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Forward-Looking Statements

This presentation and accompanying oral presentation have been prepared by Asana, Inc. (“Asana” or “we”) for informational purposes only and not for any other purpose.  Nothing contained in this presentation is, or should be construed as, a 

recommendation, promise or representation by the presenter or Asana or any officer, director, employee, agent or advisor of Asana. This presentation does not purport to be all-inclusive or to contain all of the information you may desire. Information 

provided in this presentation and the accompanying oral presentation speak only as of the date hereof.

This presentation and the accompanying oral presentation include express and implied “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995, including but not limited to, statements regarding our financial 

outlook, product development, business strategy and plans, and market trends, opportunities and positioning. These forward-looking statements are based on current expectations, estimates, forecasts and projections. Words such as “expect,” 

“anticipate,” “should,” “believe,” “hope,” “target,” “project,” “goals,” “estimate,” “potential,” “predict,” “may,” “will,” “might,” “could,” “intend,” “shall” and variations of these terms and similar expressions are intended to identify these forward-looking 

statements, although not all forward-looking statements contain these identifying words. Forward-looking statements are subject to a number of risks and uncertainties, many of which involve factors or circumstances that are beyond our control. For 

example, our business could be impacted by the COVID-19 pandemic and actions taken in response to it; the market for our platform may develop more slowly than expected or than it has in the past; our operating results may fluctuate more than 

expected; there may be significant fluctuations in our results of operations and cash flows related to our revenue recognition or otherwise; a network or data security incident that allows unauthorized access to our network or data or our customers’ data 

could damage our reputation; we could experience interruptions or performance problems associated with our technology, including a service outage; and global economic conditions could deteriorate. It is not possible for us to predict all risks, nor can we 

assess the impact of all factors on our business or the extent to which any factor, or combination of factors, may cause actual results or outcomes to differ materially from those contained in any forward-looking statements we may make. Moreover, we 

operate in a competitive and rapidly changing market, and new risks may emerge from time to time. You should not rely upon forward-looking statements as predictions of future events. Additional risks and uncertainties that could cause actual outcomes 

and results to differ materially from those contemplated by the forward-looking statements are included under the caption “Risk Factors” and elsewhere in our most recent filings with the Securities and Exchange Commission (the “SEC”), including our 

Annual Report on Form 10-K for the year ended January 31, 2021. 

Although we believe that the expectations reflected in our statements are reasonable, we cannot guarantee that the future results, levels of activity, performance or events and circumstances described in the forward-looking statements will be achieved or 

occur. Moreover, neither we, nor any other person, assumes responsibility for the accuracy and completeness of these statements. Recipients are cautioned not to place undue reliance on these forward-looking statements, which speak only as of the 

date such statements are made and should not be construed as statements of fact. Except to the extent required by federal securities laws, we undertake no obligation to update any information or any forward-looking statements as a result of new 

information, subsequent events, or any other circumstances after the date hereof, or to reflect the occurrence of unanticipated events.

Use of Non-GAAP Financial Information

This presentation and the accompanying oral presentation also contain estimates and other statistical data made by independent parties and by us relating to market size and growth and other data about our industry and business. This data involves a 

number of assumptions and limitations, and you are cautioned not to give undue weight to such estimates. We have not independently verified the industry data generated by independent parties and contained in this presentation and, accordingly, we 

cannot guarantee their accuracy or completeness. In addition, projections, assumptions, and estimates of our future performance and the future performance of the markets in which we compete are necessarily subject to a high degree of uncertainty and 

risk.

In addition to the financials presented in accordance with U.S. generally accepted accounting principles ("GAAP"), this presentation includes the following non-GAAP metrics: non-GAAP gross margin, non-GAAP operating expenses, non-GAAP operating 

margin, non-GAAP research and development expenses, non-GAAP sales and marketing expenses, non-GAAP general and administrative expenses, non-GAAP gross profit, non-GAAP loss from operations, non-GAAP free cash flow, and non-GAAP 

free cash flow margin. We believe that non-GAAP financial information, when taken collectively, may be helpful to investors because it provides consistency and comparability with past financial performance. There are a number of limitations related to 

the use of these non-GAAP metrics versus their nearest GAAP equivalents.  For example, other companies may calculate non-GAAP metrics differently or may use other metrics to evaluate their performance, all of which could reduce the usefulness of 

our non-GAAP financial metrics as tools for comparison. We urge you to review the reconciliation of our non-GAAP financial measures to the most directly comparable GAAP financial measures set forth in the Appendix to this presentation, and not to rely 

on any single financial measure to evaluate our business.



Overview

1.5M+
Paid users FY21

82%+
Revenue growth 
Customers $5K+
Q1 FY22

140%+
DBNRR 
Customers $50K+
Q1 FY22

$307M
Q1 FY22 annualized 
revenue runrate

190
Countries worldwide

90%
Non-GAAP
Gross Margin
Q1 FY22

Asana Partners Launch

Note: We calculate our dollar-based net retention rate by comparing our revenues from the same set of customers in a given quarter, relative to the comparable prior-year period. Our 
reported rate equals the average of the prior four quarters. All metrics as of fiscal year ended January 31, 2021 or the quarter ended April 30, 2021.

3rd year at #1

4th year on the list

4th time in the top 3

Best Workplace in Technology

200+ partners



Asana Anatomy of Work Index 2021

26%
deadlines missed

Effort

Impact 

Distributed work 

71%
knowledge workers experience 
burnout

Teams are facing an impact gap



Asana Anatomy of Work Index 2021 

Time spent 
at work

60%
work about work
● Unnecessary meetings

● Email / messaging 

● Duplicated work

40%
Strategic work

We spend too much time on busywork



Teams need the 3 ‘C’s of collaboration



Existing tools do not meet teams’ coordination needs



Asana solves the problem of team coordination



The system of record for work



Powered by Asana Work Graph Data Model ™

Visibility   Cross-team work Adoption   

Leader in User Reviews A task can live across projects Goals → Portfolios → Projects

The Asana difference: organization-wide clarity 



Jenny, the
Designer

Better cross-team collaboration  

Web Dev 

Projects

Campaigns 

Creative 
production 



Focus 

System of record 

Visibility 

Coordinate work, increase 
impact 



A clearer way to work



One platform for every team 



The Work Graph

Units of work
Tasks, goals, ideas, agenda items

Information about work
Conversations, files, dependencies, status

People doing the work
Roles, teams, divisions

Single source of truth
Real-time relational database



The Pyramid of Clarity



Customers and Go-To-Market



Large and global customer footprint

>100K
paying customers

42%
of revenue 
outside US

190
countries

Note: All metrics as of the quarter and fiscal year ended April 30, 2021.



Hybrid self-serve and direct sales business model



Asana solutions



Case study: Fortune 500 insurance company

Note: Timeline of seat growth events not to scale.



Large underserved market with 1.25B addressable workers

2 Estimate based on September 2019 report by Forrester Research, Inc. 
3 As of January 31, 2021
4  Penetration among addressable employees in existing customer base based on # of companies 

with LTM revenue >$1M per CapIQ, 1.5M paid users and 93k paying customers

1 June 2019 IDC forecasts for 2020

1.25B Global information workers2

1.5M Paid users3 < 3% User penetration3,4

Tops down

2020

$23B1

2023

$32B 

Collaborative Applications

Project & Portfolio Management

Bottoms up



Levers for growth - we’re just getting started 

Add more customers Customer expansion

Product innovationFunctional workflows

Organization-wide use cases

Build a high value brand



Financials



Business model highlights

• Subscription revenue model

• High revenue growth and strong gross margins of 90%1

• Strong land and expand supported by high dollar-based net retention rate

• Path to profitability

1 As of quarter end April 30, 2021. Non-GAAP gross margin. See appendix for GAAP to non-GAAP reconciliation.



Leading product drives strong revenue growth
Revenue ($ in millions) 

$28
$33

$38
$43

$48
$52

$59

$68

$77

Q1 FY20 Q2 FY20 Q3 FY20 Q4 FY20 Q1 FY21 Q2 FY21 Q3 FY21 Q4 FY21 Q1 FY22

$77 

$143 

$227 

FY19 FY20 FY21

YoY growth 86% 59% YoY growth 71% 57% 55% 57% 61%



While DBNRR increases with largest deployments

123%
Customers Spending 

≥ $5K

>140%
Customers Spending 

≥ $50K

>115%
Overall

Notes: We calculate our dollar-based net retention rate by comparing our revenues from the same set of customers in a given quarter, relative to the comparable prior-year period. Our reported rate equals the average of the prior four quarters. Data as of the quarter ended April 30, 2021.



Powerful customer adoption engine
Total paying customers

66K

71K
73K

75K
77K

82K

89K
93K

100K

Q1 FY20 Q2 FY20 Q3 FY20 Q4 FY20 Q1 FY21 Q2 FY21 Q3 FY21 Q4 FY21 Q1 FY22

YoY growth 15% 22% 24% 30%

Accelerating customer 
growth



Increasing traction in our larger recurring revenue contracts
Percentage of total revenue by contract size

44% 47% 51% 54% 56% 58% 59% 62% 64%

Q1 FY20 Q2 FY20 Q3 FY20 Q4 FY20 Q1 FY21 Q2 FY21 Q3 FY21 Q4 FY21 Q1 FY22

< $5K

$5K+



Durable, best-in-class gross margins*

85.3% 86.0% 86.2% 86.7% 87.1% 86.6% 87.7% 88.2%
89.8%

Q1 FY20 Q2 FY20 Q3 FY20 Q4 FY20 Q1 FY21 Q2 FY21 Q3 FY21 Q4 FY21 Q1 FY22

*Note: Non-GAAP gross margin. See appendix for GAAP to non-GAAP reconciliation.



Why Asana

• Huge greenfield market opportunity

• Critical business imperative 

• Differentiated offering with strong technical 

moat — Work Graph

• Growing fast at scale in rapidly expanding 

category 

• Proven hybrid business model

• Strongest vision, culture & team Asana’s Work Graph



Appendix



GAAP Income Statement
FY 2020 FY 2021 FY2021

Q1 Q2 Q3 Q4 FY Q1 Q2 Q3 Q4 FY Q1

Revenues $ 27,970 $ 33,087 $ 38,079 $ 43,470 $ 142,606 $ 47,706 $ 52,024 $ 58,905 $ 68,369 $ 227,004 $76,673

Cost of revenues 4,109 4,642 5,328 5,802 19,881 6,206 7,021 7,321 8,193 28,741 7,914 

Gross profit 23,861 28,445 32,751 37,668 122,725 41,500 45,003 51,584 60,176 198,263 68,759 

Operating expenses:

Research and development 13,432 16,444 39,712 20,087 89,675 22,383 25,959 32,996 39,801 121,139 39,967 

Sales and marketing 18,859 20,166 35,902 30,909 105,836 36,091 38,822 48,039 53,527 176,479 56,784 

General and administrative 6,934 7,715 20,222 11,974 46,845 12,111 13,806 32,483 17,812 76,212 21,990

Total operating expenses 39,225 44,325 95,836 62,970 242,356 70,585 78,587 113,518 111,140 373,830 118,741

Loss from operations (15,364) (15,880) (63,085) (25,302) (119,631) (29,085) (33,584) (61,934) (50,964) (175,567) (49,982)

Interest income and other income, net 472 353 343 197 1,365 354 1,045 (389) 558 1,568 8

Interest expense - - - (78) (78) (6,991) (8,364) (10,351) (10,472) (36,178) (10,374)

Loss before provision for income taxes (14,892) (15,527) (62,742) (25,183) (118,344) (35,722) (40,903) (72,674) (60,878) (210,177) (60,348)

Provision for income taxes 61 61 61 62 245 123 163 615 632 1,533 310 

Net loss $ (14,953) $ (15,588) $ (62,803) $ (25,245) $ (118,589) $ (35,845) $ (41,066) $ (73,289) $ (61,510) $ (211,710) $ (60,658)

SBC

Cost of revenue $ (6) $ (7) $ (77) $ (13) $ (103) $ (46) $ (54) $ (75) $ (130) $ (305) $ (120)

Research and development (780) (1,102) (21,068) (1,919) (24,869) (2,081) (2,656) (4,783) (9,086) (18,606) (9,140)

Sales and marketing (454) (507) (8,441) (775) (10,177) (1,099) (1,522) (2,463) (4,303) (9,387) (4,153)

General and administrative (269) (303) (12,042) (623) (13,237) (756) (1,144) (1,620) (2,407) (5,927) (2,618)

Total $ (1,509) $ (1,919) $ (41,628) $ (3,330) $ (48,386) $ (3,982) $ (5,376) $ (8,941) $ (15,926) $ (34,225) $ (16,031)



Non-GAAP Reconciliation
FY 2020 FY 2021 FY 2022

Q1 Q2 Q3 Q4 FY Q1 Q2 Q3 Q4 FY Q1

GAAP operating loss $ (15,364) $ (15,880) $ (63,085) $ (25,302) $ (119,631) $ (29,085) $ (33,584) $ (61,934) $ (50,964) $ (175,567) $ (49,982)

Add: direct listing expenses - - - 1,912 1,912 1,186 1,051 15,718 (3) 17,592 -

Add: SBC and related employer payroll tax 
associated with RSUs 1,509 1,919 41,628 3,330 48,386 3,982 5,376 8,941 16,132 34,431 16,679 

Non-GAAP operating loss $ (13,855) $ (13,961) $ (21,457) $ (20,060) $ (69,333) $ (23,917) $ (27,157) $ (37,275) $ (34,835) $ (123,184) $ (33,303)

GAAP net loss $ (14,953) $ (15,588) $ (62,803) $ (25,245) $ (118,589) $ (35,845) $ (41,066) $ (73,289) $ (61,510) $ (211,710) $ (60,658)

Add: SBC and related employer payroll tax 
associated with RSUs 1,509 1,919 41,628 3,330 48,386 3,982 5,376 8,941 16,132 34,431 16,679 

Add: amortization of discount - - - 49 49 4,402 5,207 6,346 6,402 22,357 6,246 

Add: non-cash interest - - - 29 29 2,589 3,150 3,970 3,972 13,681 3,930 

Add: direct listing expenses - - - 1,912 1,912 1,186 1,051 15,718 (3) 17,952 -

Non-GAAP net loss $ (13,444) $ (13,669) $ (21,175) $ (19,925) $ (68,213) $ (23,686) $ (26,282) $ (38,314) $ (35,007) $ (123,289) $ (33,803)

Weighted average shares outstanding 67,782 68,598 70,736 74,139 70,335 75,641 76,381 113,264 159,270 106,344 162,079

GAAP EPS $ (0.22) $ (0.23) $ (0.89) $ (0.34) $ (1.69) $ (0.47) $ (0.54) $ (0.65) $ (0.39) $ (1.99) $ (0.37)

Non-GAAP EPS $ (0.20) $ (0.20) $ (0.30) $ (0.27) $ (0.97) $ (0.31) $ (0.34) $ (0.34) $ (0.22) $ (1.16) $ (0.21)



GAAP to Non-GAAP Reconciliation
FY 2020 FY 2021 FY2022

Q1 Q2 Q3 Q4 FY Q1 Q2 Q3 Q4 FY Q1

Reconciliation of gross profit and gross margin

GAAP gross profit $ 23,861 $ 28,445 $ 32,751 $ 37,668 $ 122,725 $ 41,500 $ 45,003 $ 51,584 $ 60,176 $ 198,263 $ 68,759 

Plus: SBC and related employer payroll tax 
associated with RSUs 6 7 77 13 103 46 54 75 135 310 123 

Non-GAAP gross profit $ 23,867 $ 28,452 $ 32,828 $ 37,681 $ 122,828 $ 41,546 $ 45,057 $ 51,659 $ 60,311 $ 198,573 $ 68,882 

GAAP gross margin 85.3% 86.0% 86.0% 86.7% 86.1% 87.0% 86.5% 87.6% 88.0% 87.3% 89.7%

Non-GAAP adjustments 0.0% 0.0% 0.2% 0.0% 0.0% 0.1% 0.1% 0.1% 0.2% 0.2% 0.1%

Non-GAAP gross margin 85.3% 86.0% 86.2% 86.7% 86.1% 87.1% 86.6% 87.7% 88.2% 87.5% 89.8%

Reconciliation of operating expenses

GAAP research and development $ 13,432 $ 16,444 $ 39,712 $ 20,087 $ 89,675 $ 22,383 $ 25,959 $ 32,996 $ 39,801 $ 121,139 $ 39.967

Less: SBC and related employer payroll tax 
associated with RSUs (780) (1,102) (21,068) (1,919) (24,869) (2,081) (2,656) (4,783) (9,172) (18,692) (9,498)

Non-GAAP research and development $ 12,652 $ 15,342 $ 18,644 $ 18,168 $ 64,806 $ 20,302 $ 23,303 $ 28,213 $ 30,629 $ 102,447 $ 30,469 

GAAP research and development as percentage of 
revenue 48.0% 49.7% 104.3% 46.2% 62.9% 46.9% 49.9% 56.0% 58.2% 53.4% 52.1%

Non-GAAP research and development as percentage 
of revenue 45.2% 46.4% 49.0% 41.8% 45.4% 42.6% 44.8% 47.9% 44.8% 45.1% 39.7%

GAAP sales and marketing $ 18,859 $ 20,166 $ 35,902 $ 30,909 $ 105,836 $ 36,091 $ 38,822 $ 48,039 $ 53,527 $ 176,479 $ 56,784 

Less: SBC and related employer payroll tax 
associated with RSUs (454) (507) (8,441) (775) (10,177) (1,099) (1,522) (2,463) (4,377) (9,461) (4,323)

Non-GAAP sales and marketing $ 18,405 $ 19,659 $ 27,461 $ 30,134 $ 95,659 $ 34,992 $ 37,300 $ 45,576 $ 49,150 $ 167,018 $ 52,461 

GAAP sales and marketing as percentage of revenue 67.4% 60.9% 94.3% 71.1% 74.2% 75.7% 74.6% 81.6% 78.3% 77.7% 74.1%

Non-GAAP sales and marketing as percentage of 
revenue 65.8% 59.4% 72.1% 69.3% 67.1% 73.3% 71.7% 77.4% 71.9% 73.6% 68.4%

GAAP general and administrative $ 6,934 $ 7,715 $ 20,222 $ 11,974 $ 46,845 $ 12,111 $ 13,806 $ 32,483 $ 17,812 $ 76,212 $ 21,990 

Less: SBC and related employer payroll tax 
associated with RSUs (269) (303) (12,042) (623) (13,237) (756) (1,144) (1,620) (2,448) (5,968) (2,735)

Less: direct listing expenses - - - (1,912) (1,912) (1,186) (1,051) (15,718) 3 (17,952) -

Non-GAAP general and administrative $ 6,665 $ 7,412 $ 8,180 $ 9,439 $ 31,696 $ 10,169 $ 11,611 $ 15,145 $ 15,367 $ 52,292 $ 19,255 

GAAP general and administrative as percentage of 
revenue 24.8% 23.3% 53.1% 27.5% 32.8% 25.4% 26.5% 55.1% 26.1% 33.6% 28.7%

Non-GAAP general and administrative as percentage 
of revenue 23.8% 22.4% 21.5% 21.7% 22.2% 21.3% 22.3% 25.7% 22.5% 23.0% 25.1%



GAAP to Non-GAAP Reconciliation (continued)
FY 2020 FY 2021 FY 2022

Q1 Q2 Q3 Q4 FY Q1 Q2 Q3 Q4 FY Q1

Reconciliation of operating loss and operating margin

GAAP loss from operations $ (15,364) $ (15,880) $ (63,085) $ (25,302) $ (119,631) $ (29,085) $ (33,584) $ (61,934) $ (50,964) $ (175,567) $ (49,982)

Plus: SBC and related employer payroll tax 
associated with RSUs 1,509 1,919 41,628 3,330 48,386 3,982 5,376 8,941 16,132 34,431 16,679

Plus: direct listing expenses - - - 1,912 1,912 1,186 1,051 15,718 (3) 17,952 -

Non-GAAP loss from operations $ (13,855) $ (13,961) $ (21,457) $ (20,060) $ (69,333) $ (23,917) $ (27,157) $ (37,275) $ (34,835) $ (123,184) $ (33,303)

GAAP operating margin (54.9%) (48.0%) (165.7%) (58.2%) (83.9%) (61.0%) (64.6%) (105.1%) (74.5%) (77.3%) (65.2%)

Non-GAAP adjustments 5.4% 5.8% 109.4% 12.1% 35.3% 10.9% 12.4% 41.8% 23.5% 23.0% 21.8%

Non-GAAP operating margin (49.5%) (42.2%) (56.3%) (46.1%) (48.6%) (50.1%) (52.2%) (63.3%) (51.0%) (54.3%) (43.4%)

Reconciliation of net loss

GAAP Net Loss $ (14,953) $ (15,588) $ (62,803) $ (25,245) $ (118,589) $ (35,845) $ (41,066) $ (73,289) $ (61,510) $ (211,710) $ (60,658)

Plus: SBC and related employer payroll tax 
associated with RSUs 1,509 1,919 41,628 3,330 48,386 3,982 5,376 8,941 16,132 34,431 16,679

Plus: amortization of debt discount - - - 49 49 4,402 5,207 6,346 6,402 22,357 6,246 

Plus: non-cash interest - - - 29 29 2,589 3,150 3,970 3,972 13,681 3,930 

Plus: direct listing expenses - - - 1,912 1,912 1,186 1,051 15,718 (3) 17,952 -

Non-GAAP net loss $ (13,444) $ (13,669) $ (21,175) $ (19,925) $ (68,213) $ (23,686) $ (26,282) $ (38,314) $ (35,007) $ (123,289) $ (33,803)

Reconciliation of net loss per share

GAAP net loss per share, basic $ (0.22) $ (0.23) $ (0.89) $ (0.34) $ (1.69) $ (0.47) $ (0.54) $ (0.65) $ (0.39) $ (1.99) $ (0.37)

Non-GAAP adjustments to net loss 0.02 0.03 0.59 0.07 0.72 0.16 0.20 0.31 0.17 0.83 0.16 

Non-GAAP net loss per share, basic $ (0.20) $ (0.20) $ (0.30) $ (0.27) $ (0.97) $ (0.31) $ (0.34) $ (0.34) $ (0.22) $ (1.16) $ (0.21)

Weighted-average shares used in GAAP and non-
GAAP per share calculation, basic and diluted 67,782 68,598 70,736 74,139 70,335 75,641 76,381 113,264 159,270 106,344 162,079

Computation of free cash flow

Net cash provided by (used in) investing activities $ (7,597) $ 5,720 $ 10,728 $ 3,804 $ 12,655 $ 26,857 $ (1,134) $ (142,994) $ (41,666) $ (158,937) $ (6,451)

Net cash provided by financing activities $ 799 $ 2,124 $ 4,855 $ 303,819 $ 311,597 $ 903 $ 153,577 $ 24,251 $ 22,274 $ 201,005 $ 17,921 

Net cash used in operating activities $ (6,954) $ (6,146) $ (10,939) $ (16,097) $ (40,136) $ (18,154) $ (22,116) $ (34,435) $ (18,165) $ (92,870) $ (7,444)

Less: purchases of property and equipment (162) (687) (1,006) (5,023) (6,878) (2,081) (10,320) (22,752) (22,191) (57,344) (16,969)

Less: capitalized internal-use software (208) (94) - (82) (384) (461) (357) (40) (104) (962) (183)

Plus: purchases of property and equipment from 
build-out of corporate headquarters 15 396 343 1,872 2,626 1,658 9,650 21,822 22,661 55,791 16,662 

Plus: direct listing expenses - - - 167 167 1,975 1,234 15,903 315 19,427 270

Free cash flow $ (7,309) $ (6,531) $ (11,602) $ (19,163) $ (44,605) $ (17,063) $ (21,909) $ (19,502) $ (17,484) $ (75,958) $ (7,664)



Selected Financial Highlights
FY 2020 FY 2021 FY2022

Q1 Q2 Q3 Q4 FY Q1

Revenue $ 142,606 $ 47,706 $ 52,024 $ 58,905 $ 68,369 $ 227,004 $ 76,673 

Balance Sheet Highlights

Total cash, cash equivalents, marketable securities and LT investments $ 351,308 $ 331,546 $ 455,925 $ 423,864 $ 405,399 $ 398,406 

Deferred revenue, current $ 62,725 $ 68,568 $ 73,774 $ 88,871 $ 103,875 $ 122,884 

Deferred revenue, non-current $ 1,381 $ 1,574 $ 1,271 $ 1,276 $ 2,010 $ 3,027 

Total deferred revenue $ 64,106 $ 70,142 $ 75,045 $ 90,147 $ 105,885 $ 125,911 

Cash Flow Statement Highlights

Net cash used in operating activities $ (40,136) $ (18,154) $ (22,116) $ (34,435) $ (18,165) $ (92,870) $ (7,444)

Purchase of property and equipment (6,878) (2,081) (10,320) (22,752) (22,191) (57,344) (16,969)

Capitalization of software development costs (384) (461) (357) (40) (104) (962) (183)

Property and equipment from build-out of corporate headquarters 2,626 1,658 9,650 21,822 22,661 55,791 16,662

Direct listing fees 167 1,975 1,234 15,903 315 19,427 270

Free Cash Flow $ (44,605) $ (17,063) $ (21,909) $ (19,502) $ (17,484) $ (75,958) $ (7,664)

FY 2020 FY 2021 FY 2022

Q4 Q1 Q2 Q3 Q4 Q1

Customers

Total paying customers 75,000 77,000 82,000 89,000 93,000 100,000

Customers spending $5,000 or more on an annualized basis 6,555 7,345 7,933 8,938 10,174 11,272

% of revenue from customers spending $5,000 or more on an annualized basis 54% 56% 58% 59% 62% 64%




