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©2026 WildBrain Ltd. All rights reserved. 2

Disclaimer

You  are  advised  to read  this  disclaimer  carefully  before  reading,  accessing  or making  any  other  use  of the information  included  herewith . This  presentation  has  been  prepared  for  information  purposes  only,  does  

not purport  to be all - inclusive  and  is not intended  to form  the  basis  of any  investment  decision . It does  not provide  full  disclosure  of all  material  facts  relating  to WildBrain  Ltd . and  its  subsidiaries  (“WildBrain”)  or its 

securities . None of the statements  contained  in this  presentation  are  intended  to be,  nor shall  be deemed  to be,  representations  or warranties,  express  or implied,  by  WildBrain  or any  of its  shareholders,  directors,  

officers,  employees,  advisors  or agents . This  presentation  is not intended  to be relied  upon  as  advice  to shareholders  or other  potential  investors  and  does  not take  into  account  the investment  objectives,  financial  

situation,  risk  profile  or tolerance,  tax  position  or particular  needs  of any  shareholder  or other  potential  investor . This  presentation  is not,  and  under  no circumstances  is to be construed  as,  an  advertisement  or a  

public  offering  in Canada  or in any  other  jurisdiction  of the securities  referred  to in this  presentation . This  presentation  does  not constitute  an  offer  to sell  or the solicitation  of an  offer  to buy  any  securities  or make  

any  investment,  nor shall  there  be any  sale  or distribution  of any  securities  of WildBrain  in any  jurisdiction  in which  such  offer,  solicitation,  sale  or distribution  would  be unlawful . No securities  commission  or similar  

authority  has  reviewed  or in any  way  passed  upon  this  presentation  or the merits  of any  securities  described  herein,  and  any  representation  to the contrary  is an  offence . The information  contained  in this  

presentation  is current  only  as  of its date  and  may  have  changed . WildBrain  disclaims  any  intention  or obligation  or undertaking  to update  or revise  this  information  in light  of new information,  future  events  or 

otherwise .

Forward -Looking  Statements

This  presentation  contains  “forward  looking  statements”  under  applicable  securities  laws  with  respect  to WildBrain  including,  without  limitation,  statements  regarding  the  value  and  future  potential  and  

monetization  of WildBrain’s  intellectual  property  (“IP”)  and  other  assets,  investments  by  the Company,  strategic,  the business  strategies  and  operational  activities  of WildBrain,  the  markets  and  industries  in which  

WildBrain  operates,  plans  to reduce  leverage  and  leverage  targets,  and  the growth  and  future  financial  and  operating  performance  of WildBrain . Although  WildBrain  believes  that  the expectations  reflected  in such  

forward - looking  statements  are  reasonable,  such  statements  involve  risks  and  uncertainties  and  are  based  on information  currently  available  to WildBrain . Actual  results  or events  may  differ  materially  from  those  

expressed  or implied  by  such  forward  looking  statements . These  forward - looking  statements  are  made  as  of the date  hereof,  and  WildBrain  assumes  no obligation  to update  or revise  them to reflect  new events  or 

circumstances,  except  as  required  by  law .

Forward - looking  statements  are  based  on assumptions,  estimates,  analysis  and  opinions  of management  made  in light  of its  experience  and  its  perception  of trends,  current  conditions  and  expected  developments,  

as  well as  other  factors  that  management  believes  to be relevant  and  reasonable  in the circumstances  at  the  date  that  such  statements  are  made,  but  which  may  prove  to be incorrect . Forward - looking  statements  

are  inherently  subject  to risks  and  uncertainties  that  may  be general  or specific  and  which  give  rise  to the possibility  that  expectations,  forecasts,  predictions,  projections  or conclusions  will not  prove  to be accurate,  

that  assumptions  may  not be correct  and  that  objectives,  strategic  goals  and  priorities  will not be achieved . A number  of known  and  unknown  risks,  uncertainties,  and  other  factors,  many  of which  are  beyond  the 

control  of the Company,  could  cause  actual  events,  performance,  or results  to differ  materially  from  what  is projected  in the forward - looking  statements  in this  presentation . The risks,  uncertainties  and  other  

factors  that  could  cause  actual  results  or events  to differ  materially  from  current  expectations  include,  among  other  things,  the availability  of and  cost  of financing,  general  economic  and  market  conditions  and  the  

impact  of such  conditions  on WildBrain  and  the industries  in which  WildBrain  operates,  competition  and  the potential  impact  of industry  mergers  and  acquisitions,  market  factors,  WildBrain’s  ability  to identify  and  

execute  anticipated  production,  distribution,  licensing  and  other  contracts,  contractual  counterparty  risk,  the timing  for commencement  and  completion  of productions,  the availability  of investment  opportunities  

and  at  acceptable  valuations,  technological  change,  labour  relations,  dependence  on relationships  with customers  and  partners,  the ability  of WildBrain  and  its  partners  to execute  on its brand  plans  and  consumer  

products  programs,  the ability  of WildBrain  to execute  on strategic  transactions,  supply  chain  and  other  related  disruptions,  the ability  of WildBrain  to realize  the expected  value  of its IP and  other  assets,  and  other  

factors  discussed  in materials  filed  with  applicable  securities  regulatory  authorities  from  time to time including  matters  discussed  under  “Risk  Factors”  in WildBrain’s  most  recent  Annual  Information  Form  and  

annual  Management  Discussion  and  Analysis  for the year  ended  June  30 , 2025  and  other  public  documents  filed  on SEDAR  (www.sedarplus .ca) .

Non - IFRS  Measures

In this  presentation,  WildBrain  uses  certain  non- IFRS  financial  measures,  including  “Adjusted  EBITDA”,  to measure,  compare  and  explain  WildBrain’s  operating  results  and  financial  performance . These  measures  are  

commonly  used  by  entities  in WildBrain’s  industry  as  useful  metrics  for measuring  performance . However,  they  do not have  any  standardized  meaning  prescribed  by  IFRS  and  are  not necessarily  comparable  to 

similar  measures  presented  by  other  publicly  traded  entities . These  measures  should  be considered  as  supplemental  in nature  and  not as  a  substitute  for related  financial  information  prepared  in accordance  with  

IFRS . For  further  details  on these  non - IFRS  measures,  including  relevant  definitions  and  reconciliations,  see  “Non -GAAP  Measures”  in WildBrain’s  annual  Management  Discussion  and  Analysis  for the year  ended  

June  30 , 2025 .



Q3 FY26 Highlights

©2026 WildBrain Ltd. All rights reserved. 3

• Closed the Peanuts transaction, eliminating corporate term debt  and significantly strengthening financial 
flexibility

• Launched NCIB program 1 as part of a disciplined capital allocation framework and commitment to returning 
capital  to shareholders

• Global Licensing revenue increased 35% year over year, driven by strong performance from owned brands 
and WildBrain CPLG

• Began early -stage investments in automation, organizational redesign, and foundational technology to support 
a more scalable and efficient operating model

• Positioned to support long -term margin expansion through operational simplification  and technology -enabled 
efficiencies

• Continued momentum across owned franchises, digital platforms, production pipeline, and global licensing 
partnerships

1. Under TSX rules, WildBrain may purchase up to 28,120 common shares on the TSX during any trading day, representing 25% of the  av erage daily trading volume, subject to certain exceptions for block 
purchases.



Q3 FY26 Results
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• Revenue: $61 million, down 16% year over year
• Global Licensing revenue: $25 million, up 35% year over year
• Content Creation & Audience Engagement revenue: $36 million, down 33% year over year

• Adjusted EBITDA from continuing operations attributable to Shareholders of the Company (“WildBrain 
EBITDA from continuing operations”)*: $6 million, up 38% year over year

Continuing Operations

Discontinued Operations

• Revenue from discontinued operations: $42 million, down 34% year over year

• Adjusted EBITDA from discontinued operations attributable to Shareholders of the Company (“WildBrain 
EBITDA from discontinued operations”)* : $5 million, compared to $22 million in prior year

* WildBrain EBITDA refers to Adjusted EBITDA attributable to Shareholders of the Company. WildBrain EBITDA from continuing op era tions and discontinued operations excludes the portion of Adjusted EBITDA attributable to non -
controlling interests. 



About 
WildBrain



About WildBrain
We grow the world's most enduring kids' and family franchises — through 
world -class storytelling, a global digital kids' network that reaches hundreds 
of millions of fans, and licensing value that compounds over time.
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Franchise & 
Global 

Licensing

Content WildBrain 
Network



Content

Evolve our production capabilities 
to continue to lead the creative 

execution of premium and digital -
first animation and live action 

storytelling

Our Strategic
Priorities
Building with purpose and focus
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CPLG

Grow WildBrain CPLG into 
an even stronger global 

powerhouse for licensing and 
experiences 

Network

Grow and monetize the 
world’s most valuable kids 

and family network 

Franchises

Build our franchises into 
top global entertainment 

brands

Executing towards being the world's most trusted 

home for beloved kids' and family franchises — 

building fan love that transcends across 

generations and borders.



Franchises & Global 
Licensing Built for 
Scalable Growth
Premium IP Drives Long -term, Recurring 
Revenue
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US$300B+ global licensing market
• Kids’ and family brands lead many of the most resilient 

categories.

Beloved, multi -generational franchises
• Nostalgia & cultural relevance drive sustained consumer 

demand.

Multi -platform brand visibility & anniversarie s
• Fueling recurring retail and royalties (Teletubbies 30 th, 

Strawberry Shortcake 50 th, Peanuts 75 th).

Brand licensing transforms beloved IP into 
products, experiences and lifelong consumer 
relationships.
    
   Forbes



Strawberry Shortcake
Sweet Returns: Scalable Brand, Diversified 

Revenue Streams
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Power of the Brand

• Revenue grew nearly 200%  year 
over year 1

• 5 Million followers across social 
media accounts, and growing

• 2.8 Billion minutes  watched on 
FAST

• Social e ngagement  up 66% in 
FY2025 ; leading indicator of 
franchise health

Consumer Products Revenue 

$ Millions CAD

1. FY2025 vs. FY2024



Teletubbies
Iconic, Global Brand Driving Steady, 

High -Quality Revenue
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Power of the Brand

• Revenue grew more than 60%  
year over year 1

• 4 Million followers across social 
media accounts, and growing

• 1.3 Billion minutes  watched on 
YouTube

• Social engagement was up 56% 
in FY2025 ; leading indicator of 
franchise health

1. FY2025 vs. FY2024

Consumer Products Revenue 

$ Millions CAD
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Beloved Franchises 
SUPERCHARGED BY WILDBRAIN CPLG

A unique global licensing engine 
with over $3.7B 1 in retail sales 
powered by premium brands, 
including Peanuts, and long -
standing franchise partnerships.

$200M+
Retail Sales 1 
FY2025

$800M+
Retail Sales 
Potential

$1B+
Retail Sales 
Potential

Opportunity to drive 4x franchise revenue at substantially higher margins, reflecting our full brand 
ownership

1 All retail sales figures  shown are in USD 

$100M+
Retail Sales 1 
FY2025



WildBrain CPLG

12

Our Market Position

• One of the largest independent licensing agencies -  
representing a diversified portfolio of renowned IP.

• Global scale, local expertise -  across EMEA, APAC & Americas.

• Diversified, recurring revenues -  reduces volatility.

Stable, growing business with high cash 
conversion

Turning brand love into scalable consumer demand and long -term revenue

CY2024 
WildBrain 
CPLG Retail 
Sales

$3.7B US

Retail 
Sales



Beyond Our Flagship 
Franchises
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Digital - first Expansion

Low -cost audience testing on YouTube, FAST and 
social media informs investment strategy.

Retail Opportunity

Broad portfolio supports evergreen programs, 
seasonal drops and category expansion.

L ibrary  Leverage 

Hundreds of owned titles with untapped long -tail 
licensing and distribution upside.

Select 
Examples 
from Our 
Owned IP 
Portfolio



The most valuable collection of kids and family 
channels in the world

©2026 WildBrain Ltd. All rights reserved. 14

Kids’ Digital Advertising & AVOD/FAST are 
in Hyper -Growth
• Kids’ AVOD & FAST industry revenue expe cted  to 

grow ~12% CAGR through 2029 1

Advertise rs  Face Significant Barriers in 
Reaching Kids & Families Today
• Regulations and compliance far more complex 

in digital environments
• Fragmentation across platforms creates 

operational friction and inefficiency

1Source: Omdia , Kagan, eMarketer, MNTN Research, Expert Interviews, FTI Research & Analysis

WildBrain Network



WildBrain Network
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Our Market Position

• Unmatched family streaming scale  across YouTube, FAST and AVOD.

• Trusted, brand -safe home  for premium kids and family content.

• Single, simplified network  driving cross -platform ad monetization.

Experts in driving strategic monetization 
across YouTube, FAST, AVOD, advertising 
and branded integrations

Transforming audience scale into a high -value revenue engine

Total 
minutes 
watched on 
our YouTube 
and FAST  
Channels in 
U.S. (annual) 

47 
Billion 

Minutes



Content
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Our Market Position

• World -class animation and live -action capabilities across premium 
and digital - first content.

• Story -driven IP expansion that fuels long -term franchise value.

• Preferred partner to top -tier global platforms and brands.

Future -proof infrastructure to execute 
projects more efficiently and cost -
effectively using new technologies

Transforming creative excellence into high -margin, franchise -driving IP

Across 
Children’s & 
Family Emmys, 
Canadian 
Screen Awards 
and many more 
industry 
awards

21 
Nominations

In 2025



Animation in a New Era
Blending technology with timeless storytelling
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AI is Expanding What’s Possible in Digital -First 
Animation
• Deploying AI across digital - first animation workflows to shorten 

production timelines, reduce costs, and improve returns across 
franchise and platform content.

Scalable, Capital Disciplined Content Model
• Producing high -volume, brand -consistent digital - first animation to 

extend wholly owned franchises like Teletubbies and Strawberry 
Shortcake, while maintaining disciplined capital deployment.
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Uniquely 
Positioned to 
Accelerate 
Growth

With restored financial flexibility and 
premium assets, WildBrain is well positioned 
to fully capture the opportunities ahead in 
family entertainment.

Across the organization, technology is reducing operating 
friction, improving cost performance and increasing speed 

Franchise & Global Licensing

Beloved franchises, driving revenues across content and consumer 
products for owned and third -party brands.

Content

Production capabilities covering premium episodic and feature animation, 
and ground -breaking AI -driven shortform content. 

WildBrain Network

Broadcast -quality network channels across FAST and YouTube, offering 
premium advertising inventory and solutions, while providing franchises 
with unmatched audience discovery among families. 



Maintain 

Financial 

Strength

Preserving a strong 

balance sheet and 

liquidity position 

following the 

elimination of debt.

Drive Operational 

Efficiency  

Investing in organizational 

simplification, 

automation, and 

foundational technology 

to improve scalability and 

efficiency.
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Capital Allocation

Invest in  Core 

Growth

Focused investment in 

owned franchises, global 

licensing, premium 

content and digital 

networks to drive long -

term growth.

Return Capital 

to Shareholders

Committed to 

disciplined capital 

returns through the 

launch of the NCIB 

program and long -

term value creation.

Positioning WildBrain for scalable growth, operational 
efficiency and long -term shareholder value



Why Invest: Building the Future of Family Entertainment
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Best - in-class 
management team
A proven management team with deep 
franchise, content, licensing and digital 
expertise.

Consistent Cash 
Generation
Diversified, recurring revenues 
supporting reinvestment and creating 
shareholder value.

TSX:WILDExposure to High -Growth 
Segments
Positioned at the intersection of 
premium content, digital audience 
engagement, iconic franchises and 
global licensing.

Capital to Execute
Strong balance sheet and flexibility to 
invest behind the highest - return 
opportunities.

A focused, cash -generative platform fueled by iconic franchises and built for long -term growth



Appendix



Cash Consideration 
Less working capital 

adjustment Less debt repayment
Less transaction fees

less FX hedge loss
Net Proceeds

Supplemental Bridge: Peanuts Transaction  
Provisional Net Proceeds
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1. On March 2, 2026, the Company completed the sale of its 41% stake in Peanuts for gross proceeds of $ 630 million, which translated to cash consideration of $ 618 million after deduction of preliminary working 
capital adjustments.  The final net proceeds are subject to a 90 day  working capital adjustment, and as a result, the final gain on the sale of the Peanuts disposal group may be adjusted up to J une 2, 2026 . 
The Company fully repaid all amounts outstanding under its Senior Secured Credit Facility consisting of the Term Loan Facility an d R evolving Facility for a total cash repayment of $550.8 million. 

2. Transaction  fees include direct Selling  and  Transaction Costs of $10.7 million and a further $6.4 million  of advisor fees, retention bonuses and restructuring related costs associated with the sale of Peanuts that  
did not qualify as discontinued operations .

3. During the three months ended March 31, 2026, the Company entered into  a foreign exchange forward contract to manage exposure to foreign currency fluctuations related to the proceeds from the sale of 
Peanuts. In the three and nine months ended March 31, 2026, a loss of $ 2.4 million was recognized within foreign exchange loss.

Gross Cash 
Proceeds

Less: Working 
Capital 

Adjustment 
(provisional)  1

Less: Debt 
Repayment

Less: Transaction 
Fees  2

Provisional Net 
Proceeds

$CAD M

$630M

$48 M

($12M)

($551M)
($17M)

($2M)
Less: FX Hedge 

Impact  3



Free cash flow
Add back Transaction costs

Add back Interest payments
Less FCF from discontinued 

operations Free cash flow from 
continuing operations

Supplemental Bridge: Free Cash Flow from 
Continuing Operations
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1. Transaction fees include direct Selling and Transaction Costs of $10.7 million and a further $6.4 million of advisor fees, retention bonuses and restr uct uring related costs associated with the sale of Peanuts that 
did not qualify as discontinued operations , and $2.4 million of foreign exchange loss related to a foreign exchange forward contract. 

2. Interest paid on long -term debt and lease liabilities.
3. Includes $8 million of cash generated from Peanuts discontinued operations and  $1.4 million of cash used from Television discontinued operations. 

Reported Free 
Cash Flow

Add: Transaction 
Costs 1

Add: Interest 
Payments 2

Less: Free Cash 
Flow from 

discontinued 
operations 3

$CAD M

$(16M)

$10M

$19M

$13M

($7M)

Free Cash Flow 
from continuing 

operations



69

55

-13 -1

10

113

Cash as of 12/31/25 +net proceeds -interest paid + net discont. Cash +cont. ops fcf Cash as of 3/31/26

Supplemental Bridge: Operating Cash
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1. See page 22.  
2. Interest  paid on long -term debt and lease liabilities.
3. $1.4 million of cash used from Television discontinued operations.  Cash generated from Peanuts discontinued operations is nil as it was disposed of in the quarter.
4. See  page  23.

Cash as of 
December 31, 

2025

Add : Net 
Proceeds 1

Less : Interest 
Payments 2

Add : Net Cash 
Flow from 

discontinued 
operations 3

$CAD M

$69M

$113M

$48 M

($13M)

$10M

Cash as of 
March 31, 2026

Add: Free Cash 
Flow from 
continuing 
operations 4

($1M)



Additional Reconciliation Tables
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Adjusted EBITDA from Continuing Operations and Adjusted EBITDA from Continuing Operations attributable to the Shareholders of the Company

(in millions of Cdn$) 31-Mar 31-Dec 30-Sep 30-Jun 31-Mar 31-Dec 30-Sep

Loss before income taxes from continuing operations (28.4)             (22.2)             (39.0)            3.6                (23.9)             (94.5)             (26.9)             

add back:

Finance costs, net 21.5              22.0              32.1              15.1               16.0              17.5               24.5              

Change in fair value of embedded derivatives -               -               -               -               -               -               (0.0)              

Foreign exchange (gain) loss 1.1                 (9.3)               5.2                (19.7)             1.6                25.9              (5.3)               

Amortization of P&E and intangible assets 2.8                2.8                3.0                4.0                4.1                5.0                5.2                

Amortization of acquired and library content 0.7                0.7                0.7                0.9                1.6                1.1                 1.1                 

Write-down of certain investment in film and television programs, acquired and library content, 

and intangible assets
-               16.4              -               0.2                -               53.2              -               

Share-based compensation 1.7                 3.0                1.3                1.0                0.7                0.9                2.0                

Reorganization, development and other expenses 6.4                1.5                0.9                3.1                3.4                2.6                2.2                

Adjusted EBITDA from continuing operations 5.8                   14.9                 4.0                   8.2                   3.5                   11.7                  2.8                   

Adjusted EBITDA attributable to non-controlling interest 0.0               (0.0)              0.1                (0.2)              0.8                (0.2)              (0.0)              

Adjusted EBITDA from continuing operations attributable to the Shareholders of the Company 5.8                   14.9                 4.1                    8.1                    4.2                   11.5                  2.8                   

Adjusted EBITDA from discontinued operations and Adjusted EBITDA from discontinued operations attributable to the Shareholders of the Company

(in millions of Cdn$) 31-Mar 31-Dec 30-Sep 30-Jun 31-Mar 31-Dec 30-Sep

Income before income taxes from discontinued operations 451.3            49.5              22.3              19.6              15.9              25.1              26.4              

add back:

Finance costs, net (0.0)              (0.2)              0.0               (0.0)              (0.1)               (0.1)               (0.0)              

Change in fair value of embedded derivatives -               -               -               (7.8)               7.8                -               -               

Foreign exchange (gain) loss 4.8                (2.0)              1.6                (3.8)               6.7                (0.1)               (5.0)              

Amortization of P&E and intangible assets 0.0               0.2                0.5                0.3                0.3                0.3                0.3                

Amortization of acquired and library content -               0.8                0.8                0.9                0.9                0.9                0.9                

Write-down of certain investment in film and television programs, acquired and library content, 

and intangible assets
-               -               -               15.3              -               -               -               

Share-based compensation -               -               -               -               -               -               -               

Reorganization, development and other expenses (442.7)           0.0               5.1                0.5                (0.0)              0.0               0.0               

Adjusted EBITDA from discontinued operations 13.4                 48.3                30.2                24.9                31.5                 26.2                22.6                

Adjusted EBITDA attributable to non-controlling interest (7.9)               (25.7)             (13.4)             (8.4)               (9.7)               (11.5)              (10.0)             

Adjusted EBITDA from discontinued operations attributable to the Shareholders of the Company 5.4                   22.6                16.8                 16.5                 21.9                 14.7                 12.5                 

Fiscal 2026

Fiscal 2026

Fiscal 2025

Fiscal 2025



Additional Reconciliation Tables
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Reconciliation of Quarterly Operating Cash Flow to Free Cash Flow

(in millions of Cdn$) 31-Mar 31-Dec 30-Sep 30-Jun 31-Mar 31-Dec 30-Sep

Cash flow provided by operating activities 28.2              45.7              14.1               (2.0)              47.3              81.4              25.8              

less:

Distributions to non-controlling interests (10.1)              (15.2)             (7.6)               (4.8)               (17.2)             (12.9)             (4.6)               

Change in interim production financing (18.4)             1.7                 (0.9)              5.2                4.3                (3.0)              (9.1)               

Interest paid (13.2)             (14.7)             (13.9)             (13.6)             (19.6)             (14.2)             (4.8)               

Repayment of lease liabilities (2.1)               (2.2)               (2.4)               (2.1)               (2.1)               (2.1)               (2.4)               

Free Cash Flow (15.5)               15.3                 (10.7)               (17.3)                12.7                 49.3                4.8                   

Fiscal 2026 Fiscal 2025



Definitions
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“Adjusted EBITDA” means earnings (loss) before net finance costs, income taxes, amortization of property & equipment and righ t-of-use and 
intangible assets, amortization of acquired and library content, equity -settled share -based compensation expense, changes in fai r value of 
embedded derivatives, gain/loss on foreign exchange, reorganization, development and other expenses, impairment of certain in vestments in film 
and television programs/acquired and library content/P&E/intangible assets/goodwill, and also includes adjustments for other identified charges, as 
specified in the accompanying tables. Adjusted EBITDA is not an earnings measure recognized by GAAP and does not have a stand ard ized meaning 
prescribed by GAAP; accordingly, Adjusted EBITDA may not be comparable to similar measures presented by other issuers. Manage ment believes 
that certain lenders, investors and analysts use Adjusted EBITDA to measure a company’s ability to service debt and meet othe r payment 
obligations, and as a common valuation measurement in the media and entertainment industry. Further, certain of our debt cove nan ts use Adjusted 
EBITDA in the calculation. The most comparable GAAP measure is earnings before income taxes.

“Adjusted EBITDA attributable to the Shareholders of the Company” means Adjusted EBITDA excluding the portion of Adjusted EBI TDA  attributable to 
non-controlling interests.

“Gross Margin” means revenue less direct production costs and expense of film and television produced. Gross Margin is not an  ea rnings measure 
recognized by GAAP and does not have a standardized meaning prescribed by GAAP; accordingly, Gross Margin may not be comparab le to similar 
measures presented by other issuers. Management believes Gross Margin is a useful measure of profitability before considering  operating and other 
expenses and can be used to assess the Company’s ability to generate positive net earnings and cash flows. The most comparabl e G AAP measure is 
gross profit.

“Free Cash Flow” means operating cash flow less distributions to non -controlling interests, changes in interim production financ ing, cash interest 
paid on our long -term debt, bank indebtedness, and lease liabilities, and principal repayments on our lease liabilities. Free Ca sh Flow does not have 
a standardized meaning prescribed by GAAP; accordingly, Free Cash Flow may not be comparable to similar measures presented by  other issuers. 
Management believes Free Cash Flow is a useful measure of the Company’s ability to repay debt, finance strategic business acq uis itions and 
investments, pay dividends, and repurchase shares. The most comparable GAAP measure is cash from operating activities.



Thank you.

WildBrain.com | TSX: WILD
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