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Forward Looking Statements & Non-GAAP Financial Measures

This presentation includes forward-looking statements. Forward-looking statements are made pursuant to the safe harbor provisions of Section 27A of the
Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934 and are based on management’s beliefs and assumptions in light of
information currently available to management. Accordingly, the Company’s actual results may differ materially from those expressed or implied in such
forward-looking statements due to known or unknown risks and uncertainties that exist in the Company’s operations and business environment, including,
among other factors, those described in documents filed by the Company with the Securities and Exchange Commission, specifically its Form 10-Ks and 10-
Qs. The Company does not assume any obligation to update, amend or clarify such statements to reflect new events, information or circumstances after the
date of this presentation.

During the course of this presentation, certain non-GAAP financial information will be presented. Refer to the Appendix at the end of this presentation for
additional information and a reconciliation to the most directly comparable GAAP measures. However, we are not able to reconcile forward-looking non-
GAAP financial measures because certain reconciling items are dependent on future events that either cannot be controlled, such as exchange rates and
changes in the fair value of equity investments or reliably predicted without unreasonable effort because they are not part of the company's routine activities,
such as restructuring and acquisition costs. The variability of these items could have a significant impact on our future GAAP financial results.

Adjusted EBITDA and EPS exclude the impact of restructuring initiatives, acquisition related costs, certain purchase accounting adjustments related to
acquisitions and investments and net unrealized investment gains and losses related to observable market price changes on equity securities. EBITDA
Margin is EBITDA divided by reported net sales. Adjusted EBITDA margin is adjusted EBITDA divided by reported net sales. Adjusted EPS also neutralizes
the impact of foreign currency translation effects when comparing current results to the prior year and further adjusts for the net effect of a tax payment
related to a legal entity reorganization. Prior year Adjusted EPS includes foreign currency effects that are approximations of the adjustment necessary to
state the prior year earnings per share using current period foreign currency exchange rates. Core sales exclude acquisitions and changes in foreign
currency sales. Core sales growth is calculated as current sales, less acquisitions, less constant currency prior year sales, divided by constant currency prior
year sales. Free cash flow is calculated as cash provided by operating activities less capital expenditures plus proceeds from government grants related to
capital expenditures. Return on Investment Capital (ROIC) is calculated as Adjusted Earnings before Net Interest and Taxes, less Tax Effect / Average
Capital, whereas Average Capital is the average of beginning of year capital and Capital is Equity plus Debt less Cash. Dividend Payout Ratio is calculated
as Cash Dividends Paid / Adjusted Earnings Per Share.
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Aptar at a Glance




We Innovate and Transform ldeas Into Solutions That
Improve Everyday Life

Proprietary Drug Dosing, Precision Consumer Dispensing Closures

Dispensing & Protection Dispensing

Pharma Beauty Closures

Aptar.£  Investor Day 2025 | i



Global Leader in Drug and Consumer Product Dosing, Dispensing
and Protection Technologies

2024 % of Total Reported Sales 2024 Adjusted EBITDA34

Beverage

Food .
Proprietary Drug

Delivery Systems? Closures

119 14%
()
Home Care
Closures
20%
15%
Personal
Care Pharma

67%

Injectables

Beauty Active Material

Science Solutions

1: 2024 Annual Revenue
2: Proprietary Drug Delivery Devices includes Prescription, Consumer Healthcare and Digital Health Markets

AptarA Investor Day 2025 I 3: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation
4: Segment percentages calculated as the percentage of Adjusted EBITDA for Reportable Segments



Global Presence — Leverage Global Network to Produce Locally

FY 2024 Net Sales by Ship To Destination Over 13,000 Dedicated Employees in 20+ Countries
Employee Headcount Q2 2025

ASIA-9%
EMEA - 62%

LATAM — 11%

13,000+

Employees

NA - 18%

Significant history and global presence enables us HAL=ON L'OREAL

to build solid and lasting credibility with regional - oBoticarno
Cipla ©Y
and global powerhouse customers
» Over 5,000 customers worldwide

* Many of the world’s leading brands

sanofi

€ MERCK

Aptar.£  Investor Day 2025 |



Delivering Proprietary, High-Value, Precision Dispensing Solutions

*  Allergic Rhinitis * Dermal
i ¢ Asthma & COPD + Eye Care
Pro_p”etary Drug > *  Pain, CNS and Emergency Meds * Analgesics
Del very SyStemS ¢ Vaccines and Anti-viral «  Digestives

*+  Cough & Cold

*  Biologics

Injectable - Vaccines
Solutions >+ Small Molecules
& Com ponents «  Antithrombotics

«  Animal Health

+ Diabetes Care *  Probiotics / Nutraceuticals
*  Oral Solid Dose Medical Device & Implants
*  Dermal Drug Delivery

*  Drug Delivery

« Diagnostics

Active Material >
Science Solutions

Digital
Therapeutics & >
Services

Aptar.£  Investor Day 2025 |



Delivering Innovative, Precision Consumer & Dispensing Solutions

Prestige / Masstige Fragrance

Beauty >+ Facial Skincare
*  Color Cosmetics

* Personal Cleansing
Personal Care > . Body Care
*  Hair Care

« Dish Care
Home Care > - Surface Cleaning
*  Laundry

«  Condiments

Food > - Infant Formula
« Qils

*  Functional / Sports Drinks

Beverage S - Bottled Water
¢ Juices

Services

Aptar.£  Investor Day 2025 | ;



EXECUtive Stephan Tanda Vanessa Kanu

President and Chief EVP and Chief
CO m m | tt ee Executive Officer Financial Officer
Kimberly Chainey Gael Touya
EVP, Chief Legal Officer President,
and Secretary Aptar Pharma

Aptar.£  Investor Day 2025 |

Shiela Vinczeller

Chief Human
Resources Officer

Marc Prieur

President,
Aptar Beauty

Xiangwei Gong
EVP, Strategic Group Development
President, Aptar Asia

Hedi Tlili

President,
Aptar Closures
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Speakers &

Agenda
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| Welcome

Driving Profitable Growth
Stephan Tanda

Aptar Pharma
Gael Touya

Aptar Pharma PDDS
Alex Theodorakis

Aptar Beauty
Marc Prieur

Aptar Closures
Hedi Tlili

Financial Update
Vanessa Kanu

Wrap Up | Q&A
Stephan Tanda

Innovation Showcase
Segments

11
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Driving Profitable Growth .

Stephan Tanda, Chief Executive Officer and President



Investment Highlights

Serving Attractive End-Markets

Leading Pharma Business

Innovation Driven

Higher Value Mix

Aptar.£

Operational Efficiency

Sustainability Excellence ‘

\/

5/ )
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Financial Strength & Flexibility

Shareholder Value Commitment

13




Aptar’s Value Creation Framework

Progress since our last Investor Day

Active in Technology,
Growing End Innovation &
Markets, with a Sustainability
Leading Position Leader

in Key Categories

Enhancing Value
Through Strategic
Capital Allocation

Focused on Cost
Management &
Operational
Leverage

Strong Balance
Sheet that
Provides

Optionality

o

Reinvest in profitable growth

Goals S 4-1% 21-23% 11-13% 30-40%
2023 Investor Day Core Sales Growth! Adjusted EBITDA Margin? ROIC! Dividend Payout Ratio*
Results S 3% 21.6% 12.5% ~30%

FY 2024

) ) )

AptarA Investor Day 2025 I 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 14



Record Performance Fueled by Pharma Strength and Strong Margins

Highlights

Reported Sales

Percent Change

(improvement) 2022-2024

-~ 8%

54%

EPS increase
2022-2024

21%

Pharma Sales
Growth 2022-2024

34%

Net Cash from Ops
increase 2022-2024

Core Sales! 3% average?
Adjusted EBITDAl  ~ 26%
Adjusted EPS! ~ 49%

Cash Dividends

~ 15%-+ increase

ROIC!

- 40%

Free Cash Flow?

~ 87%

$3.6B

Annual Sales for
FY 2024

$0.5B

Capital Returned to
Shareholders 2022-
2024

32nd

Consecutive year
paying an annually
increasing dividend in
2025

Acceleration of value creation momentum expected to continue over the next five years

Aptar.£  Investor Day 2025 |

1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation

2: Average core sales percentage 2023 - 2024
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Solid First Half 2025 Results

Results
1H 2025

2%

Reported and Core
Sales Growth?

$210M

Returned to Shareholders
Through Dividends and
Share Repurchases

21.7/%

Adjusted EBITDA
Margin?

8%

Adjusted EBITDA
Growth!

$2.86

Adjusted EPS?

8%

Adjusted EPS
Increasel

Key Messages from Q2.
e Narcan Distribution
 Injectables Growth
e Cold & Cough Normalization

 Legal Fees
« Safeguarding IP

e |nvestment

Aptar £

Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation
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Strong Foundation Positions Us for Accelerated Profitable Growth

2025 2026 2027 2028

Revenue Expansion and Innovation Leader

* Pharma pipeline adds 7-10% annual revenue to a stable growing + Proprietary Drug Delivery Systems: new indications /

base applications drive long-term growth
0 ~90% of Pharma revenue annually is repeat growing * Reinforcing Pharma leadership position via services and
revenuel Digital Health
* Injectables growth from new higher value products capacity and e Closuresto grow faster than the industry by converting

solutions end markets to higher-value closures

* Beauty to leverage better cost position, market penetration

) o and growing customer base
Operational Efficiency and Cost Management

« Driving productivity and operational leverage

* Increasing automation in manufacturing and logistics operations
« Leveraging better cost countries; in region for region

* Further integration with Global Talent Centers

Enhancing Value Through Strategic Capital Allocation

Pursuing scalable, organic growth initiatives aligned to market demand
Strategic bolt-on M&As
Dividends and share repurchases

AptarA Investor Day 2025 | 1: Majority of Pharma revenue is growing repeat business, however there can be exceptions. 17



Consistent Long-Term Targets

Aptar 2025 Investor Day Long-Term Targets Guided by Aptar's Strategic Priorities
Core Sales Growth? 4-7%
Adjusted EBITDA Margin® 21-23% Organic Growth
Added focus on high growth regions

ROIC? 12-14%
Dividend Payout Ratio? 30-40% _

. Talent and Leadership
Leverage Corridor 1-3X

Added focus on upgrading talent

Aptar Pharma

1 -110 c -
Core Sales Growth 1% Innovation, Operations and
Adjusted EBITDA Margint 32-36% Commercial Excellence
Aptar Beauty
Core Sales Growth? 3-6% Focus on Efficiency and Costs
Adjusted EBITDA Margint 15-17% Across the Organization
Aptar Closures

1 -70 o .
Core Sales Growth T > ‘ Acquisitions and Partnerships
Adjusted EBITDA Margin? 16-18%

AptarA Investor Day 2025 I 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions 18



Aptar’s Value Creation Framework

Active In Growing End Markets, with a
Leading Position in Key Categories

i

Aptar.£  Investor Day 2025 |




Evolving Trends Driving Strong Growth in Pharma

Nasal Drug Delivery Conversion
Number of Nasal Projects Nearly Doubled?

Decentralized Care Models

- Nasal pipeline showed strong dynamic growth since 2019, Will Reshape Healthcares
driven by pre-clinical phase projects, indicating the growing _
interest in nasal delivery * By 2030, up to 30% of hospital
CAGR revenue could be lost to decentralized

+A3% * Nasal drug sales: +7% CAGR over the past 5 years

« Aptar leads the world in nasal drug delivery systems

care models

2019 2024 e :
* The shift is likened to the evolution of

libraries—healthcare is moving from
centralized facilities to home-based
and virtual platforms

Accelerated Growth in Biologics

« Demand is expected to increase for high value elastomeric

0 component solutions — used for biologics and GLP-1 drugs _ _ _ _
+1O /O * Routine and chronic care will shift

* The obesity market is expected to grow at 23-26% CAGR to homes, community centers, and

2025 — 20342 between 2024-20293 virtual platforms

: : « Aptaris uniquely positioned to
Worsening Allergies X quely p

« Allergic Rhinitis is the most common of all allergic capitalize on this trend thanks to its
Allergy Season Today vs. 1990 diseases, affecting around 10%-40% of the leadership in digital health solutions,
population globally5 nasal drug delivery, and its growing
90 | _ _ position in elastomeric components
oo +21% = +30 - Aptar leads through new innovations, proven
more pollen L==_J days longer expertise and geographic expansion

A 1: PharmaCircle Dataset, December 2024 3: IQVIA Institute, June 2025 5: National Library of Medicine Oct. 2024
ptarA Investor Day 2025 | 2: Global Business Report, 2025 4: CDC March 2024 6: Healthcare Innovation August 2025 20



Attractive CPG Growth Trends and Regional Expansion

Driving conversion to higher value solutions, enhancing the user Consumers Increasingly Favor
experience and helping drive our customers’ market share gains Sustainable Solutions?
globally

90% of consumers are more

90% likely to buy brands with
sustainable packaging

Prior Higher-Value Prior Higher-Value 87% of consumers would buy
were widely available

WDaisy”

54% of consumers reported

CREAM | o1 540 consciously purchasing products
= A Y0 with sustainable packaging in the

last six months

Prior Higher-Value Prior Higher-Value
Solution Aptar Solution Solution Aptar Solution

AptarA Investor Day 2025 | 1: Shorr: 2025 Sustainable Packaging Consumer Report 21



Geographic Growth Enabled By Resilient Supply Chains

Geographic Growth is a Key Pillar of
Our Strategy

« Strong progress in India and China, two
of the most dynamic markets in the world

“In Region, For Region" approach
enables us to better serve local
customers, adapt to market-specific
needs, and effectively navigate tariff and
geopolitical uncertainties

This strategy has helped build resilience
and agility across our global footprint
while supporting growth

Aptar£  investor Day 2025 | .



Aptar’s Value Creation Framework

Technology, Innovation &
Sustainability Leader

Aptar 2  Investor Day 2025 |



Technologies and Industrial Capabilities Deployed Across End Markets

Pharma Beauty Personal Care Home Care Beverage Food

Dispensing Fine Mist Pumps 2 y 2 - -

A In Place
| Dispensing Closures y A P P -
Developing . . .

() New Since 2023 Dispensing Lotion Pumps 2 2 2 o |

Active Materials 2 -
Proprietary Elastomeric Components - - - -
Technolo :
Platformsgly Airless Systems Yy y Y

Aerosol Valves & Bag-On-Valves - 2 | & y_ -

oo

Services - - O

Digital + Connected Devices 2

Precision Injection Molding Yy 2 2 - - -
Industrial High Speed Assembly, Al QC? . 2 oo | 2 2 2 y”
Capabilities Metal Stamping & Anodizing | 2 O

!
Decoration O P~ P~

Sustainable Solutions

1: Only Technology Platforms that achieved more than $100M in sales in 2022.
AptarA Investor Day 2025 I 2: Artificial Intelligence assisted Quality Control 24




Industry Leading Innovation, Unmatched Reliability

Consistent Patent Investments? - Proprietary Intellectual Property
Aptar designs and owns its IP
Closures

« Pharmaceutical Excellence
Aptar meets ISO 5, 6, 7, 8, and 9 cleanroom standards, with clean rooms in every facility to help
ensure product integrity and safety

* Regulatory Expertise and High Reliability
Aptar supports emergency medicines with demonstrated reliability of 99.999%2. Regulatory know-
how makes us a key partner, accelerating success from strategy to commercialization

7,300+

Beauty Patents - Advanced Dispensing Solutions
(granted or pending) Aptar’s proprietary technologies deliver high-performance dispensing, enhancing patient and
Pharma consumer experiences
* Innovation & Rapid Development
Integrated labs and prototyping accelerate efficient solution design
« Human Factors Expertise
R&D spend as a percentage of sales for Aptar is ~3% We embed human factors into design to help ensure safety, usability, and a superior user
with a larger portion of the R&D spend going to Pharma experience

Our advanced dispensing and dosing solutions are intended to maximize user satisfaction,
delivering superior value to both customers and end users.

1: Granted and pending as of April 2025 based on company research and publicly available information
AptarA Investor Day 2025 | 2. As demonstrated in NDA filings using our dispensing systems for emergency situations 26



We are at the Forefront of Innovation Globally

Aptar’s Innovation Centers and Network

Loughborough University (UK)

Kings College (UK) Pescara University (IT)
University of Bath (UK) Supsi (CH)
Queen’s University (IE) University of Parma
ISDM (Mulhouse) (FR) University of Kiehl (DE)

Lille University (FR) Germany

University of Nice (FR)

s Design
Ugnigtéﬁg?gz:(;? ) Customized Molding
Saint Louis _ _ _ Japan?
Human factors and user Le Vaudreuil Rueil-Malmaison Biosynthetic Materials
experience Materials InVision Lab .
: Shanghai
Connecticut Innovation Hub
Clemson (Clemson) Go2Lab: Fast
I\éIIT (Boston) Prototyping India
Auburn University i 2 - Asia Innovation Ecosystem

Saginaw Valley State University Middle EaSt Innovation Center y

South Dakota State University & Africa Affordability Tongji University

Wake Forest University Design Innovation Institute Shanghai (DIIS)
Jiaotong University
LATAM?Z2 China Pharma University
| tion Cent Kushan Duke
nnz\f/f?)rlggbili?; er Xi'an Jiaotong-Liverpool University (JTXLU)
SENAI | Camagari
(BR)
Aptar Center
University of Auckland,
NZ

Aptar Innovation NETWORK!

Research &
Development is a
Primary Differentiator:

We don't just follow
trends—we help our
partners shape them.

Together with our clients, we
redefine categories and
revolutionize applications.

1: List is not exhaustive

AptarA Investor Day 2025 | 2: Projects only, not yet operational
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Sustainability is a Competitive Advantage

Designing Circular Solutions Using Recycled Materials
*  Mono-material *  POM-free and Post Consumer Resin
«  Metal-free options (PCR)
- Recyclable * Thermoplastic elastomers
. Refillable * Partnerships to source recyclable resin
Pressurized Metered Dose Inhaler * 10% recycled resin content*

utilizing sustainable propellants

« Designed to be 100% recyclable, reusable
or compostable solutions?!

Purpose Driven Company

Committed to sustainable and equitable
future for all our stakeholders

Focused on attracting and retaining top
talent

Continuously improving our environmental
impact & reducing our footprint

Improving outcomes through connected
devices and onboarding solutions for
patients

Europe is the largest region for revenue

Sustainability is core to the consumer facing businesses in Beauty and Closures;
Pharma is building upon key learnings and successes to become an early leader in this space

AptarA Investor Day 2025 | 1: In personal care, beauty, home care and food/beverage solutions targeted by 2025.
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Aptar’s Value Creation Framework

Aptar 2  Investor Day 2025 |

Enhancing Value Through Strategic
Capital Allocation




Prioritizing Capital Deployment for Highest Returns ale
- : 2017 - 2024
* Profitable organic growth powered by
disciplined capital allocation Repurchases - $0.6B Dividends - $0.8B

« Continued emphasis on strategic
acquisitions and high-value partnerships

* Consistent return of shareholder value
through dividends and share repurchases

« ~70% of capital reinvested into core
business operations and growth initiatives

« ~30% of capital returned to shareholders CapEx - $2.1B

Pharma ~50%

We remain focused on selective and disciplined capital allocation

Aptar£  investor Day 2025 | .



GrOWing Pharma End Markets Sales and Adjusted EBITDA? ule

Sales

$3.6B

Segment Capital Expenditure Investments?

Closures
$259M 20% Adj. EBITDA?

Closures
20%

$775M

14%
Beaut
Adj. EBITDA? 19%y

Beauty + $475M

Closures 5 v+
67% eauty

Closures
46%

Sales

Beauty +
Closures

28% Pharma

46%

2017 2024 2017 2024

Since 2017, revenue and adjusted EBITDA from pharma end markets have more than doubled,
driven by both organic growth and acquisitions

AptaI‘A Investor Day 2025 I 1: Excluding Corporate Capital Expenditures 31

2: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation



Consistent Track Record of Returning Capital to Shareholders ale

$1B+

Returned to shareholders through dividends and
share repurchases since 2020

Consecutive Years Increasing Annual Dividend Paid
1994 - 2025

$140 -

$120

$100 -

$80 . . : : .
< 32" consecutive year of paying an increasing annual dividend

« Announced a nearly 7% increase in quarterly dividend (September

$60 1 2025)
«  $210M returned through dividends and share repurchases (1H 2025)
$40 1  Historically dividend target payout ratios of 30-40% of Adjusted EPS?
» Our Board authorized a repurchase of up to $500 million of common
o | stock (October 2024)

» As of June 30, 2025, there was $313 million of authorized share
repurchases remaining under the existing authorization

$-
'94 '95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09 '10 ‘11 '12 '13 '14 '15 '16 '17 '18 '19 '20 '21 '22 23 24 '25

AptarA Investor Day 2025 I 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 32



Board of Directors

Extensive experience and strong leadership
across our core end markets, global regions

- : o . . Candace Stephan B.
and critical functional disciplines, including: et e Tanda
* Pharmaceuticals, Consumer Packaged
Goods and Packaging
* 7 Directors have Pharma experience
* Global P&L oversight and executive
leadership across Finance, Marketing,
Operatlpns and _Strategy _ George L. Isabel B. Craig Sarah
« Strategic portfolio management and business Fotiades Marey-Semper owens Glickman
restructuring
« Experience across public, private and private
equity-backed ownership models
* Board-level insight from four current or
former public company CEQOs
* Independent Chair leadership since 1995
’ _I?:;E?:%ftl/lei?sard Refreshment / Average Giovanna Kampouri Ralf K_. Matt Jl_JIie
Monnas Wunderlich Trerotola Xing

AptarA Investor Day 2025 |



Today’s Speakers: Strategic, Execution-Focused, Internationally

Experienced Across End Markets

Marc Prieur
President, Aptar Beauty

Alex Theodorakis
President, Aptar Pharma

Gael Touya
President, Aptar Pharma

In role since September 2018
Previous roles at Aptar include:

- President, Food + Beverage
(2016 - August 2018)

- President, Food + Beverage
Europe (2012 - 2015)

- Business Development, VP
of Skincare and Color
Cosmetics (2010 — 2011)

Aptar experience as a sales
manager and P&L leader in
Asia

Instrumental in development of
service offerings and focus on
formulation to patient

Aptar £

Investor Day 2025 |

Prescription

In role since 2017

Previous roles at Aptar
include:

- President and General
Manager North America
Pharma and Beauty (2008-
2017)

- Director Manufacturing
Congers for Pharma/Beauty
(2005- 2008)

- VP Sales Pharma North
America (1999-2005)

Started his career at Aptar with
Beauty

In role since December 2019
Previous roles at Aptar include:

- President, Food + Beverage
(2016 — August 2018)

- VP Operational Excellence

Additional Aptar leadership

experience in Sales and

Operations roles for Consumer

Health Care in Europe and in

various roles in Pharma business

in Asia
Director for Pharma sites in
France and New York

Hedi TIili

President, Aptar Closures

In role since December 2019
Previous roles at Aptar include:

- President, Food + Beverage
(2020-2022)

- President, Beauty + Home
EMEA (2018-2019)

- President, Food + Beverage
EMEA (2015-2018)

Instrumental in implementing
transformation initiatives in
both segments and extensive
knowledge of developing
markets

Leadership experience at
Sonoco and Albéa

Vanessa Kanu
EVP and CFO

In role since January 2025
Previous roles include:

~ Global Chief Financial
Officer, TELUS
International; scaled the
business through strategic
acquisitions and double-digit
organic growth

- Chief Financial Officer, Mitel
Networks Corporation;
oversaw global finance and
transformation across four
continents

Board Member, including
NYSE-listed financial institution
Served on Audit and Corporate
Governance Committees

34
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Aptar Pharma

Gael Touya, President, Aptar Pharma




Aptar Pharma - At a Glance

FY 2024 % of Pharma Segment Sales : : . :
We are a proprietary leader in precision drug dosing

Active Material and dispensing active in highly regulated markets
Science Solutions

* IP Breadth: We produce our own IP—which helps ensure control differentiation

Proprietary Drug - Diversified Portfolio: Our growth is resilient and diversified—no single drug
Delivery Systems? drives our path

« Conversion: Comprehensive lifecycle management strategy, with our delivery
system as part of the Drug Master File

Injectable Solutions
& Components

 Originator — Generic Transition — OTC Switch

$1.6B

in Revenue

* Regulatory expertise makes us a trusted partner
«  Our services help enable early engagement and deeper pharma collaboration

* Our digital health offerings set us apart from other suppliers --we’re aligned
with pharma leadership in the fast-growing digital therapeutics space

* Astrong balance sheet supports pharma investment and long-term strength

FY 2024 1H 2025

Core Sales Growth %? 8% 3% sanofi
Adjusted EBITDA Margin %? 34.6% 35.1% C‘ MERCK
% of Total Revenue 46% 46%
% of Total Adjusted EBITDA? 67% 68%
Aptard  InvestorDay 2025 | e ements and NorGAAP Financial Measures: side for definiions and Appendix for GAAP reconcilation 36



Aptar Pharma - Drug Delivery Systems Portfolio, IP Breadth

Unidose (UDS) & Bidose Vial Containment Elastomer Solutions for
Spray Pumps (BDS) Systems Eye Care Droppers Solutions Pre-filled Syringe

Metering Valves for
Metered Dose Inhalers Orbital and Prohaler Dry Breath Actuated Inhalers
(MDls) Powder Inhalers (BAI) Airless Technology Nasal Vaccines

Bag-On-Valve (BOV) and
PureHale Active Material Science Digital Healthcare Training Devices Preclinical Devices

Aptar.£  Investor Day 2025 |
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Aptar Pharma - Global Reach, Trusted Partner, Broad Offerings

Reported Net Sales Adjusted EBITDA
($ in Millions) ($ in Millions)
$1,800 - $600 -
$1,600 A
$500 -
$1,400 ~
$1,200 ~ $400 -
$1,000 A
$300 -
$800 -
$600 - $200
$400 -
$100 -
$200 -
$- $- -
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
FY 2024 1H 2025
Net Sales $1.6B $0.9B
Reported Net Sales Growth % 8% 4%
Adjusted EBITDA! $568M $299M
Adjusted EBITDA Margin %! 34.6% 35.1%

AptarA Investor Day 2025 I 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 38



Total Drug Sales by Delivery Route

Eye Care

Well positioned with proprietary products

Dermal / Transdermal

Well positioned with proprietary products
Technology platform shared with Beauty segment

Other Routes

Respiratory
Well positioned with proprietary products

Oral

Strong growth potential
Focused on specialized high-value market
for drugs with sensitive formulations

$1.7T

Total Drug Sales
Market?!

Injectables
Growing position with expanded capacity in
High-Value Product offerings

AptarA Investor Day 2025 I 1: IQVIA Data 2024, Strategy & Market Team Analysis 39



Well-Positioned to Address Patient Needs Across Multiple Drug
Delivery Routes

Pharma Packaging Market?!
Primary + Secondary Packaging ($B)
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m Topical ®=Oral m=Inhalation = Injectables Nasal = Secondary Packaging

1: Source: Aptar Packaging Market Estimates (Triangulation of Packaging market studies from Global Market Insights, Strategic Packaging Insights,
AptarA Investor Day 2025 I Zion Market Research, Data Bridge Market Research, Towards Packaging, Roots Analysis and Future Market Insights)



Building Blocks for Growth

Strong & Growing Pipeline

Launches from pipeline add 7-10% of
revenue annually with 90% of revenue
coming from growing repeat business??

Average weighted value of opportunities
has increased 54% since 2019

High-Value Products &
Solutions in Injectables
Address Fastest Growing
Market Needs

Our recent investments, expanding

injectables HVP capacity are
contributing to our growth

Robust & Diverse Product
Portfolio

4,500+ active and pending patents with
expertise across multiple delivery routes

Our Services Accelerate and
Derisk our Pipeline

Upstream and downstream service
capabilities allow us to partner with our
customers earlier in the process --
accelerates the adoption of our
delivery system and aids in the
commercialization of our customer's drug

Converting Drugs to New
Delivery Routes, Lifecycle
Extension and Comprehensive
lifecycle Management Strategy

Originator — Generic — OTC
Injectable — Nasal

Digital and Patient
Engagement is Opening New
Avenues for Growth and
Aligns with Pharma C-Suite
Strategic Priorities

Access to patient insights, product
usage data and outcomes are top-of-
mind to pharma leadership

1: Based on internal data

AptarA Investor Day 2025 | 2: Majority of Pharma revenue is growing repeat business, however there can be exceptions.
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Growing and Robust Pharma Pipeline

Sustainabilty G008y . Piveline launches add 7-100
Seflesias Antivirals CNS Diseases } Opportunities Ipeline launcnes a - 0
d Emergency Treatments revenue annually
* 90% of revenue is growing
Early Stage Projects? repeat business?
(Not in the Public Domain) e Over the long-term, we

expect sales to continue
growing between 7-11%

Late Stage Projects?
(Not in the Public Domain)

Vaccines
Antivirals

Chronic Diseases
CNS Diseases

Pain Management
Cardiac / Atrial-fibrillation
Drug Overdose
Anaphylaxis

Customer Disclosed Projects

Still in Clinical Trials?t
(In the Public Domain)

~1,200

New launches in
Proprietary Drug
Delivery Systems
and Injectables
from 2019-2024

: Drug Overdose  Migraine  Hypoglycemia Seizure
LaunChed PrOJeCtS (Narcan®) (e.g. Sumatriptan) (Bagsimi®) (e.g. Valtoco®)

(In the Public Domain)

Anaphylaxis Asthma/COPD Depression  Allergy

(neffy®) (e.g. Bevespi®) (Spravato®) (e.g. Astepro®)

1: There is a high degree of risk and uncertainty around the final regulatory approvals necessary for successful launch of these projects. Aptar makes no claim regarding the potential success of these projects
AptarA Investor Day 2025 | 2: Majority of Pharma revenue is growing repeat business, however there can be exceptions. 42



Project Pipeline Continues to Strengthen
Opportunities and Value

Pharma Commercial Pipelinet!

In Both Number of

Largest
number of
commercial
launches? .
— +54%
I Avg. Weighted Value
of Opportunities
, % Increase (2019-2024)
/ COVID-19
. . . . . . 6+ year average
2019 2020 2021 2022 2023 2024 . ) .
project pipeline
Increase in Average Number Increase in Average Weighted

of Opportunities Value of Opportunities

1: Pipeline includes Proprietary Drug Delivery Systems and Injectables
AptarA Investor Day 2025 | 2: Largest number of commercial launches since 2018
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Lifecycle of a Nasally Delivered Molecule Using Aptar’s
Proprietary Drug Delivery System

Drug X first version approved for prescription in 1994 with Aptar’s nasal delivery system in
its Drug Master File

« Using Aptar’s Delivery technology (originally developed by Beauty) remains the delivery system throughout the
lifecycle of the drug Originator

Development 1988

« More than 3 billion Aptar delivery systems have been sold for this molecule

« Aptar has received revenue for its delivery for this molecule for 30 years and counting Generics

Revenue from Drug X
Brand Extension 2007

| Originator / Originator Goes . ,
/ 30x OTC Status

|| Generic : I
" INn revenue
Generics Go
OoTC 2 5323839338858 3335 098338 eg53338873 OTC
OO O O O O O O O O O O O O O O O O 0O 0O 0O OO0 oo o o o o o o
1 H A A a4 AN AN AN AN AN N N N AN AN NN N NN N N NN NN NN NN

One molecule can create perpetual revenue
Pipeline launches add to steady stream of revenue from growing repeat business?

AptarA Investor Day 2025 | For lllustrative Purposes 1: Majority of Pharma revenue is growing repeat business, however there can be exceptions. 44



Our Pharma Approach .



Two Major Factors Supporting Growth of Our Pharma Business

1. Drug development is driven by small to mid-size pharmat

« Emerging biopharma companies drove innovation across all clinical
trial phases in 2024, initiating 63% of total trial starts—a notable rise
from 56% in 2019

* In contrast, large pharmaceutical companies accounted for just 26%
of trial starts in 2024, reflecting a strategic shift in the industry
landscape

2. Increased regulatory complexities can be seen worldwide

- EU & U.S. Proprietary devices are subject to increased
scrutiny (Combination Products regulations)

* Heightened focus on safety, specifically the FDA's official
guidance regarding Combination Products

Aptar is a Trusted Partner

Decades of Proven
Regulatory Experience
(U.S., EU, China, Brazil and India)

Equipped with the capacity, scale and
financial stability to help navigate the
long approval process

End-To-End Support

De-risking the drug development processes

With smaller pharma leading the way and increased regulatory complexities,
services have become essential to successful drug development programs

Aptar £  Investor Day 2025 |  1:IQVIA Institute, Global Trends in R&D 2025, March 2025
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Added Upstream and Downstream Capabilities to Bolster
Core Business

Services support, accelerate and derisk our customers’ product development and enhance patients’ experiences
From NDAs to ANDAs and 505b2 filings, our regulatory expertise and credibility

derisk pharma company's submissions by leveraging 30+ years of experience Core Business
supporting our customers and responding to regulators

N Commercial Device Supply -
Device & Patient Analytical Human Clinical Clinical Manufacturing Patient Patient Monitoring
Formulation Insight Testing Factors Supplies Regulatory Support ~ Manufacturing g Release Onboarding Solutions
I I I

Device & Regulatory Manufacturin Market Launch &
Formulation Dev. Filings g Post-Launch
Y4 Y4
: Phase 1 &
patent || Cometed | phase 2 cou
sights Capabllltles
- AN AN : : - :
-~ ~ ~N Regulatory Approval Commercial Operations Training & Onboarding
LK/ hiuman Software Clinical Evaluation
Factors Development
- A\ N\ Adding Value Throughout the N
7

N

Drug Development Process

Aptar£  investor Day 2025 | .



From Formulation to Patient — The Patient is at the Center of

We help support and We work to develop and provide
derisk your development best in class drug delivery
processes by providing solutions addressing the

end-to-end support to get broadest range of therapeutic
products to market faster areas and routes of administration

Drug
Services
N

Systems &
Components
7

PATIENT
CENTRIC

Empowering our customers §

with comprehensive support

from upstream product Patient Services &
development through Digital Health

successful product launch
and ongoing post-launch
assistance

We help to reinvent patient
treatment and engagement to
improve efficacy and outcomes

Aptar£  investor Day 2025 | .



Pharma Divisions

Alex Theodorakis, President, Aptar Pharma Prescription
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Proprietary Drug Delivery Systems

From Prescription to OTC

FY 2024 % of Pharma Segment Sales

Active Material

Science Solutions Pro priEtary Dru g
Delivery Systems!?

Prescription? — 50%
Consumer Healthcare — 22%

Injectable Solutions
and Components

2%

Application Fields

« Allergy  Coughand Cold <« Vaccines and Antivirals
*  Pulmonary * Dermal * Analgesics
< Systemic Nasal Drug Delivery * Eye Care » Digestives

- Pain, CNS and Emergency Meds

1: Proprietary Drug Delivery Systems includes Prescription, Consumer Healthcare, and Digital Health Markets.

AptarA Investor Day 2025 | 2: Prescription includes Digital Health Market. 50



Best-in-Class Commercialized Healthcare Solutions

Designing, manufacturing and assembling Proprietary Drug Delivery Systems for the pharmaceutical market,
covering a wide range of therapeutic areas

Aptar Pharma Solution

Unidose Bidose Multi-dose Nasal ~ PureHale®  Lateral Control pMDI Landmark® Airless OSphthaIm|c
(liquid / powder) (liquid) pumps BOV System valves Dose Counter Systems D.queeze
ispenser

Delivery @

30+ years of experience and know-how in dosing and dispensing medicine

Aptar£  investor Day 2025 | B



Short-Term Emergency Medicine & Channel Dynamics

No Single Drug Defines Our Long-Term Trajectory

Emergency Medicine grew strongly from 2022—2024, driven . .
by Narcan® and generics entering the OTC market Emergency Medicine

0
«  Will face tough year-over-year comparisons; Year % of Aptar Sales
Narcan / naloxone sales expected to slow after rapid growth 2022 204
* While the federal government no longer supports harm 2023 4%
reduction programs; it has clarified that Narcan and
naloxone are not included. However, market inventory 2024 5%

appears to be ample

« OTC shift complicates demand forecasting and inventory
tracking due to public affairs dynamics; channel visibility
remains limited

¢ Medium- to long-term PDDS growth supported by a
diversified pipeline and portfolio

* Over 10 years, Pharma’s CAGR expected to align with long-
term growth targets

Aptar£  investor Day 2025 | B



Extensive Range of Drugs Using Our Proprietary Drug Delivery Systems

Broadening therapeutic areas—from migraine treatment to depression medication, opioid overdose reversal,
diabetes, anaphylactic shock and more

IMITREX® ZOMIG® ZAVZPRET™ VALTOCO® NAYZILAM® SPRAVATO®
NARCAN® BAQSIMI™ neffy® CYNACOBALAMIN DESMOPRESSIN METOCLOPRAMIDE
(naloxone)

Aptar£  investor Day 2025 | .



Building Blocks for Growth for Proprietary Drug Delivery Systems

Nose-to-Brain

Growing Applications for PDDS Application Fields for PDDS NextGen Propellants

Continue to Expand Biologics / Powders /

Vaccines

Emergency Medicine /
Emergency Medicine / CNS / Pain Management
CNS / Pain Management Eye Care

Eye Care

Local Delivery Eve Care Al Allergy
. . er
Targeting Inflammation y Allergy Asthma,gépD Asthma/COPD

Asthma/COPD Dermal Drug Delivery Dermal Drug Delivery
Dermal Drug Delivery Migraine Migraine

Migraine Nasal Saline Nasal Saline

Nasal Saline Nasal Decongestion Nasal Decongestion
Nasal Decongestion

Past Present Future
(Commercial Launches) (Commercial Launches) (Commercial Launches)
Emergency Medicine
/ CNS / Pain : . .
-to-Brai Therapeutic areas that use our delivery systems in nasal,
Management Nose-to-Brain p y Sy

inhalation, ophthalmic and dermal continue to expand

AptarA Investor Day 2025 |
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Nose-to-Brain Drug Delivery Fueling Our Long-Term Growth

Nasal mucosa offers an alternative pathway to the brain
that bypasses the Blood Brain Barrier with targeted delivery
to site of action

Potential to open new therapeutic areas and new molecules
to nasal administration

Highly attractive therapeutic areas fall within this pathway

- Neurodegenerative diseases or Psychiatric conditions e.g.
Alzheimer’s, Parkinson’s, depression

Biologics and complex molecules are showing early
promising results with antivirals, monoclonal antibodies, and
peptides (GLP-15s)

We've partnered with Wake Forest School of Medicine on
a groundbreaking study confirming that intranasal insulin—
delivered through a one of our proprietary nasal drug
delivery systems —safely reaches 11 critical brain
regions tied to memory in older adults

Nasal delivery can be used for almost any sized molecule
It’s not just for small molecules anymore

Aptar.£  Investor Day 2025 |

Drug Formulation

Cerebrum

Olfactory Bulb

Olfactory Nerves

Brain Stem

Trigeminal Nerves
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New Product Technology Platforms

Driving Future Growth Through Innovative Proprietary Drug Delivery Systems Across
Diverse Therapeutic End-Markets

Aptar Pharma Solution

SipNose Nasal Futurity™ Kolibri™ Non-Propellant IEEQIZ?\EVE?IS{) Quattrii Dry Powder Prohaler®
Delivery System y Liquid Inhaler Platform® Orbital ™ Inhaler Platform BAI

Delivery
Route

Proven strength in precision dosing and dispensing technologies
for global pharma markets

Aptar.£  Investor Day 2025 |

Micro+
Futurity™
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Innovation —Led Launches Drive Future Growth

Aptar’'s new Lateral Control
System (LCS) launched in the
U.S. and Europe (2025)

AptarA Investor Day 2025 | Video Credit: @Haleon on TikTok

Aptar’s Ophthalmic Squeeze
Dispensing (OSD)Technology,
Preservative-Free Multidose
System

One of Aptar’s OSD is equal to
30 Blow-Fill-Seal (BFS) vials.
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Innovation—Led Launches Drive Future Growth

Aptar Pharma's PureHale®
technology platform, a nebulizer-
like technology which creates a
portable, non-electronic, battery-
free system for dispensing a fine
mist to target the upper
respiratory tract

AptarA Investor Day 2025 |

One of Aptar Pharma's latest
innovations, the

APF Futurity™ pump, is the
first completely recyclable
nasal spray pump for
preservative free applications
on the market

Our Futurity™ platform
features sustainable
solutions across multiple
delivery routes to improve
circularity through
recyclability
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Our Robust Drug Master File (DMF) Submission Services Support Our
Customer’s Regulatory Filings

Support IND / BLA / NDA / ANDA
U.S. Combination Product

Lifecycle management: maintain the master file

DMF >
Master file submitted to the FDA
Customer references !
the Master File Letter of Authorization to Pharma customer

File Investigational New
9 Drug Application (IND)

- : o Market Launch &
Clinical Trials Regulatory Filings Post-Launch

Our IP, know-how and expertise is embedded into our customer’s regulatory filing

File New Drug Application (NDA)

AptarA Investor Day 2025 |
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Regulatory Expertise - Life Saving Product Requirements

Our nasal delivery technology stands
alone in its proven reliability

* In 2020, the FDA issued Technical Considerations for Demonstrating
Reliability of Emergency-Use Injectors Submitted under a BLA, NDA,
or ANDA: Guidance for Industry and FDA Staff

« This guidance also applies to intranasal sprays used for emergency
treatment of conditions such as anaphylaxis, opioid overdose,
poisoning, or severe hypoglycemia

« Applicants must demonstrate that the device can meet a reliability
target of 99.999% with a 95% level of confidence or a 1:100,000 failure

frequency

We are the only company that has demonstrated
this capability with real-world evidence

Aptar.£  Investor Day 2025 |
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Areas of Development in Our Pipeline

Metabolism

Obesity O
Diabetes hﬂ
Musculoskeletal ———-

Muscular Dystrophy
Creatine Deficiency
ALS

0 Neurodegeneration
Huntington

Neurological Disorders

Autism Spectrum
Sleep Disorders
Prader-Willi

Alzheimer’s
Dementia
Parkinson’s

Vaccine & Antiviral Multiple Sclerosis
COVID-19 ol I Aging
RSV olecules Eye Diseases
Influenza 036;?

Universal Flu Dry Eye
mAbs / mMRNA Glaucoma

Mental Health

ADHD Depression
PTSD / Anxiety Addiction
Schizophrenia Bipolar Disorders

Glioblastoma
Breast Cancer
Brain Cancer
Meningioma

Cardiovascular

Stroke / Heart Failure

Cardiac Arrhythmia

Oncology 3

Aptar.£  Investor Day 2025 |

Traumatic Injury

Traumatic Brain Injury
Newborn Brain Damage
Spinal Cord Injury
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Pharma Divisions

Gael Touya, President, Aptar Pharma



Injectable Solutions & Components

Shaping the Future of Injectables, Together with our Pharma Partners

FY 2024 % of Pharma Segment Sales

Proprietary Drug Injectable Solutions
Delivery Systems? and Components

O Active Material
O Science Solutions

Application Fields _
The demand for elastomeric

» Vaccines * Animal Health medications is increasing, fueled by
< Small Molecules the rising demand for biologics
AptarA Investor Day 2025 | 1: Proprietary Drug Delivery Systems includes Prescription, Consumer Healthcare, and Digital Health Markets.
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Enhanced Capabilities in France, U.S. and China

In 2024, 60% of all new drugs were injectables and 54% of those were
biologics?
Strategic Growth in Injectables

«  ~$240M+ Capital Investment: Enabled scale in capabilities and product offerings
aligned with market growth

* Focus on Higher-Value Products: Manufacturing at scale to meet rising demand
< Strategic Acquisition and Footprint Expansion:

0 Acquired a plant in China

0 Expanded footprintin France

o Created manufacturing footprint in the United States

Our Investment is Fueling Our Future Growth
* QOver the next 5 years, we expect biologic projects to remain our primary growth driver

*  We expect that Ready-to-Use, PremiumFill® and Rapid-Transfer Port Bags which
support compliance with Annex 1 will also contribute strong growth

 1H 25 GLP-1revenue on par with FY 24 revenue

Expanded Capabilities:

Broader technical and manufacturing competencies

Digitalization:

Leveraging data and connectivity for smarter
operations

Automation & Robotics:

Boosting quality and efficiency through advanced
technologies

State-of-the-Art Manufacturing:

Purpose-built manufacturing plants for consistent
excellence

Next Generation Mixing Capabilities:
Precision and consistency in formulation

Sustainability Initiatives:

Exploring new material and low carbon footprint
elastomeric solutions

Positioned to grow where the market is growing

AptarA Investor Day 2025 | 1: Pharmacircle, in 2024 .
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Commercialized Higher Value Products and Solutions with
Capital Projects to Meet Growing Customer Needs

/\ 9@)\
Biotech and Vaccines

Biologics Pharma Small Molecules
Packaging and protecting I Minimize total cost of I

ownership Optimized operations

sensitive molecules _ _
Wide variety of formats and

Enabling self-administration Vial-to-prefilled syringe life administrations needs

(e.g. GLP-1) cycle management

Regulatory Compliance (Annex 1): Contamination control and sterility assurance
Higher Value Products & Solutions

PremiumCoat® PremiumFill® Ready-to-Use (RTU) Rigid Needle Shields

Designs and formulations
fit for use

Cleaner, lower particulate Gamma sterilized
specs for vial stoppers components
and PFS plungers

ETFE film-coated vial
stoppers and PFS
plungers

Aptar.£  Investor Day 2025 |



Key Growth Drivers for Injectables

Increased Revenue Generation Margin Expansion

Margin expansion fueled

Growth of 50%+ by revenue growth of 42%

Biologics / GLP-1t Higher Value Products &
2022-2024 Solutions Typically Used 2022-2024
Revenue growth for Biologics and GLP-11  Revenue growth
Enhanced global manufacturing In_creased r_egulatory Co_ntlnued to improve
. . requirements like Annex 1 operational leverage through
network with new capacity . :
expected to propel growth for automation, operational

arragli: Gling i Eey 202 higher value products effectiveness and quality

AptarA Investor Day 2025 | 1: Excluding Vaccines. 67



Active Material Science Solutions

FY 2024 % of Pharma Segment Sales

Active Material
. | Science Solutions
Injectable Solutions

and Components

O Proprietary Drug
I I /O Delivery Systems?

Application Fields Aptar CSP stands as our largest

- Diabetes Care - Diagnostics acquisition to date, delivering a
. . . robust compound annual growth
Oral Solid Dose * Probiotics / Nutraceuticals e o TR ) PR S (S
« Dermal Drug Delivery - Medical Device and Implants acquisition in 2018
AptarA Investor Day 2025 | 1: Proprietary Drug Delivery Systems includes Prescription, Consumer Healthcare, and Digital Health Markets.
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Active Material Science Solutions
Growth Fueled by Regional Expansion and Innovation

ActivShield™ Sterilization
Innovation

Portable, power-free, sterilization solution to

replace EtO and serve rural communities /
remote areas

Status:
*  Pending 510(k) medical device approval
expected in 2H 2026

Aptar.£  Investor Day 2025 |

Activ-Blister™
Oral GLP-1/ Peptides

Single material and dual-active material
maintains stability of sensitive drugs,
specifically GLP-1 and other peptides

GLP-1/
Peptide Drug

Dual Active

/ Material

Status:
* Robust pipeline with lead candidate in
Phase 3 clinical trial (China and U.S.)

N-Sorb Technology
(impurities)

Only active packaging solution to mitigate
nitrosamine risk for regulatory compliance

Status:
«  Strong global pipeline with lead drug
product candidates under FDA review




Digital Health Expands our Position as the Go-To Pharma Partner,
Connecting our Pharma Customer Closer to Patients

Improving Patient Outcomes

* Enhance treatment experience

Software Applications Connected Devices Patient Engagement Solutions

* Improve quality of life

» Optimize therapy and retention

» Better clinical & economic outcomes
» Streamline patient care

4+ million Users Across Therapeutic Areas and Countries _ _
* Provide actionable data for all stakeholders

O O C O 0 eadl J PO O110 O /’\\

erape Area ClpEiElng glolos pharma collaboratio TR e
Oncology Respiratory Supporting North America Software & Hardware Platforms
Neurology Immunology 4+ million Users Europe . Certified QMS
Diabetes Cardiovascular  in 120+ Countries  APAC sanofi Regulatory Clearances
Rare Diseases LATAM Clinical Evidence

Advancements in healthcare are rapidly accelerating; remote patient engagement and monitoring,
whether for clinical trials or real-world treatments are poised to play a pivotal role in the future

Aptar£  investor Day 2025 | .



Long-Term Targets — Aptar Pharma

Building Blocks for Growth:

Converting Drugs to New
Delivery Routes, Lifecycle
Extension and
Comprehensive Lifecycle
Management Strategy

Strong and Growing Robust and Diverse
Pipeline Product Portfolio

High-Value Products and Digital and Patient

: S Our Services Engagement is Opening New
Solutions in Injectables :
: Accelerate and Derisk Avenues for Growth and
Address Fastest Growing N Ali ith Ph C-Suit
Market Needs our P|pe||ne Igns wi arma C-sulte

Strategic Priorities

Competitive Advantages:

® © bW kW @ &

Serving Technological High Return Improve Regulatory and ALeaderin
Attractive Global and Innovation Strategic Operating End User ESG
End Markets Leader Investments Leverage Expertise

AptarA Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions

7-11%

Core Sales Growth?

32-36%

Adjusted EBITDA Margint

Focused on Growing
Proprietary, High-Value
Precision Dispensing Systems
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Aptar Beauty

Marc Prieur, President, Aptar Beauty




Aptar Beauty: At a Glance

FY 2024 % of Beauty Segment Sales

Home Care

Fragrance, Facial
Skincare and Color
Cosmetics

$1.2B

Personal in revenue

Care

FY 2024 1H 2025

Core Sales Growth %! -3% -1%
Adjusted EBITDA Margin %! 13.0% 13.1%
% of Total Revenue 34% 35%
% of Total Adjusted EBITDA? 19% 19%

Aptar £

Investor Day 2025 |

LOREAL

oBoticano

Sales By Region
(FY 2024 by Ship To Destination)

A significant amount of Europe sales end
up in Asia and U.S.

L brands

1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation

Cartlier
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http://www.sephora.fr/Cartier/BCARTI

Aptar Beauty: Technology Portfolio

Fragrance Pumps Spray Pumps

Aerosol Valves, BOV
Airless Systems and Accessories

Lipsticks Refill Devices

Aptar.£  Investor Day 2025 |

Dispensing Pumps

Droppers

Sampling and Trial Sizes

Cosmetic Pumps

Turnkey Solutions
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Aptar Beauty: Services & Capabilities Creating Value for Our Customers

Consumer Insights User Experience Simulation and Prototyping Formulation Expertise
and Customer ldeation Expertise and Design / Fast Iterations and Compatibility Support

E-_Commerce Dyrability Metal Sourcmg and Decoration and Premiumization Sustalnablllt_y and Material
Testing and Solution Design Transformation Science

Aptar 2  Investor Day 2025 |



Strategically Positioned to Serve Growing and Emerging Markets with

Innovative, Custom and Sustainable Solutions

Sun Care
Growing consumer need / concern
Formula compatible solutions

Fragrance
Robust market position in
prestige and masstige

Personal Cleansing
Trend for therapeutic claims

Body Care

Trend for derma and
premiumization

Develop strong position further
with recyclable lotion pumps

Color Cosmetics

Beauty Packaging Market

«k.

$38B

Total Addressable
Market?!

Volatile and fragmented market
Focus on liquid foundation

AptarA Investor Day 2025 | 1: Source: Aptar Packaging Market Estimates (Triangulation of Packaging market studies from Global Market Insights, Grand View Research, Market Research Future, Fortune Business Insights and Future Market Insights)

Deodorant
Trend for all-over scents

Hair Care

Robust market growth and move to premiumization
Continue to grow market position, with a focus on
sustainable solutions

Facial Skincare

Robust market growth, longevity, derma
Growing positions with airless, cosmetic pumps
and new dispensing formats such as derma
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Beauty Future Growth Drivers

Brands will need to create real value from product differentiation

Sustainability Dermocosmetics Personalization Inclusive

« Designed for recyclability » Self-care, health, wellness » Data-driven customization * For all attitudes and abilities
e Circular solutions * Advanced formula protection » High precision dosing * From entry-level to exclusive

Aptar’s Ability to Win

Sustainable solutions without Bringing together beauty and Precision dispensing platforms The best of packaging dispensing
compromise on quality pharma capabilities and agile customization ecosystem solutions for all

= Mono-material solutions » Formula compatibility expertise = |conic and nomadic experiences » Inclusive / ergonomic designs

= Raw material compliance = Regulatory support = Emotional benefits, sensorial cues » Broad range of dispensing solutions
= New refill / reload experiences = Digital health = Energy-based dispensing (devices) » Local-for-local manufacturing

Aptar.£  Investor Day 2025 | i



Beauty Retail Market Remains Resilient

Beauty Retail Market
2024-2029t

— Suncare

] +5.0% CAGR

+4.4% _
— \___ Body & Skincare

- +5.4% CAGR

Fragrance

+5.1% CAGR

Hair Care

. +5.3% CAGR

Facial Skincare
+4.2% CAGR

2024 2029

Post-COVID growth is back at +4-5%, with focus shifting to
consumer experience, innovation, and market segmentation

* LATAM, India, SEA, MEA: Rapid growth from urbanization and rising
middle class

* Europe: Steady growth via heritage brands and sustainability
* North America: Driven by premiumization, indie brands and digital retail
* China: Rebounding, local brands now about half the market in revenue

* Personal Care, Fragrance, and Facial Skincare lead via multifunctional,
wellness, and sensorial innovation

* Inclusive and sustainable design shapes products, packaging and brand
strategy

Mass & Private Indies & Premium & Prestige &
Labels Dupes Masstige Niche

AptarA Investor Day 2025 | 1: Source: Aptar Internal Estimates (triangulation of Euromonitor, Circana, NielsenlQ, Public Company filings and other industry public FY2024 data), based on industry retail market. 78



Prestige Fragrance Overview
vs Packaging Market Units

Prestige Fragrance Pump Volumes!?

(M Units)
2022 2023 2024
Retail Sales B Packaging Sales

- Packaging sales outpaced retail sales as brands
launched new products post-COVID

* Industry packaging units for 2022 and 2023
outpaced retail sales by 20%

Aptar Beauty delivered strong performance
In both 2022 and 2023

We expected a prestige fragrance packaging unit
rebound in 2025; timing was delayed due to tariff
concerns

Customers are currently operating with very low
inventory levels

AptarA Investor Day 2025 | 1: Source: Retail & Packaging Market (triangulation of Euromonitor, NPD, Nielsen, public company filings and other industry public FY 2024 data), and Aptar Internal Estimates 79



Operational Efficiency and Cost Management

Cost Reduction and SG&A Focus Beauty Adjusted EBITDA Margin: %
* Reduced plant count by 10! and workforce by 11%?

* Re-structured North America and EMEA

» Shifted headcount to Global Talent Centers in lower-cost

regions: U.S. — Mexico, Western EU — Eastern EU
Cost-out actions on track for 2025

Driving higher efficiency and plant utilization through
continuous improvement

+60 Basis Points

+ Investing in automation and technical upgrades 2022 2023 2024

< Strengthening supply chain and procurement

« Leveraging IT systems and data Benefits of Increased Productivity Actions Since 2019

: . Destocki

Re-focused Product Portfolio — R&D Efficiency Covid-19 esic "
+

* Leaner R&D organization focused on growth T —

* Improved go-to-market effectiveness

. . . . Social Plan
* More selective greenlighting and resource allocation i EMEA

Reduced SKU complexity — NA pilot cut valve SKUs
complexity by 35% (2022—-2024), rolling out to other
regions Revenue

== Adjusted EBITDA

FY 2020 FY 2021 FY 2022 FY 2023 FY 2024

1: 2020 — 2024

AptaI’A Investor Day 2025 | 2: 2022 - 2024 .

3: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation



Capitalizing on Our Strengths to Drive Growth

>

Continue to Focus on Growing while Protecting the Core

LEEEgR SiEngin & & Prioritize Cost Management and

) ) Streamline and Optimize
Dispensing Innovator

and End-User Expert

Excellence in Execution

Go-to-Market Approach

Lead in dispensing technology and innovation. Enhance efficiency and focus within dispensing Ensure operational efficiency and financial

Build a strong, sustainable innovation pipeline to portfolio strategies discipline for sustained success
drive growth and sales

Strengthen approach
Expand into adjacencies, new customer segments and geographies by leveraging existing services and technologies
« Geographical adjacencies (India, Southeast Asia, Middle East and other emerging markets)

< Build stronger partnerships with fillers, distributors and mid-sized companies, the faster growing more profitable part of the market, today
representing about 45%

« Refocus customization offerings - more competitive with a faster go-to-market approach, leveraging infrastructure in Asia
« Capitalize on Pharma and Beauty synergies to accelerate into the dermocosmetic space

Aptar£  investor Day 2025 | B



Our Vertically-Integrated Ecosystem

Highly specialized, interconnected, multi-site operations

Strategic Expansion in China and Asia
Select tuck-in acquisitions to add capabilities and improve profitability

* China ecosystem advantages:

«  Well-positioned to meet rising demand from Asia’s growing middle class,
driving profitable growth

« Access to suppliers for molds, machines, metal sourcing, stamping, and
anodization

« Leverage for innovation and faster, cost-effective development

« China-for-China and China-for Asia, and for specialty projects prestige
beauty provides global technical and quality support

* Expanding JV with BTY acquisition adds custom decoration capabilities,
supports French manufacturing

« JV with Goldrain enhances regional pump manufacturing, increases go-to-
market speed, and creates a vertically integrated local supply chain

* JV also provides cross-segment access to mold and machine
building, anodization and supports consumer healthcare dispensing systems

« JVs will be accretive to EPS this year

Aptar.£  Investor Day 2025 |

Nomad Refill, (Customer Launch in 2026)
Glass Vial: Sourced in China through BTY
Connector: Manufactured by BTY

Pump: Le Neubourg, FR

Assembly + Filling: Verneuil, FR

Custom Casing: Oyonnax, FR

Gucci, Flora
Pump: Le Neubourg, FR

Aluminum collar + Cap: Annecy / Chavanod
(double sourcing with China, BTY)

Insert injection + assembly: Oyonnax, FR

R&B Beauty, Bella Blossom Body Mist

Goldrain fragrance pump that enables us to
penetrate the Indian fragrance market
through several brands
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Long-Term Targets — Aptar Beauty

Building Blocks for Growth:

Accelerate Top-Line Growth

Expand our customer base to fuel sustainable
revenue growth. Anticipate a rebound in our prestige
fragrance dispensing

Leverage China Ecosystem

Speed up time-to-market and deliver more
competitive, customized offerings across Asia

Competitive Advantages:

® © |l

Serving Technological High Return
Attractive Global  and Innovation Strategic
End Markets Leader Investments

Focus on Targeted Innovation

Prioritize innovation that aligns with customer needs
and market opportunities

Drive Cost Reduction and
Operational Efficiency

Enhancing adjusted EBITDA margin through
disciplined cost management and streamlined
operations

ks ©@

Improve Regulatory and AL .

eader in
Operating End User ESG
Leverage Expertise

3-6%

Core Sales Growth?

15-17%

Adjusted EBITDA Margint

Improving Operating Leverage

AptarA Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions
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Aptar Closures

Hedi Tlili, President, Aptar Closures




Aptar Closures — At a Glance

FY 2024 % of Closures Segment Sales

Other?
Personal
Care
$700M :
in revenue
Beverage

FY 2024 1H 2025

Sales By Region
(FY 2024 by Ship To Destination)

g PEPSICO L'OREAL

Core Sales Growth %? 3% 3%
Adjusted EBITDA Margin %? 16.0% 16.4%
% of Total Revenue 20% 19%
% of Total Adjusted EBITDA? 14% 13%
1: Other includes Beauty, H C d Health Market:
AptarA Investor Day 2025 | 2: Seee‘rlggwa;rZ?Loiimg Stggaerirse;nd NoenziG:/e:\rF"3 Fir?armii:ll Measures” slide for definitions and Appendix for GAAP reconciliation 85



Aptar Closures Technology Portfolio

Tube Tops Disc Tops Inverted Tops

Active Material Science Flow Control Safety / Dosing Cap

Sustainability / E-Commerce
Sport Caps Flexible Fitments Closures Durability

Aptar.£  Investor Day 2025 |

Directional Dispensing

Child-Resistant / Healthcare

Wide Mouth Snap Tops

86



Aptar Closures: Services & Capabilities Creating Value for our Customers

Consumer Insights — Sustainability and Material

; Regulatory Support
Customer Needs Smence g ry Supp

Research and Development

World-Cl Manuf rin
Life-Cycle Assessments / Customization and Differentiation orld-Class Manufacturing

Technical Support
Durability Support Capabilities

Aptar 2  Investor Day 2025 |



Innovative Leader with Broad Global Reach

Closures Packaging Market

Home Care
Established and expanding in
premium dispensing solutions

Beverage
Established and strong

position in sports cap
market ~$6 . 8 B
Total Addressable
Market!

Food
Established and strong position
In sauces & condiments

Growing in other markets such as
Asian sauces, oil and food service

Personal Care
Established and strong
position in body and
hair care

Wellness and Healthcare?
Strong growth potential

A tar = Investor Day 2025 I 1: Source Euromonitor 2024 with Aptar triangulation (Addressable Market: Rigid Plastic and Flexible with Dispensing Closures)
p 2: Source: Future Market Insights, excluding Active Packaging
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Consistently Outperforming the Market

Addressable Market vs. Aptar Growth?
(Unit Sales)

2021-2024

Total Addressable Market +3.5%

Aptar Food & Beverage +6.0%

« Aptar's proven success in Food and
Beverage demonstrates our ability to
outperform the market

« We will leverage this same roadmap to
drive growth across end markets

Addressable Market Evolution by Region?

(B Units)
CAGR CAGR
118 2021-24  2024-29
102 107
NA
LATAM
EMEA

2021 2024 2029

In North America, growth is especially driven by food and beverage, these categories are
expected to perform at about 2%

In LATAM, all markets expected to grow above 3% CAGR, especially Personal Care / Beauty
In EMEA, Food is expected to grow above average, especially driven by flexible packaging.
While Beverage is driving growth in rigid plastic packaging, with strong performance in the
Middle East

In Asia, all markets are expected to grow, especially Food and Home Care

1: Euromonitor Addressable Market / Unit Sales; Aptar Internal Data, F&B, Closures excl. Flat Cap
AptarA Investor Day 2025 | 2: Euromonitor Addressable Market: Rigid Plastic + Flexible with Dispensing Closures 89



How we Intend to Continue Growing Faster than the Market

Closures Adjusted EBITDA Margint %

Innovation-Led Growth in Food and Beverage
* Unlocking new revenue streams through evolving applications

* Advancing beverage packaging through innovation to drive differentiation and
premiumization

Momentum in Home and Personal Care
« Driving recovery and share gains via new launches and innovative formats
» Delivering custom solutions in hair and skincare to meet diverse consumer needs

Regional Growth Tailwinds
* North America: Growth through new innovations and custom conversions in food,

+430 Basis Points

2022 2023 2024
personal and home care
* EMEA: Expansion driven by sustainable solutions (e.g., beverage) and new market
penetration
« Latin America: Continued growth in food and beverage and increased conversions in Utilization and Performance

personal and home care
* Asia: Strong demand in sauces, instant mixing drink formats, and home care

Operational Excellence & Cost Management 56 74% ~T1%
-~ 0
* Margin-led growth through: 56%
. . m 2023
* Deep customer partnerships, customer segmentation and sales force
effectiveness
. . : . B 2025F
« Manufacturing efficiencies and increase operational leverage
» Disciplined cost control and productivity improvements B 2029F
* Innovation leadership that creates a higher-value mix while managing input

costs
Machine Capacity Utilization (MCU) Performance (OEE)

AptarA Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 920



Innovation Spotlight — Heinz Ketchup

Disrupting Categories | Improving Consumer Experience | Increasing Brand Loyalty | Shaping the Future

CONSUMERS WILL PAY MORE FOR A BETTER USER EXPERIENCE:

30.5% increase in price/oz from 380z upright to 320z inverted with higher
value closure!

Heinz maintains market leadership
in this category?

Higher-Value
Aptar Solution

Next-Gen Higher-

Prior Solution Value Aptar Solution

\ 4

1: Pricing from Walmart.com, September 2025
AptarA Investor Day 2025 | 2: Nielsen B&M, US, T. Packaging Shape and Material



Innovation Spotlight — Daisy Sour Cream

Disrupting Categories | Improving Consumer Experience | Increasing Brand Loyalty | Shaping the Future

CONSUMERS WILL PAY MORE FOR A BETTER USER EXPERIENCE:

The flexible pouch enjoys +23.6% price per oz over the tub?!

Daisy's share position improved from 44% to 55%*

Of Daisy’s growth!, 61% came from Aptar’s inverted
pouch format

Prior Solution

A

Higher-Value Aptar Solution

Aptar £

Investor Day 2025 |

1: IRI Data Total US — Multi Outlet From Daisy pouch launch July 2015 and year end 2017
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Innovation Spotlight — Oyster Sauce

Disrupting Categories | Improving Consumer Experience | Increasing Brand Loyalty | Shaping the Future

CONSUMERS WILL PAY MORE FOR A BETTER USER EXPERIENCE:
25% price premium increase from 700g to 5909 bottle with Aptar’s Higher
Value Dispensing Closurel

\ 4

Prior Solution Higher-Value Aptar Solution

AptarA Investor Day 2025 | 1: Pricing from JD.com (a major Chinese e-commerce company) September 2025 93



Innovation Spotlight — Inverted Lidless Dish Soap

Disrupting Categories | Improving Consumer Experience | Increasing Brand Loyalty | Shaping the Future

inverted dish soap has a +9.8% per 0z premium vs upright packs?

Evolution from an upright traditional pour spout to lidless, inverted flow
control, higher-value closure providing:

* Quick, ready-to-use, and one-handed solution

* Leak-free solution guaranteed by a valve

« New gesture with a practical dosing

« Convenient dispensing right down to the last drop

« Premium share growth?! from benefits valued by consumers

Dishwashing Company Dollar Share
of Manual Dish Detergent?

Aptar Innovation

Spray and
Core Solution

— = = = = Prior Solution > | Higher-Value Aptar Solution
2019 2020 2021 2022 2023

AptarA Investor Day 2025 | 1: 2024_2023 CPG Growth Leaders-April Circana 94

2: Pricing from Walmart.com, September 2025



Innovation Spotlight — Salad Dressing

Disrupting Categories | Improving Consumer Experience | Increasing Brand Loyalty | Shaping the Future

CONSUMERS WILL PAY MORE FOR A BETTER USER EXPERIENCE:
A 12.1% increase in price/ounce using 360z upright and 240z inverted.!

The conversion helped the customer increase sales by 5%?2

\ 4

Prior Solution Higher-Value Aptar Solution

1: Pricing from Walmart.com, September 2025
AptarA Investor Day 2025 | 2: Nielsen B&M, US, T. Packaging Shape and Material, for 2024 95



Closures’ Innovations and Capabilities Solve Customers’ Problems

Our innovation strategy leverages insights, design and technology to create novel solutions that fuel
profitable growth in all our markets

Child-
PCR Clean ) : Resistant / Cost
Capable Experience DS SIS Senior- Reduction
Gestures Friendly
Market Needs
Regulatory Refillable Enhanced Premium Liner-less Amazon
Compliance Solutions Dosing Pack ISTA -6
: . : : Tamper : Durabili
Aptar’s Solutions Sustainable / Inclusive ampe Light ALl
: Flow Control . Evidence / LS E-Commerce
Mono-material Design ) Weighting
S Sealing Capable

Through arobust, repeatable development process, we are building an innovation powerhouse with
currently ~220 focused development projects (+49% vs Q2 2023) serving all our markets

Aptar £

Investor Day 2025 |
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Long-Term Targets — Aptar Closures

Building Blocks for Growth:

Focused Innovation / Category

Conversion
Leverage our robust pipeline to drive top-line growth
and continue to outperform the market

Utilize IP to Expand to New End Markets

Competitive Advantages:

® © |l

Serving Technological High Return
Attractive Global  and Innovation Strategic
End Markets Leader Investments

Regional Growth

Selectively enter new regions with growing middle
class and need for more convenient packaging
solutions

Operational Efficiency
Continue to focus on improving plant utilization and
performance

y

s @

Improve Regulatory and AL .

eader in
Operating End User ESG
Leverage Expertise

4-7%

Core Sales Growth?

16-18%

Adjusted EBITDA Margint

Improving Operating Leverage

Investor Day 2025 |

Aptar £

1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions
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Financial Update

Vanessa Kanu, EVP & Chief Financial Officer



My Priorities
Focused priorities tied to growing long-term returns

* Revenue growth
« EPS growth faster than revenue growth
« Cost management across the P&L
« Efficiency in both operating and capital expenditures

* Healthy and optimized FCF generation

 Disciplined capital allocation and ROIC?
* Prioritizing higher-return capital investments

« Balance sheet strength and liquidity management

AptarA Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation
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Well-Positioned for Long-Term Revenue Growth

- Aptar plays in large and growing Total Addressable Market Across Long-Term Market
TAMS Aptar’s Growing End Markets! Projected Growth Rates
||
» Projections for market growth should
support long-term revenue growth $7B

Pharma
~7%

* Focused execution and driving the
right investment mix will drive
revenue growth at or above the

market
Pharma
$165B

« Highly diversified model, with no
single product or geography driving
long-term growth

Closures
~2%

AptarA Investor Day 2025 I 1: See segment slides for sources of TAMs 100




Aptar’s Value Creation Framework

Aptar.£  Investor Day 2025 |

Focused on Cost Management and
Operational Leverage




EPS Growth Faster Than Revenue Growth

Reported Sales Growth vs Adjusted EPS Growth!

2022-2024

49%

Revenue Growth + Mix + .
Cost Optimization Across —

Reported Sales Growth Adjusted EPS Growth

All Fronts to Drive
Ongoing EPS Growth R

Reported Sales Growth Adjusted EPS Growth

2%

AptarA Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 102



~$110M in Cost Savings

2025 cost saving initiatives are on track

SG&A
savings

~$50M

COS
Labor
savings

~$60M

Aptar £

Cost Savings 2022 - 1H 2025

Beauty Closures Pharma Corp  Total

Beauty Closures Pharma Corp Total

Investor Day 2025 |

Aptar has delivered ~$110M of structural cost savings — a
tangible result of disciplined execution across the enterprise

Approximately $50M came from SG&A optimization, achieved
through organizational streamlining, shared services, and
overhead reduction

Approximately $60M was driven by labor productivity, through
automation, footprint rationalization, and process efficiency
Initiatives

These savings were structural, not one-time — creating a leaner
cost base and greater scalability as the company grows

As a result, Aptar has lowered its cost intensity:

SG&A as a percent of sales has trended down after years of
pressure

COS labor as a percent of sales has improved through
systematic productivity programs

Total controllable fixed costs have grown at less than half the
rate of sales, underscoring stronger operational leverage

103



Focused on Improving Productivity

Reported Sales Growth Better-Cost Country Headcount Evolution

Driving productivity while maintaining in region
for region focus

I ' I 2024 1H 2025

2022 2024 1H 2024 1H 2025

Headcount Growth

| I Continue to focus on our productivity and

discipline to enable growth

2022 2024 1H 2024 1H 2025

Aptar.£  Investor Day 2025 | N



Margin Improvement Over Time

Gross Margin % Gross Margin %

38.0%
37.8% 37.0%
2022 2024 1H 2024 1H 2025
i in 041 . .
21.6% 21.7%
20.4%
2022 2024 1H 2024 1H 2025

AptarA Investor Day 2025 I 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 105



Long-Term Adjusted EBITDA Margin! Expansion Drivers

21.7%

1H 2025

Aptar £

|
Volume Revenue
Growth Mix

Investor Day 2025 |

~23%

Operating Operating Long-Term
Efficiencies Leverage

Volume Growth:
» Benefits from better asset and overhead utilization through better absorption of fixed cost
* Enhanced operational leverage through scaled production and optimized workflows

Revenue Mix:

» Driven by both segment and product mix improvements

» Product mix driven by a greater share of proprietary drug delivery systems, biologics, and
premium dispensing solutions across Pharma, Beauty and Closures

Operating Efficiencies:

» Productivity benefits from footprint rationalization, investments in automation manufacturing
technology (Al), energy efficiency and continuous improvement

+ Strategic shift to better-cost countries while maintaining in-region-for-region strategy

Operating Leverage:

» Leveraging and driving efficiencies in our SGA structure while supporting a growing topline

» Centralized support functions, application of best practices, investments in process automation
and global talent centers improve cost ratios and responsiveness

Sustained Performance Improvements:

* Not one-off benefits; improvements reflect a fundamental transformation in our portfolio and
operations, underpinned by long-term goals and strategic investments

» Automation, footprint optimization, and talent integration to drive lasting impact

Margin trajectory is the result of deliberate strategic
actions — from mix optimization to cost discipline,
Aptar is structurally positioned to sustain and expand margins over time

1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 106



Aptar’s Value Creation Framework

Strong Balance Sheet that
Provides Optionality

Aptar 2  Investor Day 2025 |



Disciplined Capital Investments to Drive Future Growth

: : Long-Term
Capital Intensity (CapEx as % of Revenue) CapEx Intensity
10.0%
7-9%
8.0%
6.0%
4.0%
Pharma
20% HSD-LDD
0.0%

2021 2022 2023 2024 H1 2025

m Capital Intensity (CapEx as % of Revenue)

» Major capital projects are largely complete at this stage — infrastructure
optimized for scalable growth and ROIC improvement

« Current facilities provide the necessary square footage to support operations
» Near-term capacity expansions will focus on adding production lines Closures

* Incremental investments offer shorter return horizons compared to large- MSD+
scale plant builds

AptaI’A Investor Day 2025 | .



Strong Free Cash Flow (FCF)! Generation

FCF! should improve
as earnings grow
long term, capital

Intensity moderates
and we drive other
cash Initiatives

AptarA Investor Day 2025 | 1: See “Forward-Looking Statemen

21-23%

80% Adjusted

EBITDA! OCF
Conversion

Less CapEx
. FCF! 40-50%
FCF of Adjusted
Improvements EBITDAL

Adjusted Free Cash
EBITDA! Flow?!

ts and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation
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Responsible Capital Stewardship

Our Capital Allocation Strategy is Focused on Generating Shareholder Value

~30% of Capital Returned to Shareholders Through

Dividends and Share Repurchases Return on Invested Capital
40% Increase on Return on Invested Capital?

Historically dividend target payout ratios

Consistent Dividend Growth of 30-40% of Adjusted EPS? 13%
Share Repurchases Most discretionary capital allocation lever 12%

11%
Driving Growth through Reinvestment and Strategic M&A 10%

~70% of capital reinvested into core 9%

business operations and growth initiatives,
the majority of which is allocated to pharma 8%

Organic Growth and
Reinvestment

7%
$1.1B in tuck-in investments, the majority 2022 2023 2024

M&A of which allocated to pharmat

Weighted Average Cost of Capital ===Return on Invested Capital2

1: Tuck-in acquisitions from 2017-2025
AptarA Investor Day 2025 | 2: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 110



Disciplined M&A Across All Segments, Driving Profitable

Growth, Strengthening Leadership

Strategic Priorities Financial Priorities

Strengthen Core Businesses .
Maintain leadership in core businesses, focus on Pharma

Expand into High-Growth Adjacencies
Pursue opportunities in healthcare, beauty science, and sustainability

Accelerate Geographic Expansion
Grow in high potential emerging markets with in-region, for-region
platforms .

Secure Future-Ready Platforms
Access enabling platforms and services in digital, advanced
materials, and sustainability

Accretive within 3 years
ROIC! 2 WACC including synergies

EPS Accretive in Year 1
No dilution tolerance

Synergies with Discipline
Track and drive execution

Proven integration playbook
Clear accountability and execution roadmaps

Disciplined M&A to maintain leadership and create long-term shareholder value across all segments

AptarA Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 111



Strong Balance Sheet with Ample Available Liquidity?

Low Debt Leverage

+ Total Debt at 1H 2025 $1.1B
- Leverage 1.2x as of June 30, 2025
— Long-Term Leverage Corridor 1-3x

- Average Interest Rate 4.00% (fixed 63% / floating 37%)

Investment Grade

* Investment Grade Rated (Moody’'s Baa2 (Stable), S&P BBB- (Positive), Fitch

BBB (Stable))

* In Q1 2025 — Moody’s upgraded rating to “Baa2 (Stable)” and S&P upgraded

to “Positive” watch
Ample Liquidity
» Additional Borrowing Capacity ~$1.9B

— Based upon Debt to EBITDA covenant of 3.5x (currently 1.2x)

* Ample Short-Term liquidity
— Cash and Equivalents at 1H 2025 $161.7M

- Revolving Credit Facility Capacity $600M ($264.6M borrowed at 1H 2025)

— Near-term maturities will be refinanced

Aptar £

Investor Day 2025 |

$450

$400

$350

$300

$250

$200

$150

$100

$50

$0

$159

2025

Long-Term Debt Maturities

$155

2026

2027

Low leverage with ~$1.9B of liquidity and borrowing capacity

1: All data is as of 1H 2025, unless otherwise indicated.
2: Financial Covenants are calculated per the Credit Agreements.

$399

2028

2029

Thereafter
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Consistent Long-Term Targets

Core Sales Growth 4-1% Core Sales: Pharma maintains its position as a durable growth driver, with
Adjusted EBITDAMargin? 21-23% consumer-focused segments delivering increasingly consistent
. 12-14% performance—top line growth through innovation, pipeline conversion, drug
lifecycle management and regional expansion
Dividend Payout Ratio?! 30-40%
EBITDA Margin Improvement: Driven by a higher-value product mix—
Leverage Corridor 1-3X

especially proprietary drug delivery systems, injectables, and premium
Aptar Pharma dispensing solutions—alongside operational efficiencies, strategic cost
management, and strong segment contributions supported by long-term
investments and sustainable portfolio shifts

Core Sales Growth? 7-11%

Adjusted EBITDAMargin® 32-36% : : : " :
s kel ’ ROIC: The completion of key capital projects positions us to drive

Aptar Beauty stronger ROIC over the long-term through increased efficiency and
Core Sales Growth! 3-6% revenue generation
Adjusted EBITDAMargin? 15-17% Dividend:

* On Sept 8th we announced an increase to our annual dividend of nearly
7%, after an almost 10% increase last year
Core Sales Growth! 4-7% * Annual dividend of $1.92 / share, $0.48 / quarter

Aptar Closures

Adjusted EBITDAMargint 16-18%

AptarA Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 113



Aptar’s Value Creation Framework — Long Term Targets

Active in
Growing End
Markets, with a
Leading Position
in Key Categories

Focused on Cost
Management
and Operational

Technology, Enhancing Value
Innovation and Through Strategic
Sustainability Capital Allocation

Strong Balance
Sheet that
Provides

Leader Leverage

Optionality

i

Reinvest in profitable growth

Competitive @ ':@:' {il L’; h @

Advantages _ , . :
Serving Attractive ~ Technological and  High Return Strategic _ Improve Operating Regulatory and
Global End Markets  Innovation Leader Investments Aleaderin ESG Leverage End User Expertise
Long-Term S 4-7% 21-23% 12-14% 30-40%
Targets Core Sales Growth! Adjusted EBITDA Margin® ROIC! Dividend Payout Ratio*

AptarA Investor Day 2025 | 1: See “Forward-Looking Statements and Non-GAAP Financial Measures” slide for definitions and Appendix for GAAP reconciliation 114
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Driving Profitable Growth .

Stephan Tanda, Chief Executive Officer and President



How We Drive Profitable Growth and Higher Value

Market Shaping Innovation Leadership Drives Revenue Growth

 The Pharmainnovation pipeline adds 7-10% annually to
revenue, reinforcing an expanding base

o Approximately 90% of annual pharmaceutical revenue is
derived from recurring business, underscoring the
durability of the portfoliot

» QOriginator — Generic — OTC

* More than 7,300 granted and pending patents, the majority of
which are for our Pharma segment

« Growthininjectables is accelerating, driven by expanded
capacity for higher value products and solutions

Enhancing Value Through Strategic Capital
Allocation

e Continuing to allocate majority of capital to Pharma

Aptar £

Investor Day 2025 |

1: Majority of Pharma revenue is growing repeat business, however there can be exceptions.

Proprietary drug delivery systems are unlocking new
indications / applications — sustained long-term expansion

0 Nose-to-Brain, Central Nervous System, Biologics

Continued leadership in pharma is underpinned by differentiated
services and advancements in digital health

The Closures business is outpacing industry growth by
upgrading end markets to higher-value closure systems

0 Our dispensing closure volumes grew 50% faster than
the market over the past three years

Beauty and personal care is focused on increased profitability
leveraging market penetration and a growing customer base

Operational Efficiency and Cost
Management

e Strategic priority to drive focus and boost margins
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Non-GAAP Financial Measures Definitions

« Adjusted EBITDA — Adjusted EBITDA is defined as earnings before net interest, taxes, depreciation, amortization, restructuring initiatives,
acquisition-related costs, net unrealized investment gains and losses related to observable market price changes on equity securities and other
special items.

« Adjusted EBITDA Margin % - Adjusted EBITDA Margin % is calculated as Adjusted EBITDA / Reported Sales.

* Adjusted Earnings Per Share (EPS) — Adjusted Earnings Per Share (EPS) is calculated as Adjusted Net Income / Average Number of Diluted
Shares Outstanding.

« Adjusted Net Income — Net income attributable to AptarGroup, Inc. net of restructuring initiatives, net investment (gain / loss), transaction costs
related to acquisitions and foreign currency effects

« Compound Annual Growth Rate (CAGR) - is the annualized average rate of revenue growth between two given years, assuming growth takes
place at an exponentially compounded rate

« Core Sales Growth — Core Sales Growth excludes acquisitions and currency effects, whereas currency effects are calculated by translating last
year’'s amounts at the current year’s foreign currency rates

« Dividend Payout Ratio — Dividend Payout Ratio is calculated as Cash Dividends Paid Per Share / Adjusted Earnings Per Share
« EBITDA — EBITDA is defined as Earnings Before Net Interest Taxes Depreciation and Amortization

* Free Cash Flow — Free Cash Flow is calculated as Net Cash Provided by Operations less Capital Expenditures plus Proceeds from Government
Grants

* Leverage Ratio — Leverage Ratio is as defined in our Debt Agreements

* Return on Investment Capital (ROIC) — Return on Investment Capital (ROIC) is calculated as Adjusted Earnings before Net Interest and Taxes,
less Tax Effect / Average Capital, whereas Average Capital is the average of beginning of year capital and Capital is Equity plus Debt less Cash

Ji\o]:1¢
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Reconciliation of Non-GAAP Financial Measures

AptarGroup, Inc.
Reconciliation of Adjusted EBIT and Adjusted EBITDA to Net Income (Unaudited)
($ In Thousands)

Year Ended
December 31, 2024
Corporate
Consolidated Aptar Pharma Aptar Beauty  Aptar Closures & Other Net Interest
Net Sales $ 3,582,890 g 1,643,152 g 1,225730 §  T14.008 s $
Reported net income 3 374,178
Reported income taxes 95,587
Reported income before income taxes 469,765 447353 68,797 54,832 (69,420) (31,797)
Adjustments:
Restructuring initiatives 13,002 389 8041 3835 537
Curtailment gain related to restructuring
initiatives (1.851) (1.B51)
Net investment gain {1,713y (1,713)
Transaction costs related to acquisitions 140 140
Adjusted earnings before income taxes 479,343 447,942 76,978 36,816 (70,596) (31,797)
Interest expense 43,808 43,808
Interest income (12,101 (12,101)
Adjusted earnings before net interest and taxes
(Adjusted EBIT) 511,140 447942 76.978 56,816 (70,596)
Depreciation and amortization 263,784 120,429 82931 57,326 3,008
Adjusted earnings before net interest, taxes,
depreciation and amortization ( Adjusted
EBITDA) 3 774.024 S __S68371 g 150000 s 114142 S (6T.408) S
Reported net income margins (Reported net
income / Reported Net Sales) 104 %
Adjusted EBITDA margins (Adjusted EBITDA /
Reported Net Sales) 21.6 % 34.6 % 13.0 % 16.0 %
Annual Segment Sales Analysis
(Change Over Prior Year)
Aptar Aptar Aptar Total
Pharma Beauty Closures AptarGroup
Total Reported Sales Growth 8% (3)% 2% 3%
Currency Effects " 0% 0% 1% 0%
Acquisitions 0% 0% 0% 0%
Core Sales Growth 8% (3)% 3% 3%

(1) - Currency effects are approximated by translating last year's amounts at this year's foreign exchange rates.
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Year Ended
December 31, 2023
Corporate
Consolidated Aptar Pharma Aptar Beauty  Aptar Closures & Other Met Interest
Net Sales § 3487450 £ 1520993 5 1267697 5 G9E7T60 s $
Reported net income b 284,176
Reported income taxes 90,649
Reported income before income taxes 374.825 388415 59,210 33,615 (70,370) {36,045)
Adjustments:
Restructuring initiatives 45,004 4,852 20,683 17,927 1,542
MNet investment gain (1.413) (1.413)
Realized gain on investments included in net
investment gain above 4,188 4,188
Transaction costs related to acquisitions 480 424 56
Adjusted earnings before income taxes 423,084 393,267 20,317 51,598 (66,053) {36,045)
Interest expense 40,418 40,418
Interest income (4,373) (4,373)
Adjusted earnings before net interest and taxes
(Adjusted EBIT) 459,129 393267 #0317 51,598 (66,053)
Depreciation and amortization 248,593 109,366 23,399 52,095 3,733
Adjusted earnings before net interest, taxes,
depreciation and amortization ( Adjusted
EBITDA) g 707,722 £ 502633 §  163.716 § 103,693 § (62320 §
Reported net income margins (Reported net
income / Reported Net Sales) &.1 %%
Adjusted EBITDA margins (Adjusted EBITDA /
Reported Net Sales) 203 % 33.0% 129 % 14.8 %
Annual Segment Sales Analysis
(Change Over Prior Year)
Aptar Aptar Aptar Total
Pharma Beauty Closures AptarGroup
Total Reported Sales Growth 12% 4% (5)% 5%
Currency Effects M (2)% 2)% (1)% (2)%
Acquisitions 0% 0% (1)% 0%
Core Sales Growth 10% 2% (7% 3%

- Currency effects are approximated by translating last year's amounts at this year's foreign exchange rates.
1)-C ffi i db lating | r' hi 's forei h




Reconciliation of Non-GAAP Financial Measures

Year Ended
December 31, 2022

Six Months Ended
June 30, 2025

Corporate
Consolidated Aptar Pharma  Aptar Beauty  Aptar Closures & Other  Net Interest c fidated \ - \ B ——_— Cé[’?;t’lmtf Net1
Net Sales S 3322249 S 136125 S 1222535 S 738458 S — — onsolidate Aptar Pharma  Aptar Beauty  Aptar Closures her et Interest
Net Sales $  1.853314 §  E52.056 § 640550 300,702 $ $
Reported net income s 239,555
Reported income taxes 95,149 Reported net income § 190,395
Reported income before income taxes 334,704 346,995 65,850 32,185 (72,199) (38,127) Reported income taxes 55,334
Adjustments: Reported income before income taxes 245,729 233,706 41,309 29,879 {41,658) (17,507)
Restructuring initiatives 6,597 — 5,539 1,058 - Adjustments:
Net investment loss 2,110 — — — 2,110 Restructuring initiatives 3,621 258 1021 2,242 100
Realized gain on investmenis included in net Met investment gain (1,006) {1,006)
investment loss above 1,213 N o o 1,213 Transaction costs related to acquisitions 344 344
Transaction costs related to acquisitions 231 231 — — — - . -
) ) ) Adjusted earnings before income taxes 248 688 233,964 42,674 32,121 (42,564) (17,507)
Adjusted earnings before income taxes 344 855 347,226 71,389 33,243 (68,876) (38,127)
Interest expense 22,201 22,201
Interest expense 40,827 40,827 )
Interest income (2,700) (2,700) Interest income (4,694) (4.694)
- _— : . Adjusted earnings before net interest and taxes
Adjusted earnings before net interest and taxes .
(Adjusted EBIT) 382,982 347,226 71,389 33,243 (68,876) — (Adpsted EBIT) 266,195 233,964 42,614 32,121 (42,564)
Depreciation and amortization 233,706 94,396 80,498 52,866 5.046 _ Depreciation and amortization 135,551 65,317 41,537 27,022 1.675
Adjusted earnings before net interest, taxes, Adjusted earnings before net interest, taxes,
depreciation and amortization ( Adjusted depreciation and amortization ( Adjusted
EBITDA) S 616.688 § 441,622 § 151,887 $ 86,109 §  (62,930) § — EBITDA) S 401,746 $ 299281 S 84211 g 59,143 S (40.889) S
Reported net income margins (Reported net Reported net income margins (Reported net
income / Reported Net Sales) 7.2 % income / Reported Net Sales) 10.3 %
Adjusted EBITDA margins (Adjusted EBITDA / Adjusted EBITDA margins (Adjusted EBITDA /
Reported Net Sales) 18.6 % 324 % 124 % 11.7 % Reported Net Sales) 21.7 % 351 % 13.1 % 16.4 %
Six Months Year-To-Date Segment Sales Analysis
(Change Over Prior Year)
Aptar Aptar Aptar Total
Pharma Beauty Closures AptarGroup
Total Reported Sales Growth 4% (1)% 2% 2%
Currency Effects " (1)% 0% 1% 0%
Acquisitions 0% 0% 0% 0%
Core Sales Growth 3% (1)% 3% 2%

(1) - Currency effects are approximated by translating last vear's amounts at this vear's foreign exchange rates.
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Reconciliation of Non-GAAP Financial Measures

AptarGroup, Inc.

Reconciliation of Adjusted EBIT and Adjusted EBITDA to Net Income (Unaudited)
($ In Thousands)

Six Months Ended
June 30, 2024

Corporate

ROIC Reconciliation 2021 2022 2023 2024
Adjusted EBITDA 616,688 707,722 774,924
Depreciation and Amortization 233,706 248,593 263,784
Adjusted EBIT 382,982 459,129 511,140
Tax Rate 28.4% 24.2% 20.3%
Adjusted EBIT After Taxes 274,109 348,092 407,378
Cash, Short-Term Investments 123,665 141,732 223,643 226,181
Debt 1,196,651 1,175,388 1,139,408 1,026,351
Net Debt 1,072,986 1,033,656 915,765 800,170
Equity 1,969,407 2,053,935 2,306,824 2,471,888
Net Capital (Net Debt + Equity) 3,042,393 3,087,591 3,222,589 3,272,058
Average Net Capital 3,064,992 3,155,090 3,247,324
ROIC (Adj EBIT after Tax / Avg Net Capital) 8.9% 11.0% 12.5%

Consolidated Aptar Pharma  Aptar Beauty  Aptar Closures & Other Net Interest

Net Sales § 1,825,511 § 821,826 § 648,807 § 354,878 s — 8 —
Reported net income S 173,391
Reported income taxes 49,173
Reported income before income taxes 222,564 215,166 39,969 24,841 (43,176) (14,236)
Adjustments:

Restructuring initiatives 5,795 80 3,909 1.653 144

Net investment gain (452) — - - (452)

Transaction costs related to acquisitions 140 — 140 — -
Adjusted earnings before income taxes 228,047 215,255 44,018 26,494 (43.484) (14,236)
Interest expense 20,236 20,236
Interest income (6,000) (6,000)
Adjusted earnings before net interest and taxes
(Adjusted EBIT) 242,283 215255 44,018 26,494 (43,484) —
Depreciation and amortization 129317 58,411 41,754 27,785 1,367
Adjusted earnings before net interest, taxes,
depreciation and amortization { Adjusted
EBITDA) 5 371.600 § __ 273.666 b3 85772 5 54,279 £ (42117 § —
Reported net income margins (Reported net
income / Reported Net Sales) 9.5 0
Adjusted EBITDA margins (Adjusted EBITDA /
Reported Net Sales) 20.4 % 333 % 13.2 % 153 %
Free Cash Flow Reconciliation 2022 2023 2024
Net Cash Provided by Operations 478,615 575,239 643,413
Capital expenditures (310,427) (312,342) (276,481)
Proceeds from Government Grants 27,795 - -
Free Cash Flow 195,983 262,897 366,932
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Reconciliation of Non-GAAP Financial Measures

AptarGroup, Inc.

AptarGroup, Inc. R Alkation of Adjusted Earnings Per Diluted Sh Unauodited
Reconcillation of Adjusted Earnings Per Diluted Share (Unaudited) ceaneTton h T,-jml.:mmh.ﬂgf_ﬁ p: q‘,'u:‘. D;m;ire{ " '

{fn Thenesaonds, Exceps Per Share Deasa)

Wewr Emded
Year Emded D amnber 31,
Drecember 31, oot FT5]
g Tt
Inceme before |nceme Taves 5 AT4m1E % 33T
Ingeme befere Incsme Taxes 5 WP TEE 5 374 525
Adpsmt s
RS, Restnacharing initintives 4800 aAgT
R sinacising, i ves FENC S 44 i g T Te— 413 2110
Crermibonend ga i relmed o resinacionn g mEiEive (1E31) Realized gain oo imvestmments inhaded in met mvesmment kes
Metimvesimend (gain} boss (1.713) (.41} {gainakove 4,158 [E3E
Realized gaim oo e semenes i ncl aded i ne investmm Tramsae tion cots felmed 1o oogaied s 40 m
g boss above Fomign cumrency efiecsil} 204
Tmzacion vost s relined wo aogaisioa s Mdpested Fomi egs before Income Taxes & A4ried & EERy
Foreign osresey effeces (1}
Pravisien for Inceme Taxes 5 e 5 5149
Adjeed Earmings befose Income Taxes
Pravisien far Inceme Tanes b
N effect of e incheded i the Foow kion for b cene Taxes
¥
Aediwseegs: - -
p— . 3
Rl sinactasing it i ves 1534 Restnacnaring micisives 11,939 1515
N :) 3
O bt 2 i el e ) e SATACH i it s Het iveptaa kon fgein) s #
Realized gain on isvesiments inchaded i net Evesmest loss
Mt i mvest e (gain) boas (344 {gain} ah%:\: 1.0k 7
Hogled e o et 1w b it I . Tromanc o o nekaed to acepictions e o
Fomign curency efkasil) 2332
TmEsaction cosdt s related o ooguisRions 33 21
Adipsstod Provisicn for lscome Taes % 013E % 54330
Forsign oy effecss (1} 84
Addjssied Provision for lecome Taxes i Gl % 103473 Net {Ineeme} Loss Atiributable ds Noncon trelling | merests 5 s {267}
et Lass Attributah b te Nencsntralling Interets 5 w5 1 Net Ingsme Atributshle s AptarGreup. Ing. 5 WAAET S 219958
et Ioe s Attribatabl e te AptarGroujp, [ne. 5 A48 % 284 ART Adisimenis
Wt effict of e inchedod itk Pow sion for b cene Taes
e (3
R sonectuio g it ves RN Restracoaring mitiatives YL
e ibovseest g i el e 00 resAnactinin g i vs Wet imvesiment boss igaim) (106T}
Metinves mat (@am) oss (1,06T) Realzed gam oo isvestments nchaded m net svesiment loss
i gaimpakove 3161 L)
Realized gain on Evesemens i ocluded in e imveamen
igaim) koss above 3,062 Tramsae o conts rebmed 1o aoguisi s EE) 174
Tmesacticn costs rélted 1o aogaisitica s 0 L) Fuoaeign cumrency effecs (1) AETY
e cammcy effects (1) w7 Adfjested Net lncome: Asribt ablle 5o Apiarinoep, Toc B ERITC 4EATY
. coeme Ateribeble - . 3 T30 4%t
Nadjemed Met oo ome A e wo ApaarCiroup, lnc 1 e £ 330 453 Average Number of Diluted Shares Outstnding o P
Average Number of Diluted Shares Outstand ing e e Net Inceme Miributsble o Aptar{iroup, Inc_ Per Dilued Sh: 5 FET EE
et Ineeme Attributabie te AptarGreup, Dne. Per Diluted Adjetments:
Share 5 £ 3 428 e
Wt effet of e inchedod i the P Bion for b cene Taes
Adjusmess: (2 0.0
R stractsing imitiosivis o1 ™ Re sinacearing imitintives ads oot
Cuariailmend gaiin el sed i e snactiorin g inii i ves (0.2} Nes Eesiment boss (g0 0ol s
Realized gain on isvesiments inchaded i net Evesmest loss
et i mrvest mond m boss ) o
! (gaim} (002} (o) (gain}above 008 a0
Realized gain on Evesimenss i ncladed in ne invedmei o X .
(gain) ks nbove . Tramsae tion conts felmed 1o oo s aol
Froazign cemrency effecs (1) [f13
Tmesacicn oos s relaied w acguisiion s aal § B
Adiested Net Income A ke to Apear Inc. Per Dl me
Foreign oamesey effeces (1) ol }hﬁ N F. ' & 478 & &7
Adijsied Net loccme Adribeable i ApiasGroep, o Par
I3 bare d Srare 1 idd 5 4T

(T} Fareign carrency effecs are appravimafons of the adusimen! necessary & siake Hhe prio
asing curren period fareign curency exchange rales.

vear eamings and eamings pershare

T} Fareign currency effecss are approvimadons of the adiusiment necessary fo state the pror year earnings and earnings per shar
g currend period freign cumency exchange rales. 42} e s ncluded in e Provision forlncome Taxes reflects a ax expense relased o a Tegal entity reorganizaton.
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Reconciliation of Non-GAAP Financial Measures

AptarGroup, Ine. AptarGroup, Inc.
Reconciliation of Adjusted Earnings Per Diluted Share (Unaudited) Reconciliaton of Adjusted Earnings Per Diluted Share (Unaudited)
(e Thousauds, Eocept Fer Share Data) (e Thomesernals, Eveapr Por Shave Dara)
Year Ended
Drecember 31, Sin Moot Ended
2022 2021 Jhame 300,
T Wt
Incomee before Income Taves 5 334,74 % 311,655
Imeeme belere Inesme Tanes 5 15719 5 1 564
Adjustiments:
Restructuring initiatives 6,597 23,240 RIS
Net unrealized investment loss (gain) 3,313 {2,704 R sorvscy e g, it i viess N A T
Transaction cosis related to acquisitions 231 ER:AN Mot i mrves mnedt | gaim) koss [ A}
Foreign currency e fects (1) 123,245) T s ot o covss reld med o g wksii ons 344 140
Adjusted Eamings before [noome Taxes :] 344855 § 322 752 ) .
Foreigm cumrancy effecs (1} . 35
Frovision for Income Taxes 5 95,149 % THT Adpemed Farnings befoge |seome Taxes & E G & T 4id
Adiustments: Previshen Ter Ineame Tavs -1 oLk . 1 42173
Net effect of items included in the Provision for
Income Tanes (2) {5,8500 — D pemens
Restructuring initiatives LEIR 5,735 Fee smocy v g, i i s oy 1438
Net unsealized investment loss (gain) B4 {623 Wet imnves imend (gam) boss {2dap (1an}
Transaction costs related 1o scquisitions 57 785 Teneesactics covsts el med &0 0. it e i 14
Foreign cumency e ffects {1) {5,638)
Foreigm cumancy effeats (1} b
Adjusied Provisien for Income Taxes 5 G198 S TR.2T6 o oy elleas )
Adpesied Provs s for lecome Taxes & 001 £ 20634
Net (Income) Loss Attributable to Noncontrolling '
Interests % 26T § 459 Net {Cadn | L esx Attribuishle e N anesoired ling Intenesis 5 113 5 167
Net Income Attributable to AptarGroup, Ine. §O0ME 5 24007 Net Income Attributable ts AptarGroup, Ine_ 5 19518 5 173,858
Net effect of items included in the Provision for Adpnes,
Income Taxes (2) 5850 — Rz srscy i g, it e v 2 4217
Restrueturing initiatives 4,779 17,505 Net imvesement (gam) koss i T} 341}
Met unrealized investment loss {gain) 2,504 (2, 0R6) T ct o covsss red med i g wisii oes HE 104
Trsn_lsacﬁo.n costs related to acquisitions 174 3,026 Forign cumancy effects (1) I
Foreign cumency e ffects (1) (17.607) Adiesied Net Icome Asrkbatble o Aptrirosp, lnc 3 o < o3
Adjusied Met Income Adtiributable to AptarGroup, Ine. 13 252600 £ 244,935 yecmed ¥ L . 192,710 171538
Average Number of Diluted Shares Qutstanding 6,719 67,682 Average Number of Diluted Shares Uutstand in g &7 28l BT
Net Income Attributable to AptarGroup, Ine. Per Net Inceme Atiributahle to AptarGr
3 2 , sup, Inc. Per Diluted
Diluted Share s 180 % 161 Share % 45 % -
Adjustments:
Net effect of items included in the Provisien for Adsraments:
Income Taxes (2) .09 — Rz oy o g, i i v ond oo
Restructuring initiatives 0.7 0.26 Nt imves sment | gam) kss [{eXel )
Net unrealized investment loss (gain) .04 (0.03) T ct o covss red med i 0oqwisii oos
Tmmﬁm costs relaied to acquisitions — 2':: Foreign cumrency effects (1) a0
Foreign currency e ffects {1) (0.26) Adjemed Net lecome Arribmbile o Apainos, o Per Dilsed
Adjusted Net Income Attributable to AptarGroup, Ine. Share % TEs & 1 fad
Per Diluted Share i ENE] 3.62 : — —
(1) Foreign curvency effecs ave approximations of the aefjusment mecessary 5 siase the prior yeer sornings and eavnings (I} Foreign currency effects are appravimagions of the adjustmeni necessary o sate the prior year earnings and earnings per share
per share wsing correns period foreign carrency exclhange roales. using currenl period forelgn curreney exchange rales.

20 P e luoeleed dn pive Provision o fecome Taxes reflects a tax expense related oo legal enrity reorganizatin.
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Focused Strategy, Meaningful Progress

I Organic Growth N Reported Sales
ul Added focus on high growth regions
$3.3B $3.58 $3.68
'H"M‘ Talent and Leadership N . e
i . 7% Core Sales
Added focus on upgrading talent ;:,o g7r éss_‘: 5 toward range
@ Innovation, Opera’[ions and N 2022 2023 2024 2025 2026 2027
Commercial Excellence
Adjusted EBITDA
Focus on Efficiency and Costs S 068
all Across the Organization s0.65 $0.7B -
t
A it q ~21 23Within nge
cquisitions an
o q S

Partnerships

2022 2023 2024 2025 2026 2027




Focused Strategy, Meaningful Progress

Pharma
Reported Sales

$1.52B $1.64B

$1.36B

7 - 11% Core Sales Target
Within range

2022 2023 2024 2025 2026

Pharma
Adjusted EBITDA

o Adj EBITDA Target
Within range

~32 - 36

2022 2023 2024 2025 2026

Ji\o]:1¢

Beauty
Reported Sales

$1.220B $1.27B $1 23B

Sales Target

0 COre
~3 - 6% thin range

NOt yet W1

2022 2023 2024 2025 2026

Beauty
Adjusted EBITDA

$0.158 $0-16B $0.168

o, Adj EBITDA Target

~15 - 17 yet within range

Not

2027

2022 2023 2024 2025 2026

2027

Closures
Reported Sales

$0.74B $0.70B $0.71B

ales Target

-4 - 7% Core 5% L range

progressing towar

2022 2023 2024 2025 2026 2027
Closures
Adjusted EBITDA
so108 0118
$0.09B
rget
~16 - 18% Ad] EBITDA Targ
Within range
2022 2023 2024 2025 2026 2027
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Focused Strategy, Meaningful Progress

I Organic Growth N Reported Sales
ul Added focus on high growth regions
$3.38 $3.58 $3.68
. 4. Talentand Leadership . -
Twﬂ‘ i b ~20 - 40% Growth
Added focus on upgrading talent 2 Within range
@ Innovation, Opera’[ions and N 2022 2023 2024 2025 2026 2027
Commercial Excellence
Adjusted EBITDA
Focus on Efficiency and Costs S so.58
| Across the Organization $0.68 $0.78
35 -70% Growth
A iSiti d Within range
cquisitions an
o q S

Partnerships

2022 2023 2024 2025 2026 2027




Focused Strategy, Meaningful Progress

Pharma Beauty Closures
Reported Sales Reported Sales Reported Sales

$1.27B
$1.22B $1.23B $0.74B ¢0.708 $0.71B

$1.64B
o136 1528 . l l . .
.~ 40 - 70% Growth 15 - 35°/o Growth ~20 - 400/0 Growth

s et e nge
Within range Not yet within rang Progre ssing toward ra ¢}
2022 2023 2024 2025 2026 2027 2022 2023 2024 2025 2026 2027 2022 2023 2024 2025 2026 2027
Pharma Beauty Closures
Adjusted EBITDA Adjusted EBITDA Adjusted EBITDA
$0.57B $0.11B
$0.50B $0.158 $0-16B $0.16B $0.10B
$0.44B - $0.09B
40 - 80% Growth 40 - 80% Growth 70 - 110% Growthn .
ithin range within range ing toward rang
With Not yet Progress g
2022 2023 2024 2025 2026 2027 2022 2023 2024 2025 2026 2027 2022 2023 2024 2025 2026 2027
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