
Aptar's drug delivery and consumer dispensing,      
dosing and protection solutions help millions take their 
medicines, feed their families and look and feel their best. 

Our technologies deliver emergency medications,      
bring convenience and security to consumers and we 
continually innovate for more recyclable, reusable and 
sustainable solutions. We are the visionaries behind 
transformative solutions that improve the lives of 
countless people around the world every day.

2026 Fact Sheet

$3.8B 
In revenue

80 YEAR
History of 
Innovation

14,000 
Employees across 

20 countries 

57 
Manufacturing 

Sites

7,000+ 
Patents; We

design and own our 
IP and reinvest ~3% 
of revenue into R&D

Quick Facts

We bring you nasal allergy 
relief and emergency 

medicines, spray sunscreen 
and upside-down ketchup. 
Our products are in your 

home, office and backpack. 

Aptar is in your life!

Serving the World’s leading Brands to Deliver Everyday Products

2025 Percentage of Total Reported Sales

$3.8B

Proprietary 
Drug Delivery 
Systems, 33%

Injectables, 8%

Active Material 
Science Solutions, 5%

Fragrance, Facial Skincare 
and Color Cosmetics, 20%

Personal 
Care, 16%

Home 
Care, 3%

Food, 10%

Closures, 
19%

Beverage, 5%

Beauty, 
35%

Pharma, 
46%



+1 (815) 477-0424
Aptar.com

265 Exchange Drive Suite 301
Crystal Lake, IL 60014

Quality is Built Into Everything We Do
Proprietary Innovation at Scale
• Category-shaping technologies 

across multiple end markets
• 3D Printing and Rapid Prototyping
• Customization 
• Global R&D Network

Sustainability and Corporate Impact
More Than

95%
of our global electricity
consumption comes
from renewable sources

Over

50%
of our sites are Landfill 
Free certified through 
our internal program

Over
$1 Million
donated to 178 
non-profit organizations 
via Aptar’s Charitable 
Foundation since 2023

Through CARE®, our global signatory organization focused on education and 
economic empowerment , we amplify our impact by doubling employee 
donations. We also engage in fundraising and volunteer efforts that strengthen 
our local communities.

Long-Term Financial Targets
• 4-7% Sales Growth

• 21-23% Adj. EBITDA Margin

• 12-14% ROIC

• 30-40% Dividend Payout Ratio

• 1-3x Leverage Ratio
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32nd Consecutive Year Increasing Annual Dividend Paid

31%

8%

49%

12%

Sales to Region 
(FY 2025)

Manufacturing Excellence
• High Speed Assembly
• Precision Injection Molding
• GMP Labs

End-to-End Support
• Proven Regulatory Expertise
• Integrated Services from Concept to Launch

Presenter Notes
Presentation Notes
1 Excludes acquisitions and currency effects.*
2 Adjusted EBITDA (earnings before net interest, taxes, depreciation and amortization) excludes restructuring initiatives, acquisition-related costs, purchase accounting adjustments related to acquisitions and investments, net unrealized investment gains and losses related to observable market price changes on equity securities, and other special items.
3 ROIC (Return on Invested Capital) is adjusted earnings before net interest and taxes, less tax effect / average capital (average of beginning of year and end of year capital, and capital is equity plus debt less cash).*
4 Divided Payout Ratio is cash dividends paid / adjusted earnings per share.
5 Leverage Ratio is calculated as Total Debt / EBITDA.
* AptarGroup is not able to reconcile forward-looking non-GAAP financial measures because certain reconciling items are dependent on future events that either cannot be controlled, such as exchange rates and changes in the fair value of equity investments, or reliably predicted without unreasonable effort because they are not part of the company’s routine activities, such as restructuring and acquisition costs. The variability of these items could have a significant impact on our future GAAP financial results.
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