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To send In a question for the Q&A session,
nlease Visit:
nttp://morningstar.socialga.com
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Today's presentations contain forward-looking statements. All state-
ments made that are not historical facts are subject to a number of
risks and uncertainties, and actual results may differ materially.
Please refer to our most recent earnings release and our most recent
Form 10-Q or 10-K for more information on the factors that could
cause actual results to differ.

Today's presentations also contain non-GAAP financial measures.
Please refer to the slides at the end of the presentations for a
reconciliation to the applicable GAAP measures.



Morningstar Update

Joe Mansueto
Chairman and Chief Executive Officer
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Mission & Strategy



Our mission IS to create
great products that

help investors reach their
financial goals.



Widening the Moat

Moat Sources

|
Brand/ Switching Costs Network Effect

Intangible Assets
| | |




Key Objectives

Develop the next-
generation software for
our Investment
research platforms with
an elegant and intuitive
user experience for

our customers

Deliver the most
effective investment
data, research,

and ratings to help
Investors reach their
financial goals

Be a world-class
Investment
management
organization based
on our proprietary
research



Our Strategy

Goal: Widen
Economic Moat

Key Objectives

Major Customer
Groups

Brand/ Switching Costs Network Effect
Intangible Assets
| | |
Advisor Asset Retirement Individual
Management Investor




Four Major Customer Groups




Four Major Customer Groups

260,000

financial advisors




Four Major Customer Groups

260,000 1,500

financial advisors  asset management
firms



Four Major Customer Groups

Individual
Investor

260,000 1,500 A
financial advisors  asset management plan providers
firms
237,000
plan sponsors
24 million

plan participants



Four Major Customer Groups

260,000 1,500 9.3 million
financial advisors  asset management pIan providers Individual investors
firms
237,000
plan sponsors
24 million

plan participants



Morningstar's Business Model

e A
 inestnent Sateges

.....

§ Analyst Access
- Research and Ratings
Information .
Software and Analytics
"




Top Five Products 2013

18.5% 13.3% 11.3% 8.9% 3.0%

% of Consolidated Revenue




Countries




Industry Landscape



Generally Strong Equity Markets

Total Returns %

33.3
28.5

16.8 16.3

1.6

09 10 11 12 13 14 YTD
April 30

Source: Morningstar U.S. Market Index



Estimated Net Flows ($hil)
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® Lquity Allocation
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Source: Morningstar Direct
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Estimated Net Flows ($hil)

Open End Funds and ETFs
331.5

224.7

172 1 190.6

1868 200.2

274.8

317.7

1600I

09 10

® Actively managed
® Passively managed

Source: Morningstar Direct
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Passive Management Continues Gaining Share

% of Total Net Assets

Open End Funds and ETF 206 200 2/ 8
pen End Funds and ETFs A1 219 23 5 .

185
.8 16I7IIIII

04 05 06 07 08 09 10 11 12 13

Source: Morningstar Direct



Client Regulatory Pressures Increasing
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Increasing Investor Engagement

Aggregate data for finance/investment

sites in 2013
+93% +11% +17/% +21%
Page views Unique users Average pages viewed ~ Average time spent

per visit per visit

Source: ComScore MediaMetrix



2013 Highlights:
Accomplishments



Morningstar Managed Portfolios

+55.3% 1n 2013
Assets ($hil)

$27 $31

T $2.z $16 $21

04 05 06 07 08



Managed Retirement Accounts

Number of Participants (000)
9015 9]

821.3
708.8
612.2 627.2

475.9

47 8 $31.7
Assets ($bil) $25.1 |
$157 $19.6
$0.12 $0.23 -

04 05



Morningstar Direct Licenses

+15.2% 1n 2013

8,014
71,386

6,134

4,773

3524
: 229 2,96
125 985 1348

04 05 06



New IPad App




Research Innovation
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Research Innovation




2013 Challenges



Next-Generation Software




Next-Generation Software

-+ () & John Smith




New Organizational Structure

Multiple points of contact for All of our capabilities represented In
multiple capabilities one point of contact




New Organizational Structure

. Sales Solutions | Products & Services Research
Jim Tanner Kunal Kapoor | Kunal Kapoor | Tom ldzorek Haywood Kelly
Business Client Solutions Information Investment Research

Dev. & Sales Products Management




Investment Advisory

$$7.2 mil $$10.8 bil
-10.8% ~11.5%

Revenue 2013 vs. 2012 AUA 2013 vs. 2012



Operating Expense Growth ($mil)

$138.6

$131.8

$128 3 $128.9

Q12013 02 2013 Q3 2013 Q4 2013



Clients Remain Cautious on Spending

M1%
$25.9 bl

2013 global spend on market data/analysis in 2013

Source: Burton-Taylor International Consulting LLC



2014 Update



ByAllAccounts Acquisition

A\

byallaccounts

data for smart decisions



Investing for the Future

3,045
+5.8%

Morningstar Employees



Investing for the Future / Recent Hiring Activity™

Data Manufacturing
Technology

Operations

Product Management

Research Analysts

*@Graph shows net new hires by job function for six months ended March 31, 2014



Investing for the Future / Major Initiative Themes

Re-platforming major software products



Investing for the Future / Major Initiative Themes

Mobile



Investing for the Future / Major Initiative Themes

529s 403(b)s Annuities 401(k)s

IRAS

Advisor Asset Retirement || Individual
Management Investor

Data aggregation/integration



Investing for the Future / Major Initiative Themes
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Data Collection Data Storage  Calculations  Data Governance,  Dissemination
& Services Delivery & Support

Database and platform infrastructure



Investing for the Future / Major Initiative Themes

Bet Against
Market Portfolio
(Active)

Strategic beta



Investing for the Future / Major Initiative Themes

N[ImmuIN
Strategies:
Investment Research

Wide-Moat Deals Down Under

Strong earnings and improving balance sheets make these
Australian banks attractive.

Exhibit 11
Selected Target—Date Equity Allocation %

ahard labor ma \

es at the center credit gre

Vanguard
— Fidelity

. T. Rowe Price
highly pr e ——
= American Century

= BlackRock LifePath )
Industry Average, All

2025

Analyst research and other proprietary tools/content



[lluminating Investing Worldwide




2014 Initiatives

Kunal Kapoor
Head of Information Products
and Client Solutions



Major Customer Groups

Advisor

Asset
Management

Retirement

Individual
Investor




Advisor: Key Initiatives

Asset
Management

Retirement

Individual
Investor




Advisor: Key Initiatives

Advisor Workflow

Custodial Rebalancing Data Investment Security

Management & Trading & Alerts Aggregation Research Selection
Interface

Document

Back Office Middle Office Investment Research

Client

Real-Time
Relationship Asset

Financial Proposal Market Suitability & . Portfolio Portfolio Investment
Planning Generation Compliance Allocation Construction Analysis Strategies

Management

Monitoring

Front Office Investment Management

Integrate client data, products,
third-party apps



Advisor: Key Initiatives

Incorporate aggregation capabilities
from ByAllAccounts



Advisor: Key Initiatives

Launch 1Pad app for advisors



Asset Management: Key Initiatives

Retirement Individual
Investor

Advisor




Asset Management: Key Initiatives

Launch Direct 4.0 and map out user workflows



Asset Management: Key Initiatives

Portfolio Analysis

Screener

Launch Direct 4.0 and map out user workflows



Asset Management: Key Initiatives

Spotlight

Being Smart About Strategic Beta

Even if a strategy is theoretically sound, not all funds that purport

to harness it are.

Disenchanted with high fees and unreliable
performance from professional security
selectors, investors have increasingly adopted
index funds over the years. But because

most assets in the investing world are still
actively managed, it is clear that many

researchers may also include a small-cap
strategy in this group, the small-cap premium
has diminished in recent decades and is
unreliable at best. However, a small-cap tilt
may still be useful when combined with
another strategy.

PowerShares S&P 500 High Quality . The
exchange-traded fund targets stocks in the

S&P 500 Index with above-average growth and
stability of earnings and dividends per share
over the most recent trailing 10 years. It assigns
its holdings one of three quality grades. Those

Strategic Beta



Asset Management: Key Initiatives

Expand regulatory thought leadership



Asset Management: Key Initiatives

Analysts per region

Expand equity and credit research business



Asset Management: Key Initiatives
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Build awareness of manager research globally



Asset Management: Key Initiatives

Morningstar knows the people behind every fund we rate.

onviction in a fund's future  the people behind the funds through regular Advisers use this report to look at
p  to be confident face-to-face meetings. When managers
in the fund manage g the ove firms s' deep knowl

T

om our analy
arch report

opinior global.morningstar.com/UKPeople

arch into the people running a

Morningstar has one of the largest bines with four other pillar
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Build awareness of manager research globally



Asset Management: Key Initiatives
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Asset Management: Key Initiatives
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Asset Management: Key Initiatives
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Asset Management: Key Initiatives

Depth

Proposed Morningstar
Institutional Coverage

Current
A EELER

4,000 30,000 36,000
Issuers

Deepen data set on top global equities



Retirement: Key Initiatives

Advisor

Asset
Management

Individual
Investor




Individual Investor: Key Initiatives

Advisor Asset Retirement
Management




Individual Investor: Key Initiatives

Build next-generation
version of Morningstar.com



Individual Investor: Key Initiatives

Build next-generation
version of Morningstar.com




Individual Investor: Key Initiatives

Build next-generation
version of Morningstar.com



Individual Investor: Key Initiatives

New Stock Overview Concept

Apple Inc AAPL | Sk

Moat Trend Stewardship @ Fair Value ® Latest Price
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Apple will have to fend off increased
competition from Android-based competitors
in the years ahead.

e believe Apple’s strength lies in its experience and expertise in inte
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omputers, and portable digital music players, and s

e, senvices, peripherals and networking solutions
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2014 Initiatives

Tom |dzorek
President, Morningstar Investment Management



Advisor: Key Initiatives

Asset
Management

Retirement

Individual
Investor




Advisor: Key Initiatives

Enhance Morningstar Managed
Portfolios platform



Advisor: Key Initiatives

<|‘ e |

One proposal ~ Multiple strategies ~ One account  One report

Enhance Morningstar Managed
Portfolios platform



Asset Management: Key Initiatives

Retirement Individual
Investor

Advisor




Asset Management: Key Initiatives

Analyst
Global Markets Advantage

2 Q

Factor-Based Multi-Asset

Expand Index business



Asset Management: Key Initiatives

Future
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Analyst
Global Markets Advantage Volatility
‘\~
Factor-Based Multi-Asset

Expand Index business



Retirement: Key Initiatives

Advisor

Asset
Management

Individual
Investor




Retirement: Key Initiatives

Update Managed Accounts platform



Retirement: Key Initiatives

oL

User interface Advice engine Portfolio construction

Update Managed Accounts platform



Financial Highlights

Stéphane Biehler
Chief Financial Officer
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2013 Highlights



2013 Key Metrics ($mil)

Revenue Operating Income Free Cash Flow™

+6.1%

448 448
12 13 12 13 12 13

$658.3  $698.3 $150.7  $170.7 $116.0  $153.1

*Free Cash Flow is considered a non-GAAP financial measure under SEC regulations.



Morningstar Revenue

b-YR Compound Annual Growth Rate

6.8%
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Morningstar Revenue

10-YR Compound Annual Growth Rate

17.9%
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Top Five Products

2013 Revenue
($000) % Change
Morningstar Data $ 129,262 12.1%
Morningstar Advisor Workstation $ 93,059 8.1%
Morningstar Direct $ 79,358 21.6%
nvestment Advisory $ 59,187 (10.8%)
Morningstar.com $ 55,637 3.7%




Revenue by Region




Operating Margin

26.0%

219%  229% 244k

I . I
09 10 11 Vi 13



First-Quarter 2014



First Quarter 2014 Key Metrics ($mil)

Revenue Operating Income Free Cash Flow™
+7.3%
-5.0%
- | =
13 14 13 14 13 14
$168.9 $181.2 $40.6 $38.5 $17.6 ($8.9)

*Free Cash Flow is considered a non-GAAP financial measure under SEC regulations.



First-Quarter 2014 Balance Sheet

March 31 December 31
($mil) 2014 2013
Cash, cash equivalents, and investments $ 2640 $§ 298.6
Working capital $ 1771 $ 1773
Total assets $1,007.4 $1,030.7
Deferred revenue $ 15956 $ 1492
Long-term liabilities $ 628 $ 698
Total equity $ 696.7 $ 6913




Capital Allocation



Free Cash Flow™ and Acquisitions

Acquisition spending as a
% of FCF ($mil)

09 10 11 12 13

FCF - $88.9 $108.6 $141.7 $116.0 $153.1
Acg.  $74.2 $102.3 §— §— $11."
% 83.5% 94.2% N/A N/A 7.2%

*Free Cash Flow is considered a non-GAAP financial measure under SEC regulations.



Potential Uses of Cash

=il +

Balance sheet strength

organic expansion
acquisitions

stock buyback
dividend



Dividends and Share Repurchases ($mil)

$277.3
$170.9
— —
11 12 13 Q114
@® Share repurchases  $40.7 $251.8 $153.5 \YAW/

® Dividends paid $10.0 $25.5 $17.4 $7.6



Share Repurchases

Total amount

Average price

Period purchased per share
Through Dec. 31, 2013 $ 449.8 mil $ 63.64
Year to date through April 30, 2014 $ 21.7 mil $ 76.85




Shares Outstanding (mil)

0]
i —7.1% A —05%
11 12 13 Q114

0.0 46.5 45.0 44.7



Reconciliation of Non-GAAP Measure
with the Nearest Comparable GAAP Measure

($mil) 2013 2012

March 31 March 31
2014 2013

Cash provided by operating activities $ 186.7  $146.0

$ 119 $267

Less: capital expenditures ($ 336) ($ 30.0)

($20.8) (§ 9.1)

Free cash flow™ $ 153.1 $116.0

($ 89 $176

*Free Cash Flow is considered a non-GAAP financial measure under SEC regulations.



To send In a question for the Q&A session,
nlease Visit:
nttp://morningstar.socialga.com
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