013 from $252,000 intiheet months ended March 31,
2013, a decrease of $16,000, or 6%. This decrsaattributable to the debt discount expense thatt{d the three months ended March 31,
2012. The interest expense is associated with wistanding indebtedness.

Liquidity and Capital Resources

As of March 31, 2013, our principal sources of iitity were cash and cash equivalents totaling 1#rillion which consisted of bank
deposits and money market funds. On March 20, 20&3;ompleted our follow-on public offering purstitamwhich we sold an aggregate of
4,025,000 shares of our common stock, which inau&25,000 shares sold pursuant to the exerciskebyriderwriters of an option to purch
additional shares, at a public offering price 09 %5 per share, resulting in aggregate net prodeeds of $113.0 million, after deducting
underwriting discounts and commissions and offegrgenses payable by us. In addition, another 311 %&hares were sold by certain selling
stockholders, which included 406,606 shares sotdyaunt to the exercise by the underwriters of a@oofo purchase additional shares. We dit
not receive any proceeds from sales by the sediogkholders. Prior to our follown public offering, our operations were financeinarily by
the net proceeds of $89.4 million from our initalblic offering in September 2012, and $10.0 millio proceeds from the issuance of
indebtedness from a Credit Facility. As of March 3013, we had $9.8 million of outstanding debtrrthe Credit Facility, which reflected a
debt discount of $205,000.

On May 7, 2013, we entered into an Agreement aad B1 Merger, or the Merger Agreement, with Markeader, Inc., or Market
Leader, and Mariner Acquisition Corp, our whollyrmed subsidiary. Under the terms and condition®@Merger Agreement, at the closing of
the proposed transactions, Mariner Acquisition Carifi be merged with and into Market Leader, andrket Leader will continue as the
surviving corporation of the Merger and as our ilholvned subsidiary. At the effective time of theeiger, each outstanding share of Market
Leader common stock (other than shares with regpechich dissenter’s rights are properly exercisegdhares owned by us, any of our
subsidiaries or Market Leader) will be convertet ithe right to receive (i) 0.1553 of a share af cammon stock, or the Stock Consideration
plus (i) $6.00 in cash, without interest, and @tle case subject to applicable withholding taxtherCash Consideration and, together with the
Stock Consideration, the Merger Consideration.dnnection with the Merger, Market Leader stock @i stock appreciation rights and
restricted stock units will be assumed and condert® a corresponding equity award to purchasgcquire shares of our common stock.

We have incurred cumulative losses of $49.1 milfimm our operations to date, and expect to indadiitional losses in the future. We
believe that our cash balances and the cash flewsrgted by operations will be sufficient to satisdir anticipated cash needs for working
capital and capital expenditures for at least #nd 42 months. However, our future capital requiate will depend on many factors, including
our rate of revenue growth, the cash that may bd irsconnection with acquisitions or other investits, the expansion of our sales and
marketing activities, and the timing and extenoof spending to support our technology and devetsyirafforts. To the extent that existing
cash and cash equivalents, and cash from operatieriasufficient to fund our future activities, wey need to raise additional funds through
public or private equity or debt financing. Addita funds may not be available on terms favorablestor at all.

Credit Facility

In September 2011, we entered into a loan and sgagreement with Hercules Technology Growth Calplnc., or Hercules, providing
for a secured term loan facility, or the Creditikgg in an aggregate principal amount of up t@$2million to be used for general business
purposes. The indebtedness we incurred underdghezment is secured by substantially all of ouetssd his agreement contains customary
affirmative and negative covenants, including carea that limit or restrict our ability to, amonther things, incur additional indebtedness,
grant liens, make investments, repurchase stogkgdp#ends, transfer assets, merge or consolidaig: make acquisitions. As of March 31,
2013, we had drawn $10.0 million in term loans urttle credit facility. Our ability to draw additiahfunds under this credit facility expired
December 31, 2012.

Cash Flows
The following table summarizes our cash flows fa periods indicated:

Three Months Ended

March 31,
2013 2012
(In thousands)
Cash provided by operating activiti $ 1,29¢ $1,11¢(
Cash provided by (used in) investing activit $ (2,17 $1,09:
Cash provided by financing activiti $115,20( $ 18C
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Cash Flows from Operating Activities

Cash provided by operating activities for the thmemnths ended March 31, 2013 was $1.3 million. fiti@ary component of our cash
flows during the three months ended March 31, 2048 our net loss of $2.0 million. The cash flowstrour net loss were more than offse
our non-cash operating activities and net cashdlpmvided through changes in certain of our ofjegaissets and liabilities. Specifically, we
recognized non-cash charges of $1.4 million foreeiation and amortization of our property and pment, and a $1.4 million for stoddasec
compensation. We also recognized changes in opgrassets and liabilities which provided $0.5 miilof cash from operating activities. As
of March 31, 2013 we held $1.0 million cash in daposit account that we collected from employees @#ercised their stock options in
March 2013. We remitted this amount to the appedpriax authorities after March 31, 2013. The printiiver of the changes in our operat
assets and liabilities was a $1.5 million increiasgeferred revenue due to the increase in the pumitotal subscribers and average monthly
revenue per subscriber during the three monthsceldech 31, 2013. Changes in our operating assetdiabilities were also affected by an
increase in accrued liabilities in the amount of#$Million due primarily to the overall growth iuobusiness during the year; an increase in
accrued compensation and benefits of $0.1 millioa @ the growth in our headcount; an increasedoants receivable of $1.4 million
primarily due to our revenue growth but also dughtiming of collections; and an increase in pidgxpenses and other current assets of
$0.2 million due to a partial refund of our leagpdsit for one of our leased properties.

Cash Flows from Investing Activities

Cash used in investing activities for the three themrended March 31, 2013 was primarily relatedhéoacquisition of property and
equipment in the amount of $2.4 million.

Cash Flows from Financing Activities

Cash flows from financing activities for the thmeenths ended March 31, 2013 of $115.2 million wemeprised of net proceeds of
$114.0 million from our followen public offering in March 2013 and proceeds aB%illion from the exercise of stock options, [ty offset
by $87,000 of capital lease payments.

Contractual Obligations and Other Commitments
The following table summarizes our contractual gégiions as of March 31, 2013:

Payments Due by Perioc

Less Thar More Than
1to3 3to5
Contractual Obligations: 1 Year Years Years 5 Years Total
(In thousands)

Long-term debi $ 3,771  $6,22¢ $— $ — $10,00(
Interest on lon-term debi® 621 37¢ — — 99¢
Operating lease® 3,067 2,91« — — 5,981
Capital lease 14¢€ — — — 14¢€

Total contractual obligatior $ 7,60¢ $9,521 $— $ — $17,12¢

() The Credit Facility carries an interest rate éqoizhe greater of the prime rate plus 2.75%,%r for the first tranche, and a rate equal to treatgr of the prime rate plus 5.5%, or
8.75%, for the second tranct
(2 Operating leases include total future minimum mEtments under noncancelable operating lease agnee.

Off-Balance Sheet Arrangements
We have not entered into any off-balance sheehgements and do not have any holdings in variaiéeést entities.

Segment Information
We have one business activity and operate in qnartable segment.
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ltem 3.  Quantitative and Qualitative Disclosures about MarkRisk

We are exposed to certain market risks in the arglicourse of our business. These risks primamitjuide interest rate sensitivities as
follows:

Interest Rate Risk

We had cash and cash equivalents of $214.3 méigoaf March 31, 2013, which consist of bank depaaiid money market funds. Such
interest-earning instruments carry a degree oféstaate risk. To date, fluctuations in interesibme have not been significant. We also had
total outstanding debt of $9.8 million as of MaBh 2013, of which $3.6 million is due within 12 mbs. Amounts outstanding under our
Credit Facility carry variable interest rates ranggfrom 6.0% to 8.75%.

The primary objective of our investment activitisgo preserve principal while maximizing incomehwiut significantly increasing risk.
We do not enter into investments for trading orcsiietive purposes and have not used any deriviitigacial instruments to manage our
interest rate risk exposure. Due to the short-teatnre of our investments, we have not been expmseshr do we anticipate being exposed to
material risks due to changes in interest rates.ifiterest rate on our outstanding debt is varigbleypothetical 10% change in interest rates
during any of the periods presented would not heda material impact on our financial statements.

ltem 4. Controls and Procedure
Evaluation of Disclosure Controls and Procedur

Our management, with the participation of our Cliirécutive Officer and our Chief Financial Officexaluated the effectiveness of our
disclosure controls and procedures as of Marcl2313. The term “disclosure controls and procedueessdefined in Rules 13a-15(e) and 15d-
15(e) under the Exchange Act, means controls dmet @rocedures of a company that are designedsirethat information required to be
disclosed by a company in the reports that it filesubmits under the Exchange Act is recorded;gs®ed, summarized and reported, within
the time periods specified in the SEC's rules amthk. Disclosure controls and procedures includtiowt limitation, controls and procedures
designed to ensure that information required tdibelosed by a company in the reports that it filesubmits under the Exchange Act is
accumulated and communicated to the company’s neaneugt, including its principal executive and prpatifinancial officers, as appropriate
to allow timely decisions regarding required distice. Management recognizes that any controls eowegures, no matter how well designed
and operated, can provide only reasonable assuddiraahieving their objectives and management regaég applies its judgment in evaluat
the cost-benefit relationship of possible contesisl procedures. Based on the evaluation of oulodisie controls and procedures as of
March 31, 2013, our Chief Executive Officer and &tiinancial Officer concluded that, as of suctedatur disclosure controls and procedure:
were effective at the reasonable assurance level.

Changes in Internal Control over Financial Reportm

There were no changes in our internal control éwancial reporting identified in connection withet evaluation required by Rule 13a-15
(d) and 15d-15(d) of the Exchange Act that occudedng the quarter ended March 31, 2013 that neaterially affected, or are reasonably
likely to materially affect, our internal controber financial reporting.
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PART Il - OTHER INFORMATION

Item 1. Legal Proceeding

From time to time, we are subject to legal procegsliand claims in the ordinary course of busin@&shave received, and may in the
future continue to receive, claims from third pastasserting, among other things, infringemenheaif intellectual property rights.

On September 12, 2012, Zillow filed a lawsuit agaims in the United States District Court for thedtérn District of Washington,
alleging that we infringe on one U.S. patent heldtbThe lawsuit alleges that one component of utia Estimategeature infringes Zillow's
patent insofar asrulia Estimatesllows homeowners to claim their homes and prosuditional information about the properties, which
enables us to update the valuation estimates tr groperties. We started offering our Trulia Esties feature in 2011. Zillow is seeking a
permanent injunction against the alleged infringetneompensatory damages, and attorneys’ fees.alikvb we have meritorious defenses to
Zillow’s claims. We filed a motion to dismiss Zillds complaint on December 19, 2012. The court deteruling on our motion to dismiss
because the Federal Circuit Court of Appeals isetqdl to soon provide guidance on the questiordarsour motion. We intend to continue
to vigorously defend the lawsuit.

From time to time, we are subject to legal procegsliand claims in the ordinary course of busind&shave received, and may in the
future continue to receive, claims from third pastasserting, among other things, infringemenheaif intellectual property rights.

Current and future litigation may be necessaryei@d ourselves, our partners and our customedeteymining the scope,
enforceability, and validity of third-party proptéey rights or to establish our proprietary righthe results of any current or future litigation
cannot be predicted with certainty, and regardbéske outcome, litigation can have an adverse ohpa us because of defense and settlemel
costs, diversion of management resources, and fatbiers.

Item 1A. Risk Factors

Our operations and financial results are subjecvéwious risks and uncertainties, including thogsatibed below, which could adversely
affect our business, financial condition, result®perations, cash flows, and the trading pric@af common stock.

We may not complete the acquisition of Market Leadac. within the time frame we anticipate or aflawhich could have a negative effect
on our business or our results of operations.

On May 7, 2013, we entered into a definitive agreenunder which we will acquire all of the outstengdshares of Market Leader, Inc.,
or Market Leader. The transaction is subject tamlmer of closing conditions, such as the appro¥/ti®shareholders holding a majority of
outstanding shares of Market Leader common stbekeffectiveness of a registration statement omF®# relating to the issuance of shares
of our common stock in the merger, antitrust argeotegulatory approvals, which may not be receiveshay take longer than expected. The
transaction is also subject to other risks and daicgies, such as the possibility that Market Lexacbuld receive an unsolicited proposal fro
third party or that either we or Market Leader cbekercise our respective termination rights. mekient that the acquisition is not
consummated or is materially delayed for any reas@nwill have spent considerable time and res@jr@ed incurred substantial costs,
including costs related to the acquisition, manybich must be paid even if the merger is not catgal. We cannot provide any assurance
the Market Leader acquisition will be completedititinere will not be a delay in the completionlt# icquisition, or that all or any of the
anticipated benefits of the acquisition will beahed. If the acquisition is not consummated, eputation in our industry and in the
investment community could be damaged, and the eharice of our common stock could decline.

We may experience difficulties in integrating Markéeader’s business and realizing the expected iggef the proposed acquisition.

The success of the Market Leader acquisition, ifigieted, will depend, in part, on our ability t@liee the anticipated business
opportunities and growth prospects from combininghliusinesses with those of Market Leader. We neagmnrealize these business
opportunities and growth prospects. Integratingajens will be complex and will require signifidagfforts and expenditures on the part of
both us and Market Leader. Our management mighe haattention diverted while trying to integrafgerations and corporate and
administrative infrastructures. We might experiemmeased competition that limits our ability tqpand our business, and we might fail to
capitalize on expected business opportunitiesydinb retaining current customers.

Market Leader will continue to operate independeatlus until the expected closing of the acquositin the third quarter of 2013. The
integration process could result in the loss of émployees, the disruption of each compargrigoing businesses, tax costs or inefficiencie
inconsistencies in standards, controls, informatéminology systems, procedures and policies, &mhich could adversely affect our ability
to maintain relationships with clients, employeesther third parties or our ability to achieve #micipated benefits of the Market Leader
acquisition and could harm our financial perfornmanc

If we are unable to successfully or timely integrtite operations of Market Leader’s business iotdbaisiness, we may be unable to
realize the revenue growth, synergies and othécipated benefits resulting from the proposed agitiah and our business and results of
operations could be adversely affected.

We have a limited operating history in an evolvimgdustry, which makes it difficult to evaluate oduture prospects and may increase the
risk that we will not be successful.

We have a limited operating history in an evolvindustry that may not develop as expected. Assgsginbusiness and future prospe



is challenging in light of the risks and difficid§ we may encounter. These risks and difficultielide our ability to:

increase the number of consumers using our wedsdenobile application:

continue to obtain home listing information, asvesl information on schools, crime, and neighbodchamenities
increase the number of real estate professionakcsbing to our product:

increase the revenue from real estate professisnakscribing to our product

increase the revenue from advertisers on our wes|

successfully develop and deploy new features aodygts;

encourage and foster the growth of ~generated conter
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» successfully compete with other companies thatarently in, or may in the future enter, the besi of providing residential real
estate information online and on mobile applicaticas well as with companies that provide thisrimfation offline;

» successfully compete with existing and future pdevs of other forms of offline, online, and molaldvertising;
» successfully navigate fluctuations in the realtestaarket

» effectively manage the growth of our busine

» successfully expand our business into adjacentetsrkuch as rentals, mortgages, and home imprantg

» successfully integrate companies we may acquire

e successfully expand international

If the demand for residential real estate inforgratnline does not develop as we expect, or ifailed address the needs of consumers,
real estate professionals, or advertisers, ounbkasiwill be harmed. We may not be able to sucagigssiddress these risks and difficulties,
which could harm our business and cause our opgregsults to suffer.

We have a history of losses and we may not ach@vmaintain profitability in the future.

We have not been profitable on a quarterly or ahbassis since we were founded, and as of Marct2313, we had an accumulated
deficit of $49.1 million. We expect to make sigoé#ht future investments in the development andresipa of our business which may not
result in increased revenue or growth. In additama public company, we have incurred and expattte will continue to incur significant
legal, accounting, and other expenses that wedithour as a private company. As a result of theseased expenditures, we must generate
and sustain increased revenue to achieve and nmafatare profitability. While our revenue has gnown recent periods, this growth may not
be sustainable and we may not achieve sufficiergmee to achieve or maintain profitability. We miagur significant losses in the future for a
number of reasons, including slowing demand forproducts, increasing competition, weakness indés@ential real estate market, as well a:
other risks described in this Quarterly Report omi10-Q, and we may encounter unforeseen expetisies)lties, complications and delays,
and other unknown factors. Accordingly, we may lm®@ble to achieve or maintain profitability and mvay continue to incur significant losses
in the future, and this could cause the price efooummon stock to decline.

If real estate professionals do not continue to sghibe to our products, or we are unable to attraw subscribers, our business a
operating results would be harmed.

We rely on subscriptions purchased by real estatiegsionals to generate a substantial portioruof@venue. Subscriptions accounted
for 72%, 67% ,58% and 47% of our revenue in theghmonths ended March 31, 2013 and the years é@etsmber 31, 2012, 2011 and 20
respectively. We generally offer subscriptionsgeriods between three months to 12 months, with neas$ estate professionals preferring to
subscribe for periods shorter than 12 months.

Our ability to attract and retain real estate pgsi@nals as subscribers, and to generate subeariigivenue, depends on a number of
factors, including:
» our ability to attract transacti-ready consumers to our website and mobile appticat
» the number of consumers using our website and malpiblications
» the quality of the leads that we provide to ourssuibers;
» the number of leads that we provide to our subscsil
» the strength of the real estate mar
» the competition for real estate professio’ marketing dollars; an
» the strength of our bran
A key focus of our sales and marketing activitias been to further penetrate the large base of thare2.8 million real estate
professionals in the United States. As of MarchZ11,3, we had more than 389,000 active real eptafessionals in our marketplace and
27,900 total paying subscribers. We spend a coraitieportion of our operating expenses on saldswaarketing activities. Our sales and
marketing expenses were our largest operating egsan the three months ended March 31, 2013 ah2l. Eales and marketing expenses
reflect many of the costs that we incur in acqgnew subscribers and retaining existing subsajlzerd we expect that sales and marketing

expenses will continue to increase in absolutead®lis we seek to grow the number of subscribeysrimarketplace. If we are unable to
increase the number of total subscribers in oukaetptace, our revenue may not grow and our opeyataults could suffer.
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Real estate professionals may not continue to sibleswith us if we do not deliver a strong retumtbeir investment in subscriptions,
and we may not be able to replace them with newailiers. In addition, real estate professionatsetomes do not renew their subscriptions
with us because of dissatisfaction with our servides may occur for a number of reasons, includiagause we have made changes to our
products or services, which we do periodicallysubscribers do not renew their subscriptions withwith the same or higher subscription fees
or at all, or if we are unable to attract new suibgcs, our business and operating results wouldaomed.

Further, although a majority of our revenue intiree months ended March 31, 2013 and 2012 wasaeddrom subscriptions
purchased by real estate professionals, we camnoeitain that subscribers will renew their sulpdions with us and that we will be able to
achieve the same or higher amounts of subscriptieenue in the future.

Our ability to increase the number of subscribersur services also depends, to some degree, ahevhge can increase the inventon
marketing products and services available for usetbin different geographic markets. If we ar@lie to create additional inventory by
offering new services or reconfiguring our existsegvices, we may not be able to grow the numbsub$cribers to our services quickly or at
all.

In addition, if we need to reduce our subscripfees due to competition, our business, operatisglt® financial condition, and
prospects would suffer if we are unable to offsst ductions in our fees by increasing our nundfe@onsumers and advertisers, reducing ou
costs, or successfully developing and deploying features on a timely basis.

If we are not able to optimize our pricing and inease our average revenue per subscriber, we mayberatble to grow our revenue ov
time.

Our ability to grow revenue depends, in part, onahility to optimize pricing and increase averagenthly revenue per subscriber over
time. Since launching our first subscription pradnc2007, we have continued to expand our prodaictsoptimize pricing of our products. In
the three months ended March 31, 2013 our averagehty revenue per subscriber was $187 compar&d28 in the three months ended
March 31, 2012. As we continue to optimize our ipdc real estate professionals may not accept theweprices, which may harm our busir
and growth prospects.

If advertisers reduce or end their advertising splmg with us, or if we are unable to attract new\agttisers, our business and operatil
results would be harmed.

Display advertising accounted for 28%, 33%, 42% %B% of our revenue in the three months ended M3t¢l2013 and the years ended
December 31, 2012, 2011, and 2010, respectively aBwertisers can generally terminate their cotdradth us at any time or on very short
notice. Our ability to attract and retain adverssand to generate advertising revenue, dependsnamber of factors, including:

e the number of consumers using our website and malpiblications
e our ability to continue to attract an audience tmatertisers find attractiv:

« our ability to compete effectively for advertisiagending with other real estate marketplacesnefftiompanies, and online
companies

» how advertisers value our advertising network, Whionsists of our online properties and those ofpablishing partners
« the amount of spending on online advertising gdlyemnd
« our ability to deliver an attractive return on istt@ent to advertiser

We may not succeed in capturing more spending &dwertisers if we are unable to demonstrate toréidees the effectiveness of
advertising in our marketplace as compared toratares, including traditional offline advertisingedia such as newspapers and magazines.

If advertisers reduce or terminate their adverjspending with us and we are unable to attractashwertisers, our revenue, business,
operating results, and financial condition wouldhaemed. For example, although we experienced s¢igligncreases in media revenue during
each of the eight quarters ended December 31, 20ddia revenue growth slowed during the years efsg@mber 31, 2011 and 2012. In our
display advertising business, we also have a loataility to replace the loss of revenue resulfiogn the loss of a customer during a partici
quarter because of the significant time requireskiture an alternative advertiser for such adwegtisventory, run the alternative advertising
campaign on our marketplace, and satisfy our reweacognition criteria from such campaign. As aiteghe loss of a customer during a
quarter could result in our inability to replace fbst revenue from such customer within that equaahd, therefore, we will sometimes
encounter variances in our media revenue.
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If we cannot obtain comprehensive and accurate reatate listing information, our business will Si.

Our offerings are based on receiving current acdrate real estate listing data. We depend oneapdct to continue to depend on,
relationships with various third parties to provities data to us, including real estate listingraggtors, multiple listing services, real estate
brokerages, apartment management companies, aadtbitd parties. Many of our agreements with @stirlg sources are short-term
agreements that may be terminated with limitedaonatice. If our relationship with one or more lbése parties is disrupted, the quality of the
experience we provide to users would suffer.

We currently depend on a listing aggregator to jpl®ws with a substantial portion of the uniquérigs in our database. While these
listings are available from their original sourciésyould take substantial time and effort for asaggregate these listings from all of the orig
sources. Therefore, if the agreement with our Eirlisting aggregator is terminated, we may noable to fully replace the listings in a timely
manner or on terms favorable to us, or at all, Whwould adversely affect our business and operatiaglts. In addition, as real estate brokers
typically control the distribution and use of thistings, our business could suffer if real estatekers withheld their listings from us. From
time to time in the past, real estate brokers maftesed to syndicate their listings to us, and aenot assure you this will not happen in the
future. If real estate brokers refuse to synditiatengs to us, the quality of our products wouldfer due to the decline of timely and accurate
information, which could adversely affect our besisa and operating results.

If use of our mobile products does not continuegmw or we are not able to successfully monetizerthas we expect, our operating rest
could be harmed and our growth could be negativaffected.

Our future success depends in part on the contigumaith in the use of our mobile products by owerasand our ability to monetize
them. During the three months ended March 31, 26aB8mobile products accounted for 27% of our totffic compared to 22% of our total
traffic for the three months ended March 31, 20//2. currently monetize our mobile offerings throumir Trulia Mobile Adssubscription
product for real estate professionals and throughhwbile websitem.trulia.com. We monetize our mobile applications principalyaugh ou
Trulia Mobile Adssubscription product through which real estategssionals can purchase local advertising on ouilenapplications and
our mobile website by zip code and by share ofvargmarket. We monetize our mobile website and fa@gplications through the sale of
display advertisements and we also provide ourciliess rotational placement in a local lead fohat tappears on certain pages of our mobile
website and mobile applications. The use of mdkiédinology may not continue to grow at historiedaés, and consumers may not continue tc
use mobile technology for real estate researctithByrmobile technology may not be accepted aslaeziong-term platform for a number of
reasons, including actual or perceived lack of ggcaf information and possible disruptions of\eee or connectivity. In addition, traffic on
our mobile applications may not continue to growvé do not continue to innovate and introduce eobdmproducts on mobile platforms, or if
users believe that our competitors offer superiobite products. The growth of traffic on our mohilwducts may also slow or decline if our
mobile applications are no longer compatible wipem@ting systems such as iOS, Android, Windows &h@devices they support.
Additionally, real estate professionals and adser may choose to devote less of their spenditayget mobile users for a number of reas
including a perceived lack of effectiveness of tligmadvertising on mobile devices. Although we hagen strong results in our mobile produc
monetization efforts with the launch ©fulia Mobile Adsn May 2012 and our product redesign in March 218 cannot assure you that we
will continue to monetize our mobile products aeetively in the future. If use of our mobile praxs does not continue to grow, or if real
estate professionals or advertisers decreasesthaiiding on our mobile products, our business gedating results could be harmed.

If we do not continue to innovate and provide uskfiroducts, we may not remain competitive, and duusiness and financial performanc
could suffer.

Our success depends in part on our ability to oomtiio innovate. This is particularly true withpest to mobile applications, which are
increasingly being used by our audience. Our coitgpetregularly enhance their offerings and creese offerings for consumers, real estate
professionals, and others involved in the resiééngial estate industry. If we are unable to caito offer innovative products or to keep pace
with our competitors’ offerings, our business apermating results will suffer.

We rely on Internet search engines to drive traffic our website, and if we fail to appear high upthe search results, our traffic would
decline and our business would be adversely affdcte

We depend in part on Internet search engines, asi€doogle, Bing, and Yahoo!, to drive traffic ta etebsite. For example, when a user
types a physical address into a search engineghw®n a high organic search ranking of our webpagé¢hese search results to refer the us
our website. However, our ability to maintain higiganic search result rankings is not within ourtom. Our competitors’ search engine
optimization, or SEO, efforts may result in theehgites receiving a higher search result page mgrtkian ours, or Internet search engines
could revise their methodologies in a way that wiadversely affect our search result rankingstérnet search engines modify their search
algorithms in ways that are detrimental to usfour competitors’ SEO efforts are more succed$fah ours, overall growth in our user base
could slow. Search engine providers could provistings and other real estate information direttlgearch results or choose to align with our
competitors. Our website has experienced fluctnatio search result rankings in the past, and uieipate similar fluctuations in the future.
Any reduction in the number of users directed towebsite through search engines could harm ouiness and operating results.
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Our recent revenue growth rates may not be indigatof our future growth, and we may not continue goow at our recent pace, or at all.

From 2008 to 2012, our revenue grew from $8.1 arilio $68.1 million, which represents a compouraletual growth rate of
approximately 70%. In the future, our revenue matygrow as rapidly as it has over the past seyeals. We believe that our future revenue
growth will depend, among other factors, on outitgttio:

* acquire additional subscribers and sell additigmatiucts to existing subscribe

» sell advertising to third partie

» attract a growing number of users to our websitkranbile applications

* increase our brand awarene

» successfully develop and deploy new products ferésidential real estate indust

e maximize our sales person’s productivity;

» respond effectively to competitive three

» successfully expand our business into adjacentetsrkuch as rentals, mortgages, and home impragara
e successfully expand international

We may not be successful in our efforts to do drh@ foregoing, and any failure to be successfuhese matters could materially and
adversely affect our revenue growth. You shouldauoisider our past revenue growth to be indicativeur future growth.

Our revenue and operating results could vary sigo#ntly from period to period, which could causeeimarket price of our common stock
decline.

We generate revenue through sales of subscriptiioreal estate professionals and sales of disglagréising to advertisers. Our
subscription and advertising sales can be diffimufiredict and may result in fluctuations in oewenue from period to period. Our revenue
operating results have fluctuated in the past,raag continue to fluctuate in the future, as a ttesiuh variety of factors, many of which are
outside of our control. As a result, comparing m@wenue and operating results on a period-to-pdrasis may not be meaningful, and you
should not rely on past results as an indicatiofutfre performance.

Our revenue, operating results, or both, may becedtl by a number of factors, including:

e our subscription and advertising sales, particulirge advertising campaigr

» fluctuations in user activity on our website andhif@applications, including as a result of seatwagations;
» competition and the impact of offerings and pricpdicies of our competitor:

» the effects of changes in search engine placenmehpi@minence of our websit

» the amount and timing of operating expenses rekatéite maintenance and expansion of our busiogssations, and
infrastructure

» our ability to control costs, particularly thosetbird-party data provider:

» our ability to reduce costs in a given period tmpensate for unexpected shortfalls in revel
» the timing of costs related to the developmentogugsition of technologies or business

* our inability to complete or integrate efficiendyy acquisitions that we may underta

e our ability to collect amounts owed to us from atigers;

e changes in our tax rates or exposure to additi@xaliabilities;

» claims of intellectual property infringement agains and any resulting temporary or permanent gtjan prohibiting us from
selling our products or requirements to pay damagexpenses associated with any of those cle

» our ability to successfully expand in existing metekand enter new marke
« our ability to keep pace with changes in technojt
e changes in government regulation affecting ourrmss;
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» the effectiveness of our internal contr¢
» conditions in the real estate market; i
* general economic conditior

For example, individuals hired to join our salesntetypically do not reach their maximum productivintil they have been employed for
several months or more. Our fixed expenses retatéite addition of personnel may not result inraareéase in revenue in a given period or at
all.

As a result of the foregoing factors and othersudised in this “Risk Factors” section, our operatiesults in one or more future periods
may fail to meet or exceed our projections or tkgeetations of securities analysts or investorshét event, the trading price of our common
stock would likely decline.

Seasonality may cause fluctuations in our traffigvenue, and operating result

From time to time, we experience seasonality irsstiption revenue and display advertising dueuottiations in traffic to our website
and mobile applications. During the fourth quadeeach year, traffic to our marketplace has hisédly declined and our revenue has
historically grown more slowly than in other quaster has declined sequentially. Conversely, weally experience higher growth in traffic
and revenue during the spring and summer monthsnwbnsumers are more likely to buy new homes. Xjdect that seasonality will contin
to affect traffic in our marketplace, as well as mvenue from subscriptions and advertising.

Declines in, or changes to, the real estate indystould adversely affect our business and finangudrformance.

Our business and financial performance are affduyettie health of, and changes to, the residerglestate industry. Although we have
built and grown our business during a worldwideresnic downturn, home-buying patterns are sensitiveconomic conditions and tend to
decline or grow more slowly during these periodsiekrease in home purchases could lead to redadtamser traffic, reductions in
subscriptions by real estate professionals, arethn# in marketing spend. Furthermore, online #iliag products may be viewed by some
existing and potential advertisers on our websitk mobile applications as a lower priority, whidutd cause advertisers to reduce the
amounts they spend on advertising, terminate tisgrof our products, or default on their paymeitigabions to us. In addition, we may
become subject to rules and regulations in theastalte industry that may restrict or complicateahility to deliver our products. These
changes would harm our business and operatingsesul

Most recently, beginning in 2008, domestic and gl@zonomic conditions deteriorated rapidly, résglin a dramatic slowdown in the
housing market, which slowed advertising spendmtieé real estate industry. In addition, changeheéaegulation of the real estate industry
and related areas, including mortgage lending hediéductibility of home mortgage interest, mayategly affect the prevalence of home
purchases. Real estate markets also may be ndgamgacted by a significant natural disaster, sastearthquake, fire, flood, or other
disruption. Declines or disruptions in the reahtsimarket or increases in mortgage interest catelsl reduce demand for our products and
could harm our business and operating results.

We participate in a highly competitive market, apdessure from existing and new companies may adelrsaffect our business and
operating results.

The market to provide home listings and marketienyises for the residential real estate industtyighly competitive and fragmented.
Homes are not typically marketed exclusively thivagy single channel. Consumers can access haingdisind related data through more
than one source. Accordingly, current and potectahpetitors could aggregate a set of listingslaind ours. We compete with online real
estate marketplaces, such as Zillow.com, and Rezdtn, other real estate websites, and traditioffahe media. We compete to attract
consumers primarily on the basis of the numberaaradity of listings; user experience; the breadtpth, and relevance of insights and other
content on homes, neighborhoods, and professidm@eg and reputation; and the quality of mobilednicts. We compete to attract real estate
professionals primarily on the basis of the quadityhe website and mobile products, the size d@mdciiveness of the consumer audience, the
quality and measurability of the leads we genetateperceived return on investment we deliver, thedeffectiveness of marketing and
workflow tools. We also compete for advertisersiasfaother media, including print media, televisamd radio, social networks, search
engines, other websites, and email marketing. Wigpete primarily on the basis of the size and aitracess of the audience; pricing; and the
ability to target desired audiences.

Many of our existing and potential competitors haubstantial competitive advantages, such as:
e greater scale
» stronger brands and greater name recogni
» longer operating historie
« more financial, research and development, salesremkleting, and other resourc
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* more extensive relationships with participantdia tesidential real estate industry, such as bsolagients, and advertise
» strong relationships with thi-party data providers, such as multiple listing 8B#s and listing aggregato!

* access to larger user bases;

» larger intellectual property portfolio

The success of our competitors could result in favgers visiting our website and mobile applicatiche loss of subscribers and
advertisers, price reductions for our subscriptiand display advertising, weaker operating resatts, loss of market share. Our competitors
also may be able to provide users with productsatadifferent from or superior to those we caovjate, or to provide users with a broader
range of products and prices.

We expect increased competition if our market cargs to expand. In addition, current or potentimhpetitors may be acquired by third
parties with greater resources than ours, whichldviwrther strengthen these current or potentiatgetitors and enable them to compete mor
vigorously or broadly with us. If we are not albecompete effectively, our business and operatisglts will be materially and adversely
affected.

If our users do not continue to contribute conteat their contributions are not valuable to other ass, our marketplace would be le
attractive, which could negatively affect our uniguisitor traffic and revenue.

Our success depends on our ability to provide aoess with the information they seek, which in tdepends in part on the content
contributed by our users. We believe that one ofpoiimary competitive advantages is the quality gadntity of the user-generated content in
our marketplace, and that information is one ofrttaén reasons consumers use our platform. If weiaable to provide consumers with the
information they seek because our users do notibate content, or because the content that thayribaite is not helpful and reliable, the
number of consumers visiting our website and usimgmobile applications may decline. If we expetiera decline in consumers visiting our
website and using our mobile applications, reategtrofessionals and advertisers may not viewrarketplace as attractive for their
marketing expenditures, and may reduce their spgnalith us. Any decline in visits to our websitadlarsage of our mobile applications by
consumers and any decline in spending by realesptafessionals and advertisers with us would haurrbusiness and operating results.

In addition, we monitor new contributions to usengrated content because we believe this metai&kéy indicator of our user
engagement and the strength of our community.dretrent that the number of new contributions ta-gemerated content declines, this metric
may provide a leading indicator of the health of lbusiness. However, if the quantity of new conttibns to user-generated content continues
to increase but the quality of user-generated cwmteclines, this metric would not capture any esponding declines in user engagement or
the strength of our community as evidenced by dkest quality of user-generated content, and suthauld be of limited use in those
circumstances.

Our growth depends in part on our relationship withird parties to provide us with local information

Third parties provide us with information that weeuo provide users with insights that go beyostihlys, such as information about
schools, crime, and neighborhood amenities. Prgpplerdcriptions and sale transactions obtainedhiid-party data providers also inform the
valuations provided by odrrulia Estimatedeature. If these third-party data providers temgntheir relationships with us, the informatioatth
we provide to users may be limited or the qualitthe information may suffer. If we are unable émew our agreements with these data
providers on favorable terms to us or to secuerr@dtive sources for this information, our costy imarease and our business may be harmec

If we do not display accurate and complete inforriwat on a timely basis, our user traffic may declineur reputation would suffer, and ou
business and operating results would be harmed.

We receive listing and other information providedlisting aggregators and other third parties thatinclude on our website and mobile
applications. Our reputation with consumers depemddhe accuracy and completeness of the informaltiat we provide, although the
accuracy and completeness of this data is oftesidmibf our control. We cannot independently vettifg accuracy or completeness of all of the
information provided to us by third parties. Ifrthparties provide us with inaccurate or incompiefermation that we then display on our
website and mobile applications, consumers mayrbedtissatisfied with our products, our traffic ndecrease, and our reputation may suffet
Real estate professionals also expect listingsatadeother information to be accurate and compéatd,to the extent our information is
incorrect or incomplete, our reputation and busiretationships may suffer.

In addition, we update the listing information tlaa provide on our website and mobile applications daily basis. To the extent that
we are no longer able to update information inraarketplace on a timely basis, or if consumersrb&gexpect updates in a more timely
manner, we may be forced to make investments wdilolw us to update information with higher frequgnthere can be no assurance that we
will be able to provide information at a pace nseeg to satisfy consumers in a cost-effective mgroreat all.
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Growth of our business will depend on a strong brhrand any failure to maintain, protect, and enhamour brand would hurt our ability to
retain or expand our base of users, or our abilityincrease their level of engagement.

We believe that a strong brand is necessary taraento attract and retain consumers and, in thenreal estate professionals and other:
who choose to advertise on our websites and mapjiiications. We need to maintain, protect, anciaoé the “Trulia” brand in order to
expand our base of users and increase their engagevith our website and mobile applications. Thilt depend largely on our ability to
continue to provide high-value, differentiated prots, and we may not be able to do so effectivdijile we may choose to engage in a
broader marketing campaign to further promote oand, this effort may not be successful. Furtheenoegative publicity about our compa
including our content, technology, sales practipessonnel, or customer service could diminish iciemice in and the use of our products,
which could harm our operating results. If we anahle to maintain or enhance user and advertisareag@ss of our brand cost effectively, our
business, operating results, and financial conditiould be harmed. In addition, our website seagea forum for expression by our users, and
if some of our users contribute inappropriate congad offend other users, our reputation coultdrened.

We rely on a small number of advertising partneis fa substantial portion of our media revenue, amg are subject to risks as a result of
this advertiser concentration.

In the years ended December 31, 2012, 2011 and 20t@en largest advertising partners accountedhfre than 60%, 50% and 50% of
our media revenue, respectively. For the three hsoahded March 31, 2013 our ten largest advertigamtners accounted for more than 65¢
our media revenue. One of our growth strategiés iiscrease the amount large advertisers spendrimarketplace, and we expect this reve
concentration to continue. If one or more of thiasge advertisers were to decrease or discontiduerising with us, our business and
operating results will be adversely affected.

Our operating results may be adversely affectedatfgilure to collect amounts owed to us by advestis

We often run display advertisements in our marlkegplprior to receiving payment from an advertigdrich makes us subject to credit
risks. In the past, certain advertisers have baaile to pay us due to bankruptcy or other reasortswe cannot assure you that we will not
experience collection issues in the future. If vagéndifficulty collecting amounts owed to us by adisers, or fail to collect these amounts at
all, our results of operations and financial coioditvould be adversely affected.

We depend on our talented personnel to grow andrapeour business, and if we are unable to hiretaim, manage, and motivate our
personnel, or if our new personnel do not perforrs we anticipate, we may not be able to grow effesi.

Our future success will depend upon our continuglityto identify, hire, develop, motivate, andain talented personnel. We may not
be able to retain the services of any of our emg#syor other members of senior management in theefulVe do not have employment
agreements other than offer letters with any kepleyee, and we do not maintain key person life iasoe for any employee. In addition, fri
time to time, there may be changes in our senioragement team that may be disruptive to our businesur senior management team fails
to work together effectively and to execute ounpland strategies, our business could be harmed.

Our growth strategy also depends on our abilitgxjpand our organization by hiring high-quality memsel. Identifying, recruiting,
training, integrating, managing, and motivatingetakd individuals will require significant time,gense, and attention. Competition for tale
intense, particularly in the San Francisco Bay Avaaere our headquarters is located. If we areaht# to effectively recruit and retain our
talent, our business and our ability to achievesttategic objectives would be harmed.

Growth may place significant demands on our managathand our infrastructure.

We have experienced substantial growth in our lassithat has placed, and may continue to plaaggfisant demands on our
management and our operational and financial itrfrakire. As our operations grow in size, scopé, @mplexity, we will need to improve
and upgrade our systems and infrastructure. Tharestpn of our systems and infrastructure will regjuis to commit substantial financial,
operational, and technical resources in advanem daficrease in the volume of business, with norasse that the volume of business will
increase. Continued growth could also strain oilityo maintain reliable service levels for ousars and advertisers, develop and improve
operational, financial, and management controlsaene our reporting systems and procedures, andgitrérain, and retain highly skilled
personnel.

Our products are accessed by a large number of,usfgen at the same time. If the use of our matkee continues to expand, we may
not be able to scale our technology to accommddateased capacity requirements, which may resutfiterruptions or delays in service. The
failure of our systems and operations to meet apacity requirements could result in interruptionslelays in service or impede our ability to
scale our operations.
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Managing our growth will require significant expéndes and allocation of valuable management ressuidf we fail to achieve the
necessary level of efficiency in our organizatisritagrows, our business, operating results, amahitial condition would be harmed.

Future acquisitions and investments could disrupirdbusiness, cause dilution to our stockholders,canarm our financial condition and
operating results.

Our success will depend, in part, on our abilitgxpand our products and markets, and grow ounbssiin response to changing
technologies, user, and advertiser demands, angatiive pressures. In some circumstances, we raggrmine to do so through the
acquisition of complementary businesses and teolyies rather than through internal developmentuding, for example, our acquisition of
Movity, Inc., a geographic data company, and ooppsed acquisition of Market Leader, Inc., a previof Software as a Service (SaaS)-base
customer relationship management software forgheeastate sector. The identification of suitaloigusition candidates can be difficult, time-
consuming, and costly, and we may not be abledoessfully complete identified acquisitions. Tteksi we face in connection with
acquisitions include:

» diversion of management time and focus from opegadiur business to addressing acquisition integmathallenges

» coordination of research and development and salésnarketing function:

» transition of the acquired compé's users to our website and mobile applicatir

» retention of employees from the acquired comp.

» cultural challenges associated with integrating lege®es from the acquired company into our orgaitna

» failure to successfully continue the developmerdatfuired technologie

e integration of the acquired comp#¢ s accounting, management information, human ressuend other administrative syste!

» the need to implement or improve controls, procesiuand policies at a business that prior to tiy@iaition may have lacked
effective controls, procedures, and polici
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» liability for activities of the acquired companyfbee the acquisition, including patent and traddniafringement claims, violations
of laws, commercial disputes, tax liabilities, atHer known and unknown liabilitie

» litigation or other claims in connection with thegaired company, including claims from terminatetpéoyees, users, former
stockholders, or other third parti

» substantial impairments to goodwill or intangib&sets in the event that an acquisition proves tedsevaluable than the price we
paid for it; anc

» the possibility that any acquisition may be viewedjatively by our customers or investors or tharftial markets

Our failure to address these risks or other problentountered in connection with our past or fuwguisitions and investments could
cause us to fail to realize the anticipated besefithese acquisitions or investments, cause itw unanticipated liabilities, and harm our
business generally. Also, the anticipated benefieny acquisitions may not materialize.

Competition within our industry for acquisitionslmfisinesses, technologies, assets and productiaselseen, and is likely to continue to
be, intense. As such, even if we are able to ifleati acquisition that we would like to consummate, may not be able to complete the
acquisition on commercially reasonable terms oabee the target chooses to be acquired by anathgyany. Furthermore, in the event that
we are able to identify and consummate any futageigitions, we may, in each of those acquisitions:

» issue equity securities which would dilute currgtaickholder percentage ownershi

» incur substantial debt to finance the acquisitioagsume substantial debt in the acquisit
e incur significant acquisitic-related expense

e assume substantial liabilities, contingent or othise; or

» expend significant cas

These financing activities or expenditures couldrhaur operating results, cash flows and finanowaddition or the price of our common
stock. Alternatively, due to difficulties in themital or credit markets, we may be unable to secapstal on reasonable terms, or at all,
necessary to complete an acquisition.

A significant disruption in service on our websitg of our mobile applications could damage our rejation and result in a loss of users
our products and of advertisers, which could harmrdusiness, operating results, and financial cotidin.

Our brand, reputation, and ability to attract usard advertisers depend on the reliable performahoar network infrastructure and
content delivery. We may experience significangiiniptions with our systems in the future. Intetiops in these systems, whether due to
system failures, computer viruses, or physicall@cteonic break-ins, could affect the security waitability of our products on our website and
mobile applications, and prevent or inhibit theliabdf users to access our products. Problems thighreliability or security of our systems
could harm our reputation, result in a loss of ssdrour products and of advertisers, and resuwddligitional costs.

Substantially all of the communications, netwonkgd @omputer hardware used to operate our websiteratile applications is located
a single colocation facility in Santa Clara, Catifia.. While we have made investments to back ugsgstem in the event of a disruption
involving this facility, our systems are not fullgdundant. In addition, we do not own or contr@ tiperation of this facility. Our systems and
operations are vulnerable to damage or interrugtiom fire, flood, power loss, telecommunicatioaddre, terrorist attacks, acts of war,
electronic and physical break-ins, computer virusasthquakes, and similar events. The occurrehaayoof these events could result in
damage to our systems and hardware or could chesetp fail.

Problems faced by our third-party web hosting pailev$ could adversely affect the experience of seras Our third-party web hosting
providers could close their facilities without adate notice. Any financial difficulties, up to aimtluding bankruptcy, faced by our third-party
web hosting providers or any of the service prossdeith whom they contract may have negative effect our business, the nature and exten
of which are difficult to predict. If our third-pgrweb hosting providers are unable to keep up withgrowing capacity needs, our business
could be harmed.

Any errors, defects, disruptions, or other perfanoeaor reliability problems with our network opéoat could cause interruptions in
access to our products as well as delays and additexpense in arranging new facilities and ses/&nd could harm our reputation, business
operating results, and financial condition.

Our failure to protect confidential information obur users against security breaches could damage reputation and brand and harm our
business and operating results.

We maintain sensitive information provided by usard advertisers. We rely on encryption and auibatitn technology licensed from
third parties to effect secure transmission of i@rftial information, including personally idenéble information and
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credit card numbers. We may need to expend sigmificesources to protect against security breamhtesaddress problems caused by
breaches. If we are unable to maintain the secafigonfidential information that is provided to log our users, our reputation and brand couls
be harmed and we may be exposed to a risk of loltigation and possible liability, any of whictoald harm our business and operating
results.

Failure to adequately protect our intellectual prepy could harm our business and operating results.

Our business depends on our intellectual prop#réyprotection of which is crucial to the succeflssuwr business. We rely on a
combination of patent, trademark, trade secret,capyright law and contractual restrictions to paotour intellectual property. In addition, we
attempt to protect our intellectual property, temlogy, and confidential information by requiringremployees and consultants to enter into
confidentiality and assignment of inventions agrerta and third parties to enter into nondisclosigreements. These agreements may not
effectively prevent unauthorized use or disclosafreur confidential information, intellectual prapg or technology and may not provide an
adequate remedy in the event of unauthorized udesdlosure of our confidential information, inedtual property, or technology. Despite our
efforts to protect our proprietary rights, unauthed parties may attempt to copy aspects of ousitelfeatures, software, and functionality or
obtain and use information that we consider praane

We have registered “Trulia” as a trademark in tmitédl States, the European Union and Canada. Cdorgahay adopt service names
similar to ours, thereby harming our ability to ldubrand identity and possibly leading to user asidn. In addition, there could be potential
trade name or trademark infringement claims brobghawners of other registered trademarks or traaksthat incorporate variations of the
term “Trulia.”

We currently hold the “Trulia.com” Internet domaiame and various other related domain names. Tutatéon of domain names in the
United States is subject to change. Regulatorydsoctuld establish additional top-level domainpoa additional domain name registrars, ol
modify the requirements for holding domain namesa&esult, we may not be able to acquire or maigtihdomain names that use the name
Trulia.

Litigation or proceedings before the U.S. Pateit Brademark Office or other governmental authasidad administrative bodies in the
United States and abroad may be necessary intilnefio enforce our intellectual property rightsptotect our patent rights, trade secrets, an
domain names and to determine the validity andesodphe proprietary rights of others. Our effadsnforce or protect our proprietary rights
may be ineffective and could result in substarttists and diversion of resources, which could haunbusiness and operating results.

Intellectual property infringement assertions byitd parties could result in significant costs andahm our business and operating resul

Other parties have asserted, and may in the fatsert, that we have infringed their intellectualperty rights. Such litigation may
involve patent holding companies or other adveegert owners who have no relevant product reveametherefore our own issued and
pending patents may provide little or no deterrefw¢e could also be required to pay damages in apegified amount. For example, in
September 2011, we entered into a settlement agrganith CIVIX-DDI LLC, or CIVIX, relating to a clan by CIVIX that we infringed two
CIVIX patents relating to searching and locatingl estate. Under the settlement agreement, we dpgeay CIVIX to settle the litigation.

In addition, on September 12, 2012, Zillow, Inc.Zdlow, filed a lawsuit against us in the Unit&dates District Court for the Western
District of Washington, alleging that we infringa one U.S. patent held by it. The lawsuit alledpag bne component of otirulia Estimates
feature infringes upon Zillow’s patent insofarfasilia Estimatesllows homeowners to claim their homes and prosididitional information
about the properties, which enables us to updatedhuation estimates for such properties. Weeslastfering oufTrulia Estimatedeature in
2011. Zillow is seeking a permanent injunction agathe alleged infringement, compensatory damagesattorneys’ fees. We filed a motion
to dismiss Zillow's complaint on December 19, 20I8e court deferred ruling on our motion to disnfissause the Federal Circuit Court of
Appeals is expected to soon provide guidance ontlestion raised in our motion.

The foregoing litigation matter could cause ustur significant expenses and costs. In additioa,cutcome of any litigation is
inherently unpredictable, and as a result of tligaltion matter, we may be required to pay damagesnjunction may be entered against us
that requires us to change certain features imuketplace, or a license or other right to corgitnudeliver an unmodified version of such
features may not be made available to us at atlayr require us to pay ongoing royalties and comtli unfavorable terms. Any of these
outcomes could harm our business. Even if we wepgdvalil, this litigation matter could be costlydatime-consuming, could divert the
attention of our management and key personnel franbusiness operations, and may discourage comsureal estate professionals, and
advertisers from using our marketplace.
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From time to time, we also have other claims broagfainst us by third parties alleging infringemehtheir intellectual property. We
cannot predict whether other assertions of thindypatellectual property rights or claims arisifigm such assertions will substantially harm
our business and operating results. The defendesé claims and any future infringement claimsgtiver they are with or without merit or ¢
determined in our favor, may result in costly ktigpn and diversion of technical and managemersqguerel. Furthermore, an adverse outcome
of a dispute may require us to pay damages, patbniticluding treble damages and attorneys’ fifese are found to have willfully infringed
a party’s patent or copyright rights; cease makiiegnsing or using products that are alleged toiiporate the intellectual property of others;
expend additional development resources to redesigproducts; and enter into potentially unfavégabyalty or license agreements in order
to obtain the right to use necessary technologlegalty or licensing agreements, if required, maybavailable on terms acceptable to us, or
at all. In any event, we may need to license iatdllal property which would require us to pay ragalor make one-time payments. Even if
these matters do not result in litigation or aroheed in our favor or without significant cashtleghents, the time and resources necessary to
resolve them could harm our business, operatingtsgdinancial condition, and reputation.

Valuation and other proprietary data may be subj¢otdisputes.

We provide data that is relevant to the decisiopuxehase a home and some of this data is subjeevision, interpretation, or dispute.
For example, oufrulia Estimate ool provides users with home valuations and igtam algorithms we have developed to analyze-third
party data. We revise our algorithms regularly,akhinay cause valuations to differ from those pnesiyp provided. Consumers and real estate
professionals sometimes disagree with our estimAmgsuch variation in or disagreements abouketténates that we present could result in
negative user feedback, harm our reputation, o tedegal disputes.

We are subject to payments-related risks.

We accept payments using a variety of methodsydhaty credit and debit cards. For certain paymesthiods, including credit and debit
cards, we pay bank interchange and other feeshwhay increase over time and raise our operatists@nd lower profitability. We rely on
third parties to provide payment processing sesyiteluding the processing of credit and debitlsaand our business would be disrupted if
these companies become unwilling or unable to pithese services to us. We are also subject tograycard association operating rules,
certification requirements, and rules governing®tmic funds transfers, which could change ordieterpreted to make it difficult or
impossible for us to comply. If we fail to complyitivthese rules or requirements, we may be subjefines and higher transaction fees and
lose our ability to accept credit and debit cargnpants from consumers or facilitate other typesrdine payments, and our business and
operating results could be adversely affected.

Our business is subject to a variety of state aaddral laws, many of which are unsettled and dtilveloping and which could subject us to
claims or otherwise harm our business.

We are subject to a variety of federal and states lancluding laws regarding data retention, priyand consumer protection, that are
continuously evolving and developing. The scopeiatatpretation of the laws that are or may be igpple to us are often uncertain and may
be conflicting. For example, laws relating to ttadbility of providers of online services for actigis of their users and other third parties are
currently being tested by a number of claims, iditig actions based on invasion of privacy and otbets, unfair competition, copyright and
trademark infringement, and other theories basetth@mature and content of the materials sear¢hedids posted, or the content provided by
users. In addition, regulatory authorities are @ering a number of legislative and regulatory msgds concerning data protection and other
matters that may be applicable to our businessn@sato existing laws or regulations or the adeptibnew laws or regulations could
negatively affect our business. It is difficultpoedict how existing laws will be applied to oursiness and the new laws to which we may
become subject.

If we are unable to implement and maintain effeatiinternal control over financial reporting in théuture, the accuracy, and timeliness
our financial reporting may be adversely affected.

The Sarbanes-Oxley Act of 2002, or the SarbanesyOktt, requires, among other things, that we aseseffectiveness of our internal
control over financial reporting annually and tHiieetiveness of our disclosure controls and proceslguarterly. If we are not able to comply
with the requirements of the Sarbanes-Oxley Act firmely manner, the market price of our stock daidcline and we could be subject to
sanctions or investigations by the New York Stogkli&ange, the SEC or other regulatory authoritiggckvwould require additional financial
and management resources. In connection with ttie aour financial statements for 2009, 2010, a0d1, we identified a material weakness
in the design and operating effectiveness of otarival control over financial reporting that wase tlesult of a lack of a sufficient number of
qualified personnel within our accounting departtrtbat possessed an appropriate level of expédiperform certain accounting functions. A
material weakness is a deficiency, or a combinatfoeficiencies, that creates a reasonable pdisgithiat a material misstatement of a
company’s annual or interim financial statement$ mdt be prevented or detected on a timely basis.
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Although we have remediated this material weakngss;annot assure you that there will not be maltereaknesses in our internal
control over financial reporting in the future.

We have not performed an evaluation of our intecaaltrol over financial reporting, such as requipgdSection 404 of the Sarbanes-
Oxley Act, nor have we engaged our independenstegid public accounting firm to perform an audibor internal control over financial
reporting as of any balance sheet date or for @nyp@ reported in our financial statements. Hacoedormed such an evaluation or had our
independent registered public accounting firm panted an audit of our internal control over finaheeporting, control deficiencies, including
material weaknesses and significant deficienciexlttition to those discussed above, may have lgeerified. In addition, we are an
“emerging growth company” as defined in the Junmp€ar Business Startups Act, and as such we et & avail ourselves of the
exemption from the requirement that our independegistered public accounting firm audit our inedraontrol over financial reporting under
Section 404 of the Sarbanes-Oxley Act until we edashe an “emerging growth company.” See “—Weaaréemerging growth company,’
and any decision on our part to comply only withi@i@ reduced reporting and disclosure requiremappdicable to emerging growth
companies could make our common stock less atteatdiinvestors,” for additional risks relatingdor “emerging growth company” status.

If we are unable to maintain effective internal wohover financial reporting to meet the demankd&@d upon us as a public company,
including the requirements of the Sarbanes-Oxletly e may be unable to accurately report our firgmesults, or report them within the
timeframes required by law or exchange regulations.

Complying with the laws and regulations affectingiplic companies has increased and may continuertoréase our costs and the demands
on management and could harm our operating results.

As a public company, we have incurred and expecbtdinue to incur significant legal, accountingdather expenses. In addition, the
Sarbanes-Oxley Act and rules subsequently implesdeoy the SEC and the New York Stock Exchange impasious requirements on public
companies, including requiring changes in corpogateernance practices. Our management and othseompezl have devoted and will need to
continue to devote a substantial amount of timthése compliance initiatives. Moreover, these rales regulations have increased and will
continue to increase our legal, accounting, anahfiial compliance costs and have made and willirmoato make some activities more time-
consuming and costly. These rules and regulationkl@also make it more difficult for us to attractd retain qualified persons to serve on our
board of directors or our board committees or &cetive officers.

In addition, the Sarbanes-Oxley Act requires, amathgr things, that we assess the effectivenessrahternal control over financial
reporting annually and the effectiveness of oucldsure controls and procedures quarterly. In galdr, beginning with the year ending
December 31, 2013, we will need to perform systath@ocess evaluation and testing of our interoatrol over financial reporting to allow
management to report on, and our independent eegispublic accounting firm potentially to attestthe effectiveness of our internal control
over financial reporting, as required by Sectiod 40the Sarbanes-Oxley Act, or Section 404. A%merging growth companyie may elec
to avail ourselves of the exemption from the regmient that our independent registered public adamyfirm attest to the effectiveness of our
internal control over financial reporting under gat 404 of the Sarbanes-Oxley Act. However, we mayonger avail ourselves of this
exemption when we cease to be an “emerging growitpany” and, when our independent registered palgkhiounting firm is required to
undertake an assessment of our internal contralfinencial reporting, the cost of our compliancéwSection 404 will correspondingly
increase. Our compliance with applicable provisiohSection 404 will require that we incur subsiardiccounting expense and expend
significant management time on compliance-relatedas as we implement additional corporate govempractices and comply with
reporting requirements. Moreover, if we are noedablcomply with the requirements of Section 40dligpble to us in a timely manner, or if
we or our independent registered public accourftingidentifies deficiencies in our internal contrmver financial reporting that are deemed to
be material weaknesses, the market price of oskstould decline and we could be subject to sanstar investigations by the SEC or other
regulatory authorities, which would require addibfinancial and management resources.

Furthermore, investor perceptions of our company sudfer if deficiencies are found, and this cocidise a decline in the market price
of our stock. Irrespective of compliance with Seet404, any failure of our internal control overdicial reporting could have a material
adverse effect on our stated operating resulthana our reputation. If we are unable to implentease changes effectively or efficiently, it
could harm our operations, financial reportingfioancial results and could result in an adverseiop on internal control from our
independent registered public accounting firm.
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We are an “emerging growth company,” and any deoision our part to comply only with certain reducedporting and disclosure
requirements applicable to emerging growth companeuld make our common stock less attractive teeistors.

We are an “emerging growth company,” as definetthénJumpstart Our Business Startups Act enactégiih 2012, and, for as long as
we continue to be an “emerging growth company,’'may choose to take advantage of exemptions froflowsreporting requirements
applicable to other public companies but not to éeging growth companies,” including, but not lindite®, not being required to have our
independent registered public accounting firm aaditinternal control over financial reporting un@®ction 404 of the Sarbanes-Oxley Act,
reduced disclosure obligations regarding executorapensation in our periodic reports and proxyest&nts, and exemptions from the
requirements of holding a nonbinding advisory vimieexecutive compensation and stockholder appafvahy golden parachute payments nof
previously approved. We could be an “emerging ghoeempany” until December 31, 2017; however, ifvewe more than $1.0 billion in
annual revenue, if the market value of our commonksthat is held by non-affiliates exceeds $700ioni as of June 30 of any year, or we
issue more than $1.0 billion of non-convertible tdeler a three-year period before the end of tivatyear period, we would cease to be an
“emerging growth company” as of the following Ded®mn 31. We cannot predict if investors will findraommon stock less attractive if we
choose to rely on these exemptions. If some investod our common stock less attractive as a tegudny choices to reduce future disclos
there may be a less active trading market for outrnon stock and our stock price may be more velatil

Under the Jumpstart Our Business Startups Act, ginggrowth companies can delay adopting new dseglvaccounting standards until
such time as those standards apply to private coiepaWe have irrevocably elected not to avail elwes of this exemption from new or
revised accounting standards, and, therefore, Wd&subject to the same new or revised accourstiagdards as other public companies that
are not emerging growth companies.

We have pledged substantially all of our assetsegure indebtedness.

On September 15, 2011, we entered into a loan ettty agreement with Hercules Technology Growdpi@l, Inc., or Hercules,
providing for a secured term loan facility, or gredit facility, in an aggregate principal amouhtip to $20.0 million to be used for general
business purposes. Indebtedness we incur undeaghéement is secured by substantially all of sgets. This agreement contains customary
affirmative and negative covenants, including carga that limit or restrict our ability to, amonther things, incur additional indebtedness,
grant liens, make investments, repurchase stogkdpaends, transfer assets, merge or consolidaie make acquisitions. In May 2012, we
failed to comply with the covenant that requirethay of audited financial statements for the yeaded December 31, 2011 within the time
period set forth in the credit facility. Herculesagted a waiver arising from our failure to compligh this reporting covenant. If we default on
our obligations under this agreement, Hercules fosclose on our assets to repay our outstandiligadions to Hercules, which would
materially and adversely impact our business. Aglafch 31, 2013, we had drawn $10.0 million in tdoans under the credit facility, and the
drawdown period for the remaining $10.0 million egd on December 31, 2012. If we default on paysiéne pursuant to the credit facility
and are forced to sell assets to satisfy thesgativins, our business would be materially and asheraffected.

Our operating results may be harmed if we are reqpal to collect sales taxes for our products.

There is general uncertainty in the industry altbetobligation of Internebased businesses to collect and remit sales taxyesddictions
where their commerce is solely virtual. In the eatrclimate, it is possible that one or more stataountries could seek to impose sales or
other tax collection obligations on us or our sultmrs with regards to our products, which taxey & applicable to past sales. A successful
assertion that we should be collecting additioadés or other taxes on our products could residtibstantial tax liabilities for past sales,
discourage subscribers from purchasing our prodoctstherwise harm our business and operatindtsesu

If we fail to expand effectively into adjacent magts, our growth prospects could be harm:

We intend to expand our operations into adjacemkets, such as rentals, mortgages, and home impreve and into international
geographies. We may incur losses or otherwisédahter these markets successfully. Our exparistorthese markets will place us in
competitive environments with which we are unfaamitand involves various risks, including the neethvest significant resources and the
possibility that returns on such investments wilt he achieved for several years, or at all. lemafiting to establish a presence in new market:
we expect to incur significant expenses and facewa other challenges, such as expanding our &@les and management personnel to cove
these markets. For example, in September 2012ntn@duced a mortgage product through which we pi®veal-time mortgage quotes to our
users. We currently obtain mortgage quotes fromglesthird party partner. While the third partyripeer is obligated under our agreement to
continue to provide real-time mortgage quotes anglipport us until August 2013, we cannot guaratitaewe will be able to continue to
obtain mortgage quotes from this third party partreyond August 2013. If we are unable to add auuit realtime mortgage quote provide
find replacement real-time mortgage quote providersimilar or better terms or we are unable tegrdate with other providers, our expansion
into the mortgage market will be hindered and awsifiess and operating results may suffer.
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We may require additional capital to support busssegrowth, and this capital might not be availalda acceptable terms, if at all.

We intend to continue to make investments to supparbusiness growth and may require additionatifuto respond to business
challenges, including the need to develop new featand products or enhance our existing prodingsove our operating infrastructure, or
acquire complementary businesses and technolo@iesrdingly, we may need to engage in equity ortdielancings to secure additional
funds. If we raise additional funds through futisguances of equity or convertible debt securiiei§ we issue equity securities as
consideration in a merger or acquisition, our éxgsstockholders could suffer significant ownerstijition, and any new equity securities we
issue could have rights, preferences, and privileyperior to those of holders of our common stéé&.expect to issue approximately 4.2
million shares of our common stock and to pay appnately $162 million in cash to shareholders ofrkéd Leader in connection with our
proposed acquisition of Market Leader. Paymenhefdash and equity consideration at closing wilieee capital on hand to support business
growth and result in significant dilution to ourigting stockholders. Any debt financing we secuaréie future could involve restrictive
covenants relating to our capital raising actigitiend other financial and operational matters, lwhiey make it more difficult for us to obtain
additional capital and to pursue business oppdiesiincluding potential acquisitions. We may betable to obtain additional financing on
terms favorable to us, if at all. If we are unad®btain adequate financing or financing on tesatssfactory to us when we require it, our
ability to continue to support our business growail to respond to business challenges could beireth@nd our business may be harmed.

Risks Related to Ownership of Our Common Stock
Our actual operating results may differ significalytfrom our guidance.

From time to time, we have released, and may coetia release guidance in our quarterly earningetence call, quarterly earnings
releases, or otherwise, regarding our future pevémrce that represents our management’s estimatdéstesdate of release. This guidance,
which includes forward-looking statements, has ashwill be based on projections prepared by camagement. These projections are not
prepared with a view toward compliance with put#diguidelines of the American Institute of Certifleublic Accountants, and neither our
registered public accountants nor any other indé@einexpert or outside party compiles or examihegtojections. Accordingly, no such
person expresses any opinion or any other fornsgdirmance with respect to the projections.

Projections are based upon a number of assummimhestimates that, while presented with numesigactificity, are inherently subject
to significant business, economic and competitiveatitainties and contingencies, many of which aswhd our control and are based upon
specific assumptions with respect to future busimesisions, some of which will change. We intemdtate possible outcomes as high and lo
ranges which are intended to provide a sensitaitglysis as variables are changed but are notdateto imply that actual results could not
outside of the suggested ranges. The principabretmt we release guidance is to provide a basisur management to discuss our business
outlook with analysts and investors. We do not ptaay responsibility for any projections or regguublished by any such third parties.

Guidance is necessarily speculative in nature jiaceh be expected that some or all of the assamgtinderlying the guidance furnished
by us will not materialize or will vary significagtfrom actual results. Accordingly, our guidanseoinly an estimate of what management
believes is realizable as of the date of releastud results may vary from our guidance and thié&tians may be material. In light of the
foregoing, investors are urged not to rely uponguidance in making an investment decision reggrdismr common stock.

Any failure to successfully implement our operatstgategy or the occurrence of any of the eventsroumstances set forth in this “Risk
Factors” section in this Quarterly Report on Foi®rQ1 could result in the actual operating resulisdé@ifferent from our guidance, and the
differences may be adverse and material.

Concentration of ownership among our existing exese officers, directors, and their affiliates mayrevent new investors from influencing
significant corporate decisions

As of March 31, 2013, our executive officers, diogs, and holders of 5% or more of our outstandimgmon stock beneficially own, in
the aggregate, a majority of our outstanding shafesmmon stock. Some of these persons or entitegshave interests that are different fr
yours. For example, these stockholders may suppoposals and actions with which you may disagraghich are not in your interests. Thi
stockholders will be able to exercise a signifidantl of control over all matters requiring stookder approval, including the election of
directors, amendment of our certificate of incogaiam, and approval of significant corporate tratisas. This control could have the effect of
delaying or preventing a change of control of campany or changes in management and will makeghegal of certain transactions
difficult or impossible without the support of tleestockholders, which in turn could reduce thegatour common stock.

The price of our common stock may be volatile, aral could lose all or part of your investment.

The trading price of our common stock has fluctdated may continue to fluctuate substantially. 8islcares of our common stock were
sold in our initial public offering, or the IPO, Beptember 2012 at a price of $17.00 per shareetiw@ted high and low sales prices of our
common stock have ranged from $14.69 to $38.22ugird\pril 30, 2013. The trading price of our comnstock depends on a number of
factors, including those described in this “Riskteas” section, many of which are beyond our cdntro
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and may not be related to our operating performahicese fluctuations could cause you to lose gliast of your investment in our common
stock since you might be unable to sell your shates above the price you paid. Factors that coaldse fluctuations in the trading price of
common stock include the following:

» price and volume fluctuations in the overall stochkrket from time to time
» volatility in the market prices and trading volun@igh technology stock:

» changes in operating performance and stock magteations of other technology companies generafiyhose in our industry in
particular;

» sales of shares of our common stock by us or makkblders

» failure of securities analysts to maintain coverafjes, changes in financial estimates by any sgéesianalysts who follow our
company, or our failure to meet these estimatéseexpectations of investol

» the financial projections we may provide to the lfjlany changes in those projections, or our failio meet those projectior

e announcements by us or our competitors of new mtsg

» the publi’s reaction to our press releases, other publiclarmements, and filings with the SE

e rumors and market speculation involving us or ottanpanies in our industr

e actual or anticipated changes in our operatinglt®sufluctuations in our operating resu

e actual or anticipated developments in our busimasscompetitor businesses, or the competitive landscape gene

» litigation involving us, our industry or both, aniestigations by regulators into our operationthose of our competitor

» developments or disputes concerning our intellégit@perty or other proprietary right

» announced or completed acquisitions of businessesxbnologies by us or our competitc

* new laws or regulations or new interpretationsxaténg laws or regulations applicable to our besit

» changes in accounting standards, policies, guidglimterpretations, or principle

* any significant change in our managem

» conditions in the real estate industry or changesadrtgage interest rates; a

» general economic conditions and slow or negatiesvtyt of our markets

In addition, the stock market in general, and tlzek®t for technology companies in particular, hexperienced extreme price and

volume fluctuations that have often been unrelatedisproportionate to the operating performancthose companies. Broad market and
industry factors may seriously affect the markétgof our common stock, regardless of our actpakating performance. In addition, in the
past, following periods of volatility in the overaharket and the market prices of a particular canigs’ securities, securities class action

litigations have often been instituted againstéhemmpanies. Litigation of this type, if institutadainst us, could result in substantial costs an
a diversion of our management’s attention and nessu

Future sales of shares by existing stockholders lcbcause our stock price to decline.

The market price of our common stock could decdiaa result of sales of a large number of sharesroéommon stock in the market,
particularly sales by our directors, executiveasfs, employees and significant stockholders, hagerception that these sales could occur
may also depress the market price of our commarkstes of March 31, 2013, we had 32,082,152 shafesmmon stock outstanding.

As of March 31, 2013 an aggregate of 10,966,044eshare entitled, under contracts providing foistegtion rights, to require us to
register shares of our common stock owned by tt@mudblic sale in the United States. In additiom, filed a registration statement to register
the approximately 6,112,904 shares reserved fardussuance under our equity compensation plangeé& to the satisfaction of applicable
exercise periods, the shares of common stock isspi@d exercise of outstanding options will be azié for immediate resale in the United
States in the open market.

Substantial sales of our common stock may makeierdifficult for us to sell equity securities imetfuture at a time and at a price that
we deem appropriate. These sales also could caustozk price to fall and make it more difficubrfyou to sell shares of our common stock.
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Anti-takeover provisions contained in our certificaté incorporation and bylaws, as well as provisionS@elaware law, could impair a
takeover attempt.

Our certificate of incorporation, bylaws, and Detaer law contain provisions which could have the@fbf rendering more difficult,
delaying, or preventing an acquisition deemed unalgle by our board of directors. Our corporateggoance documents include provisions:

» providing for a classified board of directors whosembers serve staggered tl-year terms

» authorizing “blank check” preferred stock, whichultbbe issued by our board of directors withoutktmlder approval and may
contain voting, liquidation, dividend, and otheghis superior to our common sto

» limiting the liability of, and providing indemnifation to, our directors and officel
» limiting the ability of our stockholders to call ébring business before special meetir

* requiring advance notice of stockholder proposai$itisiness to be conducted at meetings of ouklstdders and for nominations
of candidates for election to our board of direst

» controlling the procedures for the conduct and duatieg of board of directors and stockholder megsijranc

« providing our board of directors with the expressvpr to postpone previously scheduled annual mgetind to cancel previously
scheduled special meetiny

These provisions, alone or together, could delgyrevent hostile takeovers and changes in controhanges in our management.

As a Delaware corporation, we are also subjectdeigions of Delaware law, including Section 203té Delaware General Corporation
law, which prevents some stockholders holding ntloa@ 15% of our outstanding common stock from emgpip certain business
combinations without approval of the holders ofsgahtially all of our outstanding common stock.

Any provision of our certificate of incorporatiomylaws or Delaware law that has the effect of delgyr deterring a change in control
could limit the opportunity for our stockholdersraxeive a premium for their shares of our commonks and could also affect the price that
some investors are willing to pay for our commarckt

If securities or industry analysts do not publishi oease publishing research or reports about usr business or our market, or if the
change their recommendations regarding our stockvadsely, our stock price and trading volume couléeatine.

The trading market for our common stock has beenaay continue to be influenced by the researchreparts that industry or
securities analysts may publish about us, our legsinour market, or our competitors. If any ofdahalysts who covers us change their
recommendation regarding our stock adversely, avige more favorable relative recommendations abautompetitors, our stock price
would likely decline. If any analyst who coversware to cease coverage of our company or failgalegly publish reports on us, we could
lose visibility in the financial markets, whichtarn could cause our stock price or trading volumeecline.

We do not expect to declare any dividends in theeéeeable future.

We do not anticipate declaring any cash dividendsolders of our common stock in the foreseealileréu In addition, the terms of our
credit facility currently prohibit us from payingsh dividends on our capital stock. Consequentlygstors may need to rely on sales of their
common stock after price appreciation, which mayen@ccur, as the only way to realize any futunegan their investment. Investors seel
cash dividends should not purchase our common stock

Item 2. Unregistered Sales of Equity Securities and Use Bfoceeds.
a) Sales of Unregistered Securities

From January 1, 2013 to March 31, 2013, we iss@@P3 shares of common stock pursuant to the ceshlet exercise of a warrant to
purchase our common stock without registration utite Securities Act. The shares of common stogleid pursuant to the cashless net
exercise of the warrant were not registered urtteSecurities Act in reliance upon an exemptiomfregistration available under Section 4(2)
of the Securities Act.
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(b) Use of Proceeds

On September 25, 2012, we closed our IPO pursoamhich we sold 5,900,000 shares of our commorkstehich includes 900,000
shares sold pursuant to the exercise by the uniersvof an over-allotment option, at a public offg price of $17.00 per share, resulting in
net proceeds to us of $89.4 million, after dedygtinderwriting discounts and commissions and aftegxpenses payable by us. In addition,
another 1,000,000 shares were sold by certaimgedtiockholders. We did not receive any proceetts Bales by the selling stockholders. J.P.
Morgan Securities LLC, Deutsche Bank Securities, IRBC Capital Markets, LLC, Needham & Company, Lla@d William Blair &
Company, L.L.C acted as underwriters. No paymemi®ewnade by us to directors, officers or personsiogvten percent or more of our
common stock or to their associates, or to ouliaifis. We maintain the funds received in cashaasth equivalents. There has been no ma
change in the planned use of proceeds from oualipitiblic offering as described in our final prespus filed pursuant to Rule 424(b) with the
Securities and Exchange Commission on Septemb&012,

On March 20, 2013, we closed our follow-on publfiiedng pursuant to which we sold 4,025,000 shaifesur common stock, which
includes 525,000 shares sold pursuant to the eseebgi the underwriters of an over-allotment optatra public offering price of $29.75 per
share, resulting in net proceeds to us of $113likom;j after deducting underwriting discounts amnenissions and offering expenses payable
by us. In addition, another 3,117,311 shares waltklsy certain selling stockholders, which includ@§,606 shares sold pursuant to the
exercise by the underwriters of an option to pusehadditional shares. We did not receive any pax&#em sales by the selling stockholders.
Deutsche Bank Securities Inc., J.P. Morgan SeesritLC, RBC Capital Markets, LLC, Needham & CompalriyC, and William Blair &
Company, L.L.C acted as underwriters. No paymemi®ewnade by us to directors, officers or personsitogvten percent or more of our
common stock or to their associates, or to ouliaifis. We maintain the funds received in cashaasth equivalents. There has been no ma
change in the planned use of proceeds from oumnsiacy public offering as described in our final gwectus filed pursuant to Rule 424(b) with
the Securities and Exchange Commission on MarcRAE3. From the effective date of the registrattatement through March 31, 2013, we
have used the net proceeds of the offering for imgrkapital purposes and other general corporateoges.

c) Issuer Purchases of Equity Securities
None.

Item 3. Defaults Upon Senior Securities
Not applicable

Item 4. Mine Safety Disclosures
Not applicable

Iltem 5. Other Matters.
Not applicable

Iltem 6. Exhibits

The documents listed in the Exhibit Index of thisa@erly Report on Form 10-Q are incorporated ligresce or are filed with this
Quarterly Report on Form 10-Q, in each case asated therein.
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SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, as amended, the registrant hgscdused this report to be signed on its
behalf by the undersigned thereunto duly authorized

Trulia, Inc.

Date: May 13, 2013 /s/ PETER FLINT
Peter Flint
Chief Executive Officer and Director
(Principal Executive Officer

Date: May 13, 2013 /s/  PRASHANT “SEAN" AGGARWAL
Prashan“Sear” Aggarwal
Chief Financial Officer
(Principal Accounting and Financial Office
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Exhibit
Number

31.1*

31.2*

32.1*

101.INS**

101.SCH**
101.CAL**
101.DEF**
101.LAB**
101.PRE**

EXHIBIT INDEX

Description

Certification of Peter Flint, Chief Executive Offic pursuant to Rule 13a-14(a)/15d-14(a), as adgmiesuant to Section
302 of the Sarban-Oxley Act of 2002

Certification of Prashant “Sean” Aggarwal, Chiefi&ncial Officer, pursuant to Rule 13a-14(a)/15da)44s adopted
pursuant to Section 302 of the Sarbi-Oxley Act of 2002

Certification of Peter Flint, Chief Executive Ofic and Prashant “Sean” Aggarwal, Chief Financidic€r, pursuant to 18
U.S.C. Section 1350, as adopted pursuant to Se@fiérof the Sarban-Oxley Act of 2002

XBRL Instance Documen

XBRL Taxonomy Extension Schema Docume

XBRL Taxonomy Extension Calculation Linkbase Docuin
XBRL Taxonomy Extension Definition Linkbase Docurh
XBRL Taxonomy Extension Label Linkbase Docum

XBRL Taxonomy Extension Presentation Linkbase Doent

* Filed herewith

**  XBRL (Extensible Business Reporting Languagdpmation is furnished and not filed or a part okgistration statement or prospectus
for purposes of Sections 11 or 12 of the Securfigtsof 1933, as amended, is deemed not filed wppses of Section 18 of the
Securities Exchange Act of 1934, as amended, anatistherwise subject to liability under theseties.
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Exhibit 31.1
I, Peter Flint, certify that:
1. I have reviewed this Quarterly Report on ForrQL6f Trulia, Inc.;

2. Based on my knowledge, this report does notador@ny untrue statement of a material fact or dn#ttate a material fact necessary to mak
the statements made, in light of the circumstanoger which such statements were made, not misigadih respect to the period covered by
this report;

3. Based on my knowledge, the financial statemeamis,other financial information included in théport, fairly present in all material respects
the financial condition, results of operations aadh flows of the registrant as of, and for, thegoks presented in this report;

4. The registrant’s other certifying officer(s) anare responsible for establishing and maintainiisglosure controls and procedures (as
defined in Exchange Act Rules 13a—15(e) and 15a}15g¢r the registrant and have:

(a) Designed such disclosure controls and procedorecaused such disclosure controls and procsdorge designed under our
supervision, to ensure that material informatidatieg to the registrant, including its consolidhgubsidiaries, is made known to us by others
within those entities, particularly during the metiin which this report is being prepared;

(b) Evaluated the effectiveness of the registradisslosure controls and procedures and presentisi report our conclusions about the
effectiveness of the disclosure controls and pros] as of the end of the period covered by #psnt based on such evaluation; and

(c) Disclosed in this report any change in thestgit’s internal control over financial reportithgat occurred during the registrant’s most
recent fiscal quarter (the registrant’s first fisgaarter in the case of this quarterly report} thes materially affected, or is reasonably likely
materially affect, the registrant’s internal comeer financial reporting; and

5. The registrant’s other certifying officer(s) anltlve disclosed, based on our most recent evatuat internal control over financial
reporting, to the registrant’s auditors and theitacmmmittee of the registrant’s board of direct@spersons performing the equivalent
functions):

(a) All significant deficiencies and material weakses in the design or operation of internal cbotrer financial reporting which are
reasonably likely to adversely affect the regisfeaability to record, process, summarize and refioancial information; and

(b) Any fraud, whether or not material, that invedvmanagement or other employees who have a sigmiifiole in the registrant’s
internal control over financial reporting.

Date: May 13, 2013

/sl Peter Flint

Peter Flint

Chief Executive Officer and Director
(Principal Executive Officer




Exhibit 31.2
I, Prashant “Sean” Aggarwal certify that:
1. I have reviewed this Quarterly Report on ForrQL6f Trulia, Inc.;

2. Based on my knowledge, this report does notador@ny untrue statement of a material fact or dn#ttate a material fact necessary to mak
the statements made, in light of the circumstanoger which such statements were made, not misigadih respect to the period covered by
this report;

3. Based on my knowledge, the financial statemeamis,other financial information included in théport, fairly present in all material respects
the financial condition, results of operations aadh flows of the registrant as of, and for, thegoks presented in this report;

4. The registrant’s other certifying officer(s) anare responsible for establishing and maintainiisglosure controls and procedures (as
defined in Exchange Act Rules 13a—15(e) and 15a}15g¢r the registrant and have:

(a) Designed such disclosure controls and procedorecaused such disclosure controls and procsdorge designed under our
supervision, to ensure that material informatidatieg to the registrant, including its consolidhgubsidiaries, is made known to us by others
within those entities, particularly during the metiin which this report is being prepared;

(b) Evaluated the effectiveness of the registradisslosure controls and procedures and presentisi report our conclusions about the
effectiveness of the disclosure controls and pros] as of the end of the period covered by #psnt based on such evaluation; and

(c) Disclosed in this report any change in thestgit’s internal control over financial reportithgat occurred during the registrant’s most
recent fiscal quarter (the registrant’s first fisgaarter in the case of this quarterly report} thes materially affected, or is reasonably likely
materially affect, the registrant’s internal comeer financial reporting; and

5. The registrant’s other certifying officer(s) anltlve disclosed, based on our most recent evatuat internal control over financial
reporting, to the registrant’s auditors and theitacmmmittee of the registrant’s board of direct@spersons performing the equivalent
functions):

(a) All significant deficiencies and material weakses in the design or operation of internal cbotrer financial reporting which are
reasonably likely to adversely affect the regisfeaability to record, process, summarize and refioancial information; and

(b) Any fraud, whether or not material, that invedvmanagement or other employees who have a sigmiifiole in the registrant’s
internal control over financial reporting.

Date: May 13, 2013

/sl Prashant “Sean” Aggarwal
Prashan“Sear” Aggarwal

Chief Financial Officer

(Principal Accounting and Financial Office




Exhibit 32.1

CERTIFICATION OF CHIEF EXECUTIVE OFFICER AND CHIEF  FINANCIAL OFFICER
PURSUANT TO
18 U.S.C. SECTION 1350,
AS ADOPTED PURSUANT TO
SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002

Pursuant to the requirement set forth in Rule 18@lof the Securities Exchange Act of 1934, asrated, (the “Exchange Act”) and
Section 1350 of Chapter 63 of Title 18 of the Udiftates Code (18 U.S.C. §1350), Peter Flint, (xefcutive Officer of Trulia, Inc. (the
“Company”), and Prashant “Sean” Aggarwal, Chiefdfiaial Officer of the Company, each hereby ceriftt, to the best of his knowledge:

1. The Company’s Quarterly Report on Form 10-Qffierthree months ended March 31, 2013, to which@leirtification is attached
as Exhibit 32.1 (the “Periodic Report”), fully cofigs with the requirements of Section 13(a) or Bect5(d) of the Exchange Act;
and

2. The information contained in the Periodic Refaily presents, in all material respects, thaficial condition and results of
operations of the Compar

Date: May 13, 2013

/sl Peter Flint

Peter Flint

Chief Executive Officer and Directt
(Principal Executive Officer

/s/ Prashant “Sean” Aggarwal
Prashan“Sear” Aggarwal

Chief Financial Office

( Principal Accounting and Financial Office)




